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Introduction
The service in tourism and travelling industry composes of different service development which can circulate services accordingly. The development of tourism service can initiate more value to the economy with sustainability. The extension of service life cycle can be initiated with circular economy. The concept of circular economy comes to the term of fostering the value using resources, reusing them, repairing them through proper sharing, leasing, refurbishing, recycling the existing resources (Allouche, 2017). This way reduces the waste in the generation of tourism service which can extend the life of service by tourism organization. This essay is about the utilization of circular economy with tourism organization. The essay demonstrates about the factors related to circular economy that also specifies about the economic circulation, evaluation of CSR activities by tourism organization and articulate their connection with circular economy. To demonstrate all these things, the company Marriot has been used as an example and its scenario.
Discussion
The term circular economy is a model of economy where production planning is made accordingly with minimizing the waste from the production and utilization of resources. The focus of circular economy is on circulating the resources again and again to reuse things, repair things and recycle them. In circular economic system, the production of tourism service is interacted in a way that promote future production of service with use of limited resources properly (Weetman, 2017). The tourism sector is highly vulnerable to climate change and at the same time contributes to the emission of greenhouse gases (GHG), which cause global warming (UNWTO, 2021). The motive of circular economy is to boost the value of product life cycle by using the materials of production as long as possible. The sustainability to use less energy is promoted to reduce extraction of raw materials from natural sources and minimize environmental damage. Through circular economy the customers and business organizations are motivated to prioritize sustainable practices and production in more portion. The key principles of circular economy are to promote durability of raw materials and waste as less as possible (Stahel and Ellen Macarthur Foundation, 2019). Sharing and leasing model in circular economy expands product life cycle where the systematic ways are developed in order to collect the recycled materials to utilize them again. Regenerative system is also a principle under circular economic value creation. There are seven different factors around which the system is based. These are compared to the pillar of the system. The first pillar is the design of longevity and durability emphasizing creation of products and services that lasts long and can be repaired and reused. Circular supply chain management initiates on the grace of effective utilization of resources so that minimum waste is generated and integrate principles of production. The products on balance are circulated on using it as lasting service which is also another pillar of the system. Preventing waste and attaining successful use of repairing products. The crucial element of recycling of waste and effective disposal of products with its life cycle (Peuker et al., 2019). A shared platform for production and service generation is promoted as another pillar. A shared platform with production method which utilizes more production with organizational collaboration can be utilized. Renewable energy integration is utilized with another pillar. The use of renewable energy can help in circular economy by using the used material as source of energy which reduces the pressure on natural resources for energy. Such energy use impacts less on the environment. Biological and technical nutrient cycle is the last pillar of the eco-system. The biological and technical nutrient system ensure material usage in safe returns of environmental integration (Lacy and Rutqvist, 2015). 
The circular economy and corporate social responsibility both are ethical concept that are initiated with the motive to welfare goals for the external factors. The term CSR is a process of integrating ethical and social activities to concentrate on facilitating the society and welfare of consumers, competitive organizations and stakeholders of the organization. Strategic corporate social responsibility is not about doing less harm or giving some money to charity, but is a holistic business approach that demonstrates responsibility in its strategy and core operations while working from a multi-stakeholder perspective and a long-term focus (Haski-Leventhal, D. 2018). The facility relating to the maintenance of organizational balance can initiate more value to an organization (Jean-Pascal Gond and Moon, 2019). The ethical business practice, donation to social welfare and responsibility to the environment are all within CSR activities for an organization. With analysis both of the process CE and CSR are connected with each other making it more compelling for an organization. Both of the processes are concerned with sustainability, working for society and culture. In case of circular economy, the progress of development is with concerned with sustainability which is also aligned with CSR activities. Other familiarities include environmental stewardship with the objective of minimizing environmental impacts. The motive of circular economy and CSR activities align with such initiatives (Gond and Moon, 2020). The reduction of waste by circular economy fits on sustainability by reducing waste to the environment and contributing to reduction of pollution. The principles of CE here align the CSR activities which is also considered familiar. Utilizing resources is a fundamental goal of circular economy which conserve the resources. The resources in an organization entails the activities of making commitments in response to proper management of resources for sharing organizational production (Farmer and Hogue, 2020). In circular economy, the utilization of circular economy grabs more attention with limitation to waste of resources and making a better utilization of resources. Keeping the resources for future makes it proper collaboration among them. CSR also supports the idea of conserving resources for future utilization. It makes sure that effective ways are adopted in organizations making it more concerned with the organization. Stakeholder engagement for an organization is ethical duty that specify both CSR and CE responsibility for an organization. Benefits to stakeholders is a primary motive of CSR activities to care for the organizational stakeholders as well as making them benefited from the organization (De, 2019). The process of CE also integrates the stakeholder’s benefit with delivery of efficient service. In case of tourism organization, there are different facilities that can be imposed as stakeholder service aligning both CSR and CE. Innovation is another field that combines both CE and CSR activities of an organization. The CSR program is almost filled with bringing innovation into the production system. In case of CE, innovation and use of creativity is a primary weapon for using limited resources and producing the best. So, both of them align in this motive properly. All these factors completely circulate the economy with the motive to improve the conditions of economy (D Wadada Nabudere and Mapungubwe Institute For Strategic Reflection, 2019). The factors of economic benefits can relate to sustainable development conducted by CSR activities as well as CE. The earning of economic revenue and using economic resources in both CE and CSR can help the economy to grow and sustain more employment opportunity in the economy. Regulating the organization in ethical manner and minimizing risk to the nature, society and culture is promoted with both the CSR and CE. The risk to environment, society and culture is mitigated with both of them. Whereas the brand reputation and consumer trusts are boosted with CSR efforts. CE activities tends to earn consumer trusts through effective production (Cheshire, 2016). Moreover, it can be seen that the factors of CE and CSR along with their motive matches with each other. With such analysis, it can be said that CE can be easily fit into CSR. 
Marriot international is a large organization involved in hotel services. The company is really involved in different social and sustainable activities. While specifying about the sustainability environmental sustainability comes on the first which is practiced in the company stating to a better ethical and CSR duty by the company. Being involved in hotel service, the company takes initiative to reduce carbon footprint on ecological grounds. The measurement by the company is initiated with less energy usage, effective waste reduction program and water conservation program. This aligns with CSR duties by the company on promoting sustainability. Engagement to community is another step on CSR activities by the company (Charter, 2018). The company has been active on engaging with customer community. In the online market, the company promotes consumer community where the guidance from community regarding its service is appreciated. The local communities around its premises are provided with several benefits including youth empowerment, educational facilities, donation to social trusts and different consumer loyalty programs. The company is also known for its diversity and inclusion program where it has been recruiting people from different background. Equal practice and no discrimination at workplace have made it more valuable brand among employees and staffs. Fostering youth on their income level is also contributed with high adaptability (Brears, 2019). The company arranges for job for fresh graduates and young adults who are seeking for new opportunities. With facility to provide job, the company is contributing to skill development of these employees and staffs. The growth potentiality of the employees can emerge in more specification of youth income level fostering economic activities. The company has been facilitating with several regulatory actions which includes human rights, safety to employees and staffs along with discrimination reduction. The company has been maintaining its facilities. Based on these regulations the company has formed its own guiding principles aligning both human rights and demands. Green projects of the company have arranged to make its building green which indicates the company as a sustainable one. With the company CSR program motivating the people to initiate its building design in sustainable process. The green project by the company is promoting more energy involving effective use of environment friendly materials. The people who love nature likes the company initiatives more. The stakeholder program in the company with its regular program regarding stakeholder’s benefit programs are initiative for customer community along with collaboration with partners and competitive firms (Allouche, 2017). Moreover, there is a department of the company that specific department that handles such initiatives relating to CSR. With the inspection of company initiative, it can be said that the company Marriot is fully supportive to CSR activities. 
CE stands for circular economy where the system of production and circulation of economic resources align better goals producing benefits for product life, better service and reduction of waste. The utilization of limited resources is highly appreciated in such mode. In tourism company, the generation of tourism and hotel service can be initiative to circular economy by providing sustainable services to the consumers (Sharpley, 2019). To provide examples, several companies can be mentioned. One prominent example is about TUI Group which is currently leading the world tourism industry is said to invest in this concept by serving with energy-efficient accommodations. The responsibilities of tourism and travelling with less carbon emission with vehicles are promoted by the company. Another organization can be mentioned here which is Accor. The company is focusing more on the waste management process by designing its hotel rooms with eco-friendly materials, recycling them and reusing model. Repairing things is seen positively in the company. One of the popular programs by the company is Planet 21 Program which has been working on boosting sustainable tourism actions in the industry. In case of aviation and travelling sector, the company KLM Royal Dutch Airlines can be mentioned as a company promoting effective circular economy. The company is involved in exploring it recycle materials by implementing energy-efficient technologies and tools. The fuel used in aviation is selected on a way to promote less carbon footprint. Tourism activities that respect the recreational values ​​in these environments are one of the main cultural services in the area, as well as the associated educational and aesthetic values (Blanke & Chiesa, 2011, p.82).
Conclusion
The sustainable practice for tourism services is initiated with the help of making proper improvement in the way of promoting environmental awareness. This essay focuses on the involvement of circular economy as well as the factors of CSR. Both of which are part of sustainability since sustainability is properly supported with both of the models. The utilization of circular economy, its detailed factors fit into CSR have been analysed. Based on the analysis, the CSR activities of a tourism company has been evaluated. For tourism company scenario the company Marriot has been selected which is a leading hotel company in UK. 
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