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Market Research and Website Development Report
Introduction
Fatou Boutique is a fashion and fabric brand located in Newport City Centre in the United Kingdom. The business specialises in high‑quality fabrics and African‑inspired fashion products such as wax prints, colourful textiles, dresses and accessories suitable for everyday clothing and special events. In the modern digital marketplace, businesses rely on market research and digital marketing strategies to understand consumer needs and remain competitive. Market research allows businesses to identify customer preferences, analyse trends, and develop effective marketing strategies. The aim of this project was to conduct primary market research using an online questionnaire and analyse the results to support the development of a website, marketing materials, and a promotional video advertisement for Fatou Boutique. Therefore, this project focused on collecting customer dara through a questioonnarire and applying the result to develop effective marketing content


Market Research Method
Primary research was conducted through an online questionnaire distributed to potential customers. The questionnaire asked participants about their professional background, how they use fabrics, what factors influence their purchasing decisions, and how they typically discover new fabrics. Demographic questions such as age and gender were also included to identify the target market. A total of 10 responses were collected. Although the sample size is relative small, it still provides valuable insights into the preferences and behaviour of potential customers interested in fabrics and fashion materials.
Customer Profile
The survey results indicated that respondents came from a variety of creative and design‑related professions. Interior designers represented the largest group with 33% responses. Hobbyists or DIY crafters represented 22%, while retail buyers also accounted for 22%. Other respondents included tailors, dressmakers, and individuals working in creative industries. This indicates that the target audience includes both professionals who work with fabrics and individuals who use fabrics for creative projects.
Fabric Usage
When respondents were asked how they mainly use fabrics, the majority indicated everyday clothing (67%). This shows that practical clothing fabrics are highly demanded by customers. Special events and wedding fabrics accounted for 22% of responses, while home décor upholstery also represented 22%. Smaller percentages were linked to high‑end fashion and traditional or ethnic clothing. These results suggest that Fatou Boutique should prioritise fabrics suitable for everyday wear while also offering elegant materials for special occasions.
Customer Preferences
Participants were also asked which factors were most important when choosing fabrics. Quality and feel were identified by 78% of respondents as the most important factor. Price and durability were also important considerations, each receiving 56% responses. Interestingly, none of the respondents selected luxury brand names as an important factor. This suggests that customers prioritise the quality and practicality of fabrics over brand reputation. For Fatou Boutique, this means that marketing messages should highlight fabric quality, texture and durability rather than relying solely on branding.
Discovering New Fabrics
The research also examined how customers discover new fabrics. The most common methods were visiting physical fabric shops and browsing online fabric stores, both receiving 56% responses. Trade fairs and exhibitions accounted for 22%, while recommendations also represented 22%. Social media platforms such as Pinterest or Instagram were less common but still relevant. These findings demonstrate that businesses should combine online and offline strategies when marketing fabrics.
Perception of Dubai Fabrics
Participants were asked what they associate with Dubai fabrics. The majority associated them with luxury and glamour (89%). Other associations included innovation and modernity (44%) and gold, silk, and opulence (33%). These perceptions indicate that fabrics linked with Dubai are viewed as premium and stylish products. This insight can help Fatou Boutique position its products as elegant and high‑quality materials.
Website Development and Marketing 
Based on the research results, a website was created for Fatou boutique to showcase products and provide contact information. The website includes pages such as a home page, products display page and contact page with the business email, telephone number and website address. Marketing materials were designed using digital design tools and includeed posters and social media advertisements that emphasize colorful fabrics and high-quality materials 
Conclusion
Overall, market research provided useful insights into customer behaviour, fabric usage, and purchasing priorities. The findings highlight the importance of quality everyday usability, and accessibility through both physical and online retail channels. These insights influenced the development of the Fatou Boutique website, marketing materials, and video advertisement. The project demonstrates how market research can inform marketing strategies and support the development of a successful fashion brand
These insights influenced the design of the website, marketing materials and video advertisement developed for the project. By combining market research with digital marketing strategies, Fatou Boutique can effectively position itself as a brand offering high-quality fabrics and stylish fashion materials.

The project demonstrates how businesses can use research data to guide marketing decisions and create effective digital marketing strategies.
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The Importance of Microsoft Excel in the Digital Era
Introduction
In the digital era, businesses rely on technology to manage data, analyse information, and make informed decisions. Microsoft Excel is a spreadsheet software application that allows users to organise information, perform calculations, and create charts. Businesses across many industries use Excel to manage finances, analyse trends, and improve productivity.
Financial Management
Excel plays a significant role in financial management. Businesses need to monitor income, expenses, and profits to ensure they remain financially sustainable. Excel allows businesses to create organised spreadsheets where financial data can be recorded and analysed. Using formulas such as SUM and subtraction functions, businesses can automatically calculate totals and profits.
For example, a small business like Fatou Boutique can record monthly income generated from selling fabrics and clothing materials. Expenses such as rent, supply costs and marketing expenditures can also be recorded. Excel then calculates profit for each month, helping the business owner understand financial performance.
Sent from Outlook for iOS
Budgeting and Forecasting
Another advantage of Excel is its usefulness for budgeting and financial forecasting. Budgeting allows businesses to plan how money will be spent over time. By listing expected income and expenses, Excel helps determine whether the business will operate profitably. Forecasting involves predicting future financial outcomes based on historical data.
Forecasting involves predicting future financial outcomes based on historical data. For instance, if sales increase during holiday seasons, Excel can help estimate future revenue trends. This allows businesses to prepare for increased demand and manage inventory effectively.


Data Analysis and Visualization
Excel also provides powerful data analysis tools. Charts and graphs such as bar charts or pie charts visually represent information, making complex data easier to understand. Performance, customer behaviour and marketing activities. Excel functions allow users to analyze patterns and trends in this data. Charts and z9graphs such as bar charts or pie charts visually represent information, making complex data easier to understand  
Decision Making
Accurate data supports better decision making. By analyzing spreadsheets, business owners can identify which products generate the highest revenue or which months produce the most sales. This allow businesses to adjust strategies,increase production of popular items or reduce unnecessary expenses. 
Conclusion
Overall, Microsoft Excel is a vital tool in the digital era. It helps businesses manage financial data, perform analysis, and support decision making. For small businesses such as Fatou Boutique, Excel provides an accessible and effective method for tracking finances and planning future growth.
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