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Sustainable tourism is promoted and environmental effect is reduced via the adoption of green measures by Hyatt Hotels International. The long-term goals of Hyatt include reducing carbon emissions, preserving water, appropriately managing trash, and promoting sustainable food sources. These projects help achieve these goals (Alonso-Almeida, 2018).



[bookmark: _Toc181987211]Greener Practices by Hotel
The environmental goals of Hyatt include reducing energy use and carbon emissions. The company's facilities now have state-of-the-art building automation systems, energy-efficient appliances, and LED lighting (Bohdanowicz, 2020). Occupancy and weather data are used by these systems to optimise HVAC, lighting, and other systems. Solar and wind power help certain Hyatt hotels cut less on fossil fuels. Better energy use helps Hyatt reduce its carbon footprint, which in turn aids the battle against climate change.
Hyatt places a strong emphasis on water conservation as part of its environmental strategy. Where there is a scarcity of water, Hyatt has implemented water-saving techniques. Many Hyatt properties include water-saving features, such as low-flow toilets, efficient landscaping, and water recycling systems (Chan, 2021). Gray water recycling systems, which Hyatt has also invested in, clean the effluent from sinks and showers so that it may be used for irrigation and toilet flushing. Hyatt reduces its impact on the environment by reducing water use and so cutting operational costs.
[image: Green Key — Park Hyatt St. Kitts receives the Green Key certificate]
Figure 01: Hyatt Hotel Green Initiative
Reduced trash is at the forefront of Hyatt's environmental initiatives. To lessen the load on landfills, Hyatt buildings recycle paper, plastic, glass, and metal. Hyatt has launched programs to reduce food waste and compost organic food scraps. Through collaborative efforts, Hyatt hotels donate their excess food to local organisations, therefore reducing food waste and increasing access to nutritious meals. In order to reduce food spoilage (Chen, 2022), food waste management incorporates inventory management and demand forecast driven by data. A closed-loop system that enhances soil health is created when food scraps from Hyatt kitchens are composted in on-site facilities.
[bookmark: _Toc181987212]Process Enhancement 
Hyatt has a responsibility to obtain its food in a sustainable manner, in addition to its social and environmental duties. In our ingredient criterion, we prioritise goods that are acquired locally, organically, and sustainably. In an effort to reduce emissions from food transportation, certain Hyatt hotels feature seasonal cuisines made with veggies acquired locally (Dube and Nhamo, 2020). Hyatt is also putting an emphasis on environmentally friendly plant-based cuisine. 
[image: Hyatt Hotels Sustainability Report Overview]
Figure 02: Sustainability Report on Hotel Hyatt.
Supporting Hyatt's environmental goals, this adjustment satisfies guest demand for plant-based cuisine while also promoting lower-carbon eating alternatives. Hyatt is also switching to compostable and biodegradable products from single-use plastics in its beverage and food service operations. The food and beverage operations of Hyatt are dedicated to reducing waste and using responsibly sourced ingredients.
Hyatt has also made strides in eco-friendly construction. Several of the newest Hyatt hotels have been built using green building standards, such as LEED. All three of these metrics—energy savings, resource preservation, and IAQ—are improved by these mandates (Font et al, 2021). Hyatt uses eco-friendly building supplies and design elements, including as green roofs and natural lighting, to increase energy efficiency and the health of its employees and guests. Hyatt also places a premium on repurposing existing properties by installing water-saving equipment, energy-efficient lighting, and other environmentally conscious technologies. Minimising operational expenditures and boosting Hyatt's environmental image are both achieved via sustainable design.
Guests are engaged because Hyatt believes in sustainability and wants others to do the same. Guests are encouraged to reuse towels and linens, recycle in-room garbage, and minimise the use of single-use plastics, according to Hyatt's ecological standards (Goh et al, 2019). Several Hyatt hotels have used digital check-in and keyless admission to save paper waste. By adhering to these guidelines, Hyatt guests may make environmentally conscious choices all during their stay, which in turn fosters a sense of collective environmental responsibility.
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Social responsibility is emphasised by Hyatt's green policy (Gössling et al, 2019). In addition to environmental initiatives, Hyatt collaborates with organisations focused on education, social development, and conservation. Among other environmental activities, Hyatt properties participate in beach cleanups and tree-planting drives. These partnerships strengthen Hyatt's ties to the local community and help achieve sustainability goals (Hsiao et al, 2020). Health, wellness, and resilience are the goals of Hyatt's "World of Care," a corporate responsibility project. According to Hyatt, true sustainability encompasses not just economic but also social and environmental factors.
Using data-driven methods, Hyatt is able to track and report on its sustainability efforts. The data on energy, water, garbage, and greenhouse gases from all of Hyatt's facilities is centralised (Jones et al, 2021). To better serve its stakeholders, Hyatt may use this data to set goals, make improvements, and provide updates. Hyatt satisfies global corporate sustainability reporting standards and demonstrates a commitment to continuous improvement via its environmental openness.
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Figure 03: Process Enhancement for Hotel
Efforts to reduce their environmental and social impacts are part of Hyatt Hotels International's larger green initiative. Through data-driven management, guest engagement, community connections, eco-friendly building design, energy conservation, water-saving measures, waste reduction, sustainable sourcing, and eco-friendly construction practices (Kasim and Dzakiria, 2020), Hyatt supports sustainable tourism. Hyatt is a great choice for eco-conscious travelers because of these initiatives, which assist the environment and make guests' stays better. By incorporating sustainability into their business practices and core values, Hyatt demonstrates that eco-friendly hospitality and responsible tourism can coexist, leading to a more sustainable industry and planet.
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Saving money is one of the main benefits of being sustainable. Reduced utility bills can be a reality with the help of energy-efficient light bulbs, low-flow water faucets, and waste management strategies (Kirk, 2021). When the initial investment is recouped via these methods, sustainability becomes economically advantageous. Spending less on transportation and more on items that are in season helps local economies and saves money.
Sustainability boosts brand credibility. Companies that prioritise ethics and sustainability tend to attract more modern consumers, particularly members of Generation Z and Millennials (Mensah, 2019). Customers are more likely to be loyal and satisfied when they see that a firm is actively working to improve the world via its activities. Guests looking for environmentally conscious hotels may give these establishments a leg up in the market.
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Figure 04: Hotel Source Reduction in Hotel Hyatt.
Enhanced operational resilience is another benefit of sustainability. By shifting their focus to renewable energy, companies may potentially sidestep resource scarcity and the unpredictability of fossil fuel markets. Waste management that is both sustainable and economical helps alleviate landfill restrictions and disposal costs. By recycling and composting, businesses may reduce their rubbish and make themselves more resistant to environmental laws.
The relationship between the community and employees is enhanced by sustainability. Local supplier support and community-focused project development foster goodwill and long-term involvement, two examples of sustainable approaches (Mihalič, 2020). Environmentally conscious businesses and wellness initiatives have the potential to increase morale, loyalty, and output from staff.
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Sustainable integration does not come without its downsides, either. A big problem is the initial installation fees. Potentially pricey include solar panels, environmentally friendly building supplies, and high-efficiency systems. Without quick results, SMEs may find it difficult to fund these initiatives.
Issues might also arise due to operational complexity. Integral to sustainable business practices are changes to the company's training programs and supplier chain. Greening the hospitality industry could need new approaches to waste management and purchasing (Myung et al, 2022). It could be challenging and time-consuming to establish new procedures, partnerships, and education programs to bring suppliers and employees into harmony with sustainable goals.
Another concern is the ever-evolving landscape of sustainability regulations. Restrictions differ by region and sector, however some regions do provide environmentally friendly incentives. Compliance may be challenging for global organisations due to the fact that environmental regulations might differ (Nguyen et al, 2020). While it may be challenging to comply with several requirements while keeping a consistent sustainability strategy in place, doing so is crucial to avoid fines and damage to your reputation.
Lastly, sustainably satisfying guests' expectations may be a challenge for the hospitality industry. Customers still seek conveniences like good water pressure and regular towel changes, even if many of them choose eco-friendly businesses. In order to strike a balance between sustainable practices and consumer enjoyment, there has to be communication and education to help visitors understand sustainability operations.
To sum up, sustainability has many positive aspects, such as improved cost savings, improved brand reputation, increased resilience, and improved community relations, but it also has many negative aspects. Spend a lot of time and energy getting ready for the first investment, making operational improvements, dealing with regulatory difficulties, and meeting guest expectations (Okumus et al, 2021). Deliberately addressing these problems may help companies build a strong foundation for long-term economic, social, and environmental sustainability. A company's commitment to both immediate gain and long-term viability is shown by its integration efforts.
Long Term Benefits of Implementing Greener Approach for Hotel and Environment
By benefiting both the environment and the hotel industry, sustainability solutions create a virtuous cycle that increases revenue while fostering ecological balance. By adopting sustainable practices, hotels may improve their bottom line, improve their reputation, and secure their future. These actions also have a positive impact on the environment.
Using eco-friendly practices instantly results in cost savings for the hotel. Lights that save energy and water, as well as solar panels that reduce power bills and resource use, are examples of green solutions. In the long run, hotels may save money on energy and water bills (Rahman et al, 2021), which they can then use to improve their services to guests or build new facilities. Reducing transportation costs, waste, and reliance on long-distance suppliers may be achieved by prioritising local food sources and seasonal commodities. In order to save money and work more efficiently, hotels reduce spending in certain areas.
Brand image and customer loyalty are both enhanced by sustainability. Numerous guests are opting for hotels that lessen their influence on the environment as a result of the growing number of eco-conscious consumers. Ethical travelers are drawn to hotels that demonstrate a commitment to sustainability. Occupancy and income may be enhanced by attracting customers who share similar values, since they are more inclined to return and even recommend the hotel. To stand out in a crowded industry and entice eco-conscious travelers, hotels may highlight their environmental commitment in marketing and guest communications.
Sustainability initiatives have the potential to boost morale and retain more employees. Employees are more invested and enthusiastic when they work for a company that values social and environmental issues. Hotels can attract and retain environmentally conscientious employees by creating a work environment that values accountability and health. Employee morale is raised and attrition is decreased, resulting in a decrease in recruitment and training costs (Rivera, 2022). Workplaces that prioritise sustainability inspire employees to think outside the box and implement novel approaches to improving productivity while reducing waste.
The environment is tremendously aided by hotel sustainability efforts. Lessening the impact of climate change, energy-efficient systems and renewable energy sources lessen emissions of carbon. Particularly in water-scarce regions, protecting local water resources and reducing strain on municipal infrastructure may be achieved via the use of low-flow fixtures and gray water reuse. Reduced landfill waste and emissions of greenhouse gases are two benefits of recycling and composting.
Buying organic or sustainably produced items from local vendors helps local economies, boosts biodiversity via sustainable farming, and decreases emissions from transit. The use of biodegradable plastics by hotels lessens the negative impact of tourism on marine life and the environment. Sustainable building design incorporates renewable resources and green spaces to enhance biodiversity in urban areas.
[bookmark: _Toc181987216]Conclusion
To sum up, sustainability activities in the hotel industry are win-win for the planet and the bottom line. These tactics help hotels thrive while also helping the planet by cutting costs, improving the hotel's reputation, increasing staff engagement, and reducing environmental impact. By improving their operations and leading the industry in transformation, hotels that use these technologies set a new standard for environmentally responsible hospitality.
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