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Task One: Semiotic Analysis
[image: ](Saussure, 1916, chapter 1) Semiotics is the analysis of symbols, signs, and how observers interpret them. It helps elucidate how graphic elements, such as images, colours, and typography, function as signs that convey meaning. Within design, there are many theories of how semiotics works; among the best-known are Saussure’s and Barthes's Theories. Although they are different in some ways, they both lean towards the same definition, being that a sign has its physical form (the signifier) and then it also has the idea it is (the signified). Using some of these theory’s I will decode this poster and the illustration it has.

Fig 1, (Bass,1958, Vertigo Poster)
(Hooper, 2023) Vertigo is a popular movie from 1958, which was directed by the legendary Alfred Hitchcock. The illustration on the poster is of John “Scottie” Ferguson, played by James Stewart and the dual role of Madeleine Elster/Judy Barton, played by Kim Novak. This illustration was created by Saul Bass in 1958. Saul said that when creating the image, he was heavily inspired by the film’s themes of psychological disorientation, hypnotism, and impending doom. He also said that he used the spiralling design to evoke the feeling of vertigo.

When the viewer first sees the spiral motif, they get a clear understanding of what to expect in this film. (Saussure 1916) As Saussure states, “the linguistic sign does not unite a thing and a name, but a concept and a sound image”. This highlights that when the viewer first sees the spiral motif (the signifier) they will instantly think about dizziness, psychological instability, and the film’s themes of obsession (the signified).

“The sign is a message” (Barthes, 1961). This can be easily decoded when we look at the simplified Human Figures; these signs signify that the minimal, almost abstract-like characters function as icons, communicating disorientation and danger. When you also look at the positioning of the figures, their off-balance positioning promotes the film’s emotional tension.
When you look at the background colour, you get the impression that the bold orange works as a signifier of anxiety, alarm and even intensity. You could even go on to say that this emotional colour cue sets the tone before the viewer even knows the plot. This poster really stands out for it’s simple yet empowering design as Dieter Rams said “Less, but better” (Joy, 2023). I think this can easily be said for this poster.

(Rennie, 2008) Another great semiotic within this poster is the use of geometric precision, as we can see the sharp mechanical lines of the swirling spiral create an interesting contrast with the human shapes, this symbolises the conflict between control and chaos, which is very central to the film’s narrative. What also helps the poster's unsettling geometry is the angular modern typeface which Bass uses. I also believe that visually, the typography that is used within this poster aligns spectacularly with the film’s psychological themes.

Even though there are a few more semiotics within this poster, my main takeaway from this analysis and research is that semiotics is everywhere. There are loads of images, posters and signs out there that can be interpreted within first glance, but when you look deeper, it is as if there is another world of semiotics out there. The first response I had to this poster was that it was just two people falling into a spiral, but even so, that is what made me so interested in this design. Why were they falling and how? However, now I can see the emotional tension of the film and how psychological instability is the main tone of this film.
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Task Two: Manifesto
1. It is important to have balance 
2. Design for people, not portfolios
3. Trends expire; Ideas do not 
4. You will not always get it right the first time
5. Be patient for the quiet days
6. Everyone is equal
7. How you do anything is how you do everything 
8. I know the only self I can control is my present self. That is why I focus all my attention on this moment 
[image: ]Fig 1, (Dimattina, 2025, work-life balance)

1.It is important to have balance 

It is crucial to have balance in your life, even if it is a work-life, mental-emotional or even a giving-receiving balance. (Simard,2019) My main reason for this is that balance brings clarity, which means when your elements exist in harmony, the message becomes a lot clearer to understand and with less effort, which also leads to more intention. One of the best things about balance is that it reduces cognitive load which helps people absorb information without confusion or strain. “Good design is actually a lot harder to notice than poor design, in part because good designs fit our needs so well that the design is invisible” (Norman, 1988). I think this quote from Donald A. Norman really shows how balance also helps with design, as it shows us that clever design reduces cognitive load so that viewers do not have to struggle reading or understanding it. The remarkable thing about balance is that it creates room for rest and reflection, which is crucial not just to how Graphic Designers work, but to how we as humans function. And that is why I thoroughly believe that balance should be on everyone’s manifesto. When we honour balance, we do not just work better-we live better.



[image: ]Fig 2, (Lynn, 2013, optimistic photography)


2.How you do anything, is how you do everything

A lot of people in this world will just sit back and not try their hardest, and how will they ever reach their full potential doing this? The answer is they will not, and this is why I have decided to talk about this part of my manifesto. This is a powerful message, and it encourages consistency and integrity and shows that every action you take, no matter how small you may think it is, will always reflect on your standards and values. It reminds us of that attention to detail matters a lot within the world of graphic design, but also in the real world. “Everything you’ve ever wanted is on the other side of fear” (Addair, 2018). In other words, if you do not try it, you are never going to achieve so go do what you want to do, but do it well. It shows us that when you read stuff like this, it helps with your mindfulness and highlights personal responsibility, which will lead you to take small actions and help you move forward with everything you feared trying before.



[image: ]Fig 3, (winfield, 2017, colourful motivational plaques)


3. You will not always get it right the first time

This statement is a big reminder to us that perfection is not the goal, but progress is. So many people hold back from trying new things as they are too afraid of failing and looking like a fool. I know this because I used to think the same thing. The fear of failing can keep us stuck, which limits our growth and even confidence. But as I see it, failure is not something to avoid it is a vital part in learning. As Ford states, “Failure is simply the opportunity to begin again, this time more intelligently” (Ford, 1922). This shows us that the important thing is that we need to take the first step to keep going, and that we should let every attempt, even if it is not successful, move us forward. 
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[image: ]Task Three: Practice-Based writing 
Fig 1, (AI Movie Poster, own image, 2024)

For my final sixth form project, I decided to create a sci-fi-inspired movie poster titled “AI Ascendancy.” Ever since I was young, I have had a love for science fiction, the way it’s futuristic worlds and genius ideas ask the question of what we all could become one day. So, when the opportunity came to create a poster of my own, straight away I knew what I wanted to do. As we all know recently, AI has become a hot topic of discussion, creating excitement and even concern. This strongly influenced my design, leading me to try and communicate the tension between humans and AI through my poster.

I think that my design does well to show a moment between the past, present and future. I made it so that on one side, the skull stands for what humanity fears of losing. And on the other the robotic face shows the rise of artificial intelligence. Also, in the middle, I designed an outline of a human figure, which I believe turned out well and helped show that my character had been caught between two worlds. The world that used to belong to humans, and the new one that is being shaped by AI. I think I did well to create a poster that shows a story and does well to get a message across.

I was also incredibly pleased that my poster did well to create tension, as that is exactly what I was going for. I just love how the background turned out, as I knew using a warm and saturated colour palette would really help give the vibe I was looking for. The orange and red did well to create a sense of urgency and instability, which was exactly what I was going for (Horstman, 2024).

Milton Glaser says, “You have to be willing to grow. Growth is different from something that happens to you. You produce it.” (Glaser, 2002). This quote is interesting because it has been around a year and a bit since I created this poster. And looking back, what I see now is completely different to what seventeen-year-old me saw. I recall being a bit displeased with this poster because of the weeks I had put into it, and not really thinking it suited the story I had created to go with it. However, now after reflecting I can see that this poster clearly gives a message and a story, which is exactly what I was going for.

One of the aspects I believe I could have improved on is the typography. I am not a huge fan of it as it just looks out of place, but now that I know more about Typography, I can see that I should have used a more rounded sci-fi-looking text to create a more futuristic look (Addey, 2018)

I believe that the main takeaway I have learnt from reflecting on my design is the importance of having confidence in my own work. It has made me realise that creative projects often feel uncertain in the process and that when I trust my ideas and skills, I can create something visually interesting.
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