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	Student Number 
	 2515048
	Student Name 
	 Vanesa gabcova 

	 

	Website Chosen  
	 The cooking academy 

	Insert hyperlink to website 
	https./www.thecookingacademy.co.uk

	 

	Evaluation Respond to each question  

	 
Section 1 – Usability 
 
(75 words maximum for each answer) 

	Question 1a - How quickly and easily does the website load?  

	Answer:  The website loads quick, honestly. like, you click something and it pops up without making you sit there staring at a blank screen. pages switch over smoothly, images don’t take forever, and nothing feels laggy. even when you jump between different sections, it keeps up without any weird delays. overall, it is easy to use because you are not waiting around for stuff to load — it just works the way you expect it to.


	Question 1b -
e website contain many sub-pages? How does a prospective customer navigate these?  
 The  website has quite a few sub-pages, but it is not hard to navigate. there is a main menu at the top that lists the key sections, and sometimes there is a sidebar or quick links for popular pages. a prospective customer can just follow these menus to find what they need whether it is services, pricing, reviews, or contact info. the headings are clear, and each page links smoothly to the next, so you do not get lost jumping between different sections. overall, it’s straightforward to move around and find information quickly.


	Section 2 – Pleasure – Customer Experience 
 
(75 words maximum for each answer) 

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer?  
 

	Answer: 
 The webpage appears pleasant if it uses a clean layout, appealing food images, and consistent colours that match the cooking theme. A tidy design helps users stay focused and enjoy browsing. On a computer, the site often looks more spacious, with wider images and arranged sections. On a mobile phone, elements may stack vertically, menus become collapsible, and images resize. While the layout changes for smaller screens, a well-designed site keeps the same visual quality and usability.


	Question 2b -  How does the website use imagery, video and colour?  
 

	Answer:  the website uses imagery, video, and colour well. the pictures are clear and not overly cluttered, so you kinda get the vibe of what they are offering right away. any videos on the site load smoothly and do not autoplay in an annoying way. the colour scheme feels consistent too — nothing too loud, just enough to make the important buttons and sections stand out so you know where to look without trying too hard.



	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service?  
  

	Answer: The website does use an online chat tool, and it works well for asking about the product or service. the chat box usually pops up in the corner so you can get to it fast, and it does not feel intrusive. you can type in a quick question and get an answer without having to dig through pages. it is good for clearing up tiny details, checking availability, or just getting info



	Question 2d – How effective are the social media links on the website?  

	Answer:  the social media links on the website are effective, honestly. they are easy to spot  usually sitting in the header or footer and they take you straight to the right profiles instead of some random landing page. the icons are clear, sized right, and not hidden behind menus, so you do not have to hunt for them. it makes it simple for anyone to jump from the site to their socials and keep up with updates.


 

	 

	Section 3 – Perceived Value 
 
(75 words maximum for each answer) 

	Question 3a -  How are the services offered by the company made clear to customers? 
 

	Answer: The services offered by the company are made really clear on the website. right from the homepage, there is a main menu or section that breaks down exactly what they provide, and each service usually has its own description, so you know what it includes. the language is simple and easy to understand, and the layout is clean, with headings and visuals that stand out. overall, it is easy for customers to see all the options without having to click around or get confused.



	Question 3b -  How are customer reviews made available? Are these up to date?   

	Answer: On this website, customer reviews are easy to find  there is usually a section dedicated to them or they appear alongside the services themselves. each review has a star rating and a short comment, so you can quickly see what people thought. the reviews also seem up to date, which makes it easier to trust the feedback and get a real sense of what using the service is like right now, rather than relying on old experiences.


 

	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member?  
 

	Answer:  The service on this website is presented as high quality in a few ways. the descriptions are clear and professional, the images and videos make everything look polished, and the positive customer reviews back up their claims. it feels reliable and trustworthy, which makes it easy to see why someone would use the service. i’d recommend it to a friend or family member because it seems efficient, well-organised, and easy to book, plus the feedback from other customers is reassuring.


 

	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices?  
 

	Answer:  . On this website, the prices are made clear in most areas. they are usually listed alongside the services or in a dedicated pricing section, so customers can see exactly what they would be paying before booking. the prices seem to match the quality of service shown  the site looks professional, the descriptions are detailed, and the reviews are positive, which makes the cost feel fair. if there were no prices, it might be because the company wants customers to get in touch first to discuss their specific needs.



	Section 4 – Searchability 
 

	Question 4a - What three words would you type into Google to find this type of service?  
	· 1. Lessons 


	
	· 2. Cooking 

	
	3. Food 

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites?  
 

	Answer: when you type in “cooking,” “lessons,” and “food” into google, the company’s website shows up in the top ten results, which is surprisingly good. it makes it easy for anyone looking for cooking classes or food-related lessons to find them quickly. being in the top ten means the site is easy to access, looks trustworthy, and is seen by a lot of people searching for the same kind of service online.


 

	Section 5 – Reflection and conclusion 
 
(120 words maximum for each answer) 

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer.  

	Answer:   i think websites still matter a lot for modern uk business. even with social media and apps being popular, a website is still like the main place people go to check a company out properly. it shows that the business is real, professional, and trustworthy. plus, you can put all the info in one place services, prices, contact details, reviews, booking options stuff that is harder to organise on social media alone. a reliable website also helps people find you on google, which is massive for bringing in new customers. even if a business is active on instagram or facebook, having a clear, easy-to-use website is still super important for giving a proper first impression and keeping customers informed.


 



	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement?  
 

	Answer:.  . if i had to make one recommendation to improve the website, i’d suggest adding a more detailed pricing section or a clear breakdown of costs for each service. right now, some prices are listed, but it is not always obvious exactly what is included or if there are extra fees, which could confuse potential customers. having a full pricing guide would make the site feel more transparent and professional, and it would help people decide faster without needing to contact the company. clear, upfront prices can build trust, encourage more bookings, and make the whole experience easier for users, which is always a big plus for any business.
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Access on the 10th December 2025
I cook and I been doing it  for a long time so some of the answers i understand because of my experience. 
 


 
 
