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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: 
The website Highfield Town House hotel  loaded very quickly and easily. Which helps to spend little time. Just one click on the button and the website is already open. I am very happy with such work. Because I am sure that most people do not like to wait as much as I do.

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: Yes, this site has enough sub-pages for easy use by the customer  .It contains a main navigation menu, which includes links to all the main navigation menu includes lincs  to all the main section 


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: 
Yes. Customer will able to book a place. Because everything is very easily accessible. Which allows a person who is using for the firs time to easily understand everything .

	Question 1d - What improvements could be made to the usability of the website?


	Answer: I would  mace a few  changes. For example, when looking at a restaurant menu ,I don’t know what certain dishes look like. That’s why I want to add photos of the dishes. One more thing I want to add is this multiple languages. Necessary for tourist from different countries.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer:
If you compare the phone and computer versions of the website ,it has a very small percentage of differences. The only difference is that in the computer version there is a line that in the computer version there is a line that you can see right away where it says our menu ,stay with us, gift voucher ,Christmas ,sing up.in the mobile version , in order to find all this, you need to click on the three lines in the upper right corner and we see all these same options.

	Question 2b -  How does the website use imagery, video and colour? 


	Answer: This site uses gentle tones. Calm colors. As for the images the images of the dishes look very nice. The dishes look very high quality and blurry. I haven’t found any videos so far.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer:
So the website used an online chat tool such as a phone number and social network. How effective is this? Yes ,it is very  effective because the client can contact of they don’t know or understand something.

	Question 2d – How effective are the social media links on the website?


	Answer: 
Social media links are useful if they are relevant and properly integrated. If you your brand is active on social media, be sure to add them to your site. If the profiles are empty or not updated, it is better to focus on other elements of the site.

	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer:
All services are brought to the attention of clients. Such as booking hotel rooms, meals in restaurants. 

	 Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer:
Customer reviews are available. They are relevant because other potential clients who want to order food or a hotel room can review the description and draw conclusions about  whether they should book this hotel or not.

	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: This service is present as high-quality. Because everything is described in detail there and there is a lot of useful information. I like the photos of the rooms and the restaurant dishes.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: This is  a  very good. The prices are mega affordable and everything is explained very clerarly.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.The high field

	
	2.Restaurant 

	
	3. Hotel, Restaurant in Birmingham

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: No this hotel and restaurant is not the top ten.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes, of course. Websites are very important for every business .Because you can find a lot information there. Nowadays , people want to save their time. And on websites you can find all the necessary information.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: 
 I would recommend adding several languages. To make it easier for people from other countries who don’t know English to use it. Because I have friends who don’t, know English, it’s hard for them to build something. And I think this could make their lives easier. 
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