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The infographic is well designed and presented to pass the intended message to its target audience. The infographic mainly focuses on passing key messages regarding the prevalence of the COVID-19 virus over different countries. The Coronavirus was first reported in China in late 2019, but it has since spread to other countries, becoming a deadly pandemic [1]. The spread of the virus rises and falls in various regions according to the strategies employed by different governments [1]. Therefore, the infographic gives a clear illumination of the variations of the spread of the virus in different countries. 
It critically applies different colors to create the distinction between different countries hence showing clear variation among them. It utilizes approximately four colors to clearly illustrate how the recorded changes. The colors fit the subject because the places which record some good results are highlighted in blue, but the colors systematically change towards deep red as the results become more negative. Color plays a crucial role in passing the intended message to the audience because effective use of color makes learning and interpretation easier [2]. For instance, the use of different colors in the infographic title plays an instrumental role in the interpretation of the graph at a glance.
The graph utilized in the infographic is appropriate because they are relatively easy to read. The direction and the length of each line on the graph communicate a specific message. The graph is highly appropriate for the type of data that it is applying at any given time. The graph is also suitable because it easily displays the change in the prevalence of the virus. The application of graphics applied in the infographic is exceptional because it greatly contributes to conveying the expected message to the audience. It is difficult to understand raw data; however, with the help of graphics, the information conveyed by the data becomes clearer is well utilized [3]. All the graphics utilized in the infographic conveys instrumental information needed to pass the message. For instance, the shape and display utilized in the graphs are perfectly contributing to the message intended to be displayed by the infographic.
Its overall design is simple and appropriate for display the kind of information which it is passing across. The graphics are suitable because they do not distract the audience from the intended message. It is also attractive enough to attract the target audience’s attention, who can easily consume the information presented on it [9]. Generally, the design of the graph is good. It does not have graphical features, which raises any ethical issues. Ethical issues in the presentation are critical, and it is important to consider various ethical factors before presenting information to the public. Ethical loopholes can result in lawsuits and may render critical information obsolete [4]. Since the infographic addresses a contemporary instrumental issue, factoring in ethical consideration is an instrumental move for ensuring its eligibility.
An infographic is greatly crafted in terms of cognition because it does not distract the audience from the intended message. A proper combination of colors and graphics is key in focusing the viewers’ attention on the intended message [5]. Additionally, it does not put a lot of memory load on the viewers. This is so because the infographic has limited content, and the graphic is also utilized appropriately. However, in terms of perception, it does invoke a few suggestions on how the graph could have been modeled to increase the distinction between the lines, especially at the bottom [8]. The longer lines are distinct, and it is easy to notice which countries they represent. However, the shorter lines are denser, and it is not easy to pinpoint the countries they present. Therefore, the infographic leaves the viewers with some workload in terms of perception and mental modeling.
The infographic is greatly crafted, and it conveys the intended message quite well. However, there are a few areas that can still be adjusted to improve its appearance and quality. Optimizing the infographic features is important since it helps to convey the message without distracting the viewers [11]. The first adjustment that should be made on it is to reduce the scale of the graph. Most of the data points on the graph appear to be concentrated on the lower side of the graph [6]. With the scale utilized, there appears to be some form of congestion which reduces the quality of the infographic to some small extent. Improving the scale on the graph can be an instrumental way of making the data points more distinct [12].
By adopting a different scale in the graph, mental modeling and perception of the viewers may be greatly reduced. This will be of immense help in interpreting the information presented in the graph [6]. The viewers will also interpret the graph within a shorter time and spend less time on the infographic. The graphs should also have a legend to aid in the viewers’ interpretation of the data. Legends are key features of graphs because they play a huge role in showing the audience what different aspects such as color in a graph represent [7]. Therefore, including this infographic feature will help reduce the mental perception that viewers may have when looking at it. The legends will also greatly increase the accuracy of the interpretation since, as it is different, people may have a different perception of the variations of color, hence increasing accuracy. The changes will be instrumental in adding the visual elements, which are critical aspects in communicating specific messages [10]. Reducing the challenges 
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