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Abstract
The basis of this research is the use of modern technology in Shoreditch and the impact technology has in the success of the organisation. This research also explored the role of social media in Shoreditch to gather information, to communicate in the workplace and to do marketing of its product and service. This research created the online presence of Shoreditch and illustrated the evidence of how Shoreditch is using platform such as Facebook and LinkedIn. In this research paper evidence has been presented based on both primary research and secondary research. 
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1.0 [bookmark: _Toc7169311]Introduction
The success of a company depends highly on the effective use of technology in the organisation. In this era, without proper use of technology business can’t sustain as almost all the organisation has this resource. Social media plays great role in marketing products and services of a company nowadays and thus it should be used for gathering information about the customer sentiment and to communicate information in the workplace. Strong social media presence in Facebook and LinkedIn is necessary in this age. 
[bookmark: _Toc7169312]1.1 Background of the selected Organisation 
Shoreditch Nails, a company that provides nail service and treatment, has been selected for this research purpose. This company has been established with the mission of ensuring everyone has great nails. The mission of the company is to provide high quality treatments for nails and to promote natural and healthy nails. The service of the company includes both modern and classic nail art (shoreditch nails, 2019). It offers metallic tapes, shellac styles, monochromes, think block colours etc.  Shoreditch is ready to collaborate with other brands to provide better nail service to people. Shoreditch provide some courses for being nail technician through Shored Ditch Nail Academy and those courses which ranges from 4 weeks to 1 full day workshop helps people who are trying for flexible working. Shoreditch Nails also offers attractive private party at its saloon and at Hoxton grill where attractive dinner attracts people. 
2.0 [bookmark: _Toc7169313]Rational of the research
Although many research has been conducted on the use of technology in success of small business, those lack focus to the impact of social media in the success of a business. This research focuses on the effectiveness of use of technology on a small business Shoreditch by focusing on importance of social media as a marketing tool, to gather information and to communicate in the workplace. Thus, this research has rational as it focuses on technology and social media side by side. 

2.1 

3.0 [bookmark: _Toc7169314]Aim and Objectives of the research 
[bookmark: _Toc7169315]3.1 Research Aim 
This research aims to find out the effectiveness of the use of technology in Shoreditch Nails and to find out the role of social media in the success of Shoreditch. 
[bookmark: _Toc7169316]3.2 Research Objective
1. To find out technologies used in Shoreditch
2. To find out effectiveness of the technology
3. To find out role social media as a marketing tool
4. To find out role of social media as a tool for gathering information.
5. To find put role of social media for communicating in workplace.
[bookmark: _Toc7169317]3.3 Question of research 
1. Does technology helps Shoreditch Nails to be successful?
2. Does Shoreditch able to market its product more effectively using social media?
3. Does Shoreditch able to extract important information about customer using social media?
4. Does Shoreditch able to communicate more efficiently in the workplace using social media?

[bookmark: _Toc7169318]4.0 Literature Review
[bookmark: _Toc7169319]4.1 Use of Technology and its importance in Small Style and Fashion Companies 
In small business which are based on offering variety of style, use of technology is very wide. As the customer base are mainly young and technology concerned people, use of technology such as email, web conferencing, cloud storage etc. are very useful. Information gathered from website of Shoreditch Nails shows that it uses mail address ‘hello@shiredditchnails.com’ as a contact address where the customer can easily contact and give booking of service. They can complain about the service or give feedback about the service through email (shoreditch nails, 2019). Shoreditch use technology such as web conferencing to provide after sale service to its customer about various matters on Nails. In web conferencing people from different place can be connected in web where they can discuss using voice or video call feature. Web conferencing is also used by employees in Shoreditch to take decision about important matter of the company. Shoreditch store the course material of 4 weeks course and 1 full day course in cloud storage such as Google drive. Cloud storage is a storage space provided by another company where important materials can be stored and used (shoreditch nails, 2019). Shoreditch stores the nail designs also in the cloud storage. All these have been proved effective for the business of Shoreditch as email helps it in making good relation with customer and in making communication easy. Web conferencing makes decision making process easy as various employees can take decision even out of the office time with the help of it. Cloud storage helps Shoreditch not to lose any important design, documents or materials which are necessary to continue the business of the organisation. Thus, technology is being used effectively in Shoreditch. 
[bookmark: _Toc7169320]4.2 Use of Social Media and Its Role in Small Style and Fashion Companies 
In Shoreditch social media platform such as Facebook, LinkedIn, Twitter etc. are used. Those plays important role for Shoreditch in following-
[bookmark: _Toc7169321]4.2.1 Social Media as marketing tool
Social media has been proved important tool for marketing of style and fashion product. Many research done previously pointed out that social media is effective in style and fashion product due to the target customer base who are mainly young people and highly exposed to social media. According to a research done by Sunny Popali, social media helps in understanding audience more effectively and thus developing marketing content accordingly (Popali, 2019). In the research of Sunny Popali, various features of social media including Geo Targeting, instant feedback etc. are identified which makes marketing of product easier. In that research, the role of social media in creating brand awareness has also been discussed (Popali, 2019). In Facebook Page named Shoreditch Nails posts its product and service regularly which helps in its marketing (Facebook.com, 2019). In twitter page of Shoreditch, the products are continuously posted and thus social media is used as marketing tool (Twitter.com, 2019). Shoreditch has an Instagram account which followed by 13.4k followers and till now 1506 posts and photos has been shared from that account mainly for promoting its business (Instagram.com, 2019). These tools has been proved very effective has Shoreditch can boost its post by targeting its customer base in specific geographic area and of particular age. Shoreditch doesn’t use any other marketing tool but still it gets many numbers of order for its service which proves effectiveness of the use of social media. 
[bookmark: _Toc7169322]4.2.2 Social Media as an information gathering tool
According to a research done by Monica Anderson and Andrea Caumont, social media is an important source of news and information. According to the survey done Facebook is 64% use site and 30% news site. In case of LinkedIn 19 responded it is use site and 3 responded it is news site (Pew Research Center, 2019). Twitter is a news site as responded by 8 of 24 respondents and 16 of 24 responded it is use site (Pew Research Center, 2019). According to the research of Monica, 12% of social media users post photos in the social sites and 12% post videos. In that research, it has been found that 50% of the users had posted photos, videos or share news or stories in social media. 50% of the users discussed an issue or news or event in their social media (Pew Research Center, 2019). Thus, by analysing the information shared by the customer base of a company, important information can be gathered. Shoreditch has a Facebook page, a LinkedIn account, a twitter account and an Instagram account and by looking at the post shared by its customer base in those media it can get idea of customer sentiment. It can get idea about specific product by looking at the comment section post which is for promoting the product. By carefully analysing the review given in its page by people, it can understand the complaint and feedback of customers about its service. Thus, social media has been used as an important tool for gathering information. 
[bookmark: _Toc7169323]4.2.3 Social media as a communication tool
In the workplace, social media is used in Shoreditch to give order to the subordinate and to get help from supervisors. However, this tool is less formal and in large companies this tool is ineffective. However, for smaller companies like Shoreditch this has been proved very effective tool. Tina, Hayley, Anna, Audrey, Ilona and many others are working in Shoreditch and those people are young (shoreditch nails, 2019). They are very much accustomed to informal communication tool of social media platform such as Facebook Group, Messenger Group, and LinkedIn Messaging etc. Those young people don’t like traditional hierarchy and using social media as an important tool where instant feedback can be received from supervisor. This has been proved effective as decision making has become faster.  
[bookmark: _Toc7169324]4.3 Role of online presence in success of Style and Fashion Companies
Social media has been proved very effective for gathering information, marketing product and to communicate in the workplace. Apart from that, social media also help one to be professional in life. As a person is connected with many people of different attitude and status in social media, one can’t always share that’s in his mind. A person has to balance his thought in sharing it to Facebook to keep a good relation and good impression with others. In my Facebook and LinkedIn account, I am connected with many teachers, doctors and people of different political philosophy. If I share everything that my mind says people of various group with whom I have a good relationship may get hurt. Thus, social media showed me what to share and what not to share and how to behave and react in different situation. Social media such as Facebook and LinkedIn helped me in being professional rather than being emotional. 


[bookmark: _Toc7169325]5.0 Research Methodology
[bookmark: _Toc7169326]5.1 Random Sampling
Simple random sampling has been used for this research to take responses of various respondents on various facts of this research. Using that technique, 10 employees and 40 customers of Shoreditch has been surveyed about various facts of this research. 
[bookmark: _Toc7169327]5.2 Survey through questionnaire
A survey has been done by developing a questionnaire including question about the research and response has been taken from the 50 randomly selected respondents. The questions are structured question and are appropriate for the research result. The data collected by the survey are primary data. 
[bookmark: _Toc7169328]5.3 Statistical tools and Software
Various statistical tools such as bar chart, pie chart etc. has been used for presenting the research result and the help of Microsoft excel has been taken for that purpose. 



[bookmark: _Toc7169329]6.0 Finding and Analysis
[bookmark: _Toc7169330]6.1 Does technology helps Shoreditch Nails to be successful?
Of the total 50 respondents, 45 responded yes to this question and 5 respondent no to this question. 

Interpretation: 
From the above graph, it can be seen that 90% thinks technology helps in success although 10% doesn’t think so. It indicates technology such as email, web conferencing, cloud storage etc. indeed contributes the success of Shoreditch. 


[bookmark: _Toc7169331]6.2 Is Shoreditch able to market its product more effectively using Facebook?
35 respondents responded yes to this question although 15 responded no. 

Interpretation
Here also it can be seen that most of the respondents are in support of social media as marketing tool and thus it has been found that it plays important role in marketing for Shoreditch. 


[bookmark: _Toc7169332]6.3 Is Shoreditch able to extract important information about customer using Facebook and LinkedIn?
33 responses are in support of social media as information gathering tool although 17 are not in support of it. 

Interpretation
From the graph, it can be seen that most of the respondents think social media is ean effective information gathering tool for Shoreditch and it helps in better decision making for the organisation.  


[bookmark: _Toc7169333]6.4 Is Shoreditch able to communicate more efficiently in the workplace using social media?
27 respondents responded yes to this question although 23 respondent no.

Interpretation
The graph shows that although higher number thinks it used effectively for communication in workplace of Shoreditch, the difference is very small. Thus, the effective use of social media for communication is not that much clear.


[bookmark: _Toc7169334]7.0 Conclusion and Recommendation
Thus, it has been found from this research that technology is very much helpful for providing better service to the customers. Social media has been proved to be effective tool for marketing and for gathering information. Online presence helps one to be professional in life. Thus, technology and social media should be used more and more in Shoreditch. 


[bookmark: _Toc7169335]8.0 Bibliography
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Social media for communication in Workplace	
Yes	No	27	23	


Does technology helps in Success of Shoreditch	
Yes	No	45	5	

Facebook is effective marketing tool 
Socail media is effective marketing tool 	Yes	No	35	15	



Facebook and LinkedIn as information gathering tool
Socail media as information gathering tool	Yes	No	33	17	



