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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The Cooking Academy website loaded so quickly and easily in just one second and, you can check whether this website is legitimate. It’s a big help especially for those who wanted to be a Chef soon. Most websites load quickly and easy to use. As I have had experienced when started using websites in my everyday life has made research so much easier. I am truly grateful to the people and team who created these online resources.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: Yes, The Cooking Academy contain many sub-pages such cookery team building and leadership events, cookery classes available, case studies, cook learn and connect and the wellness in the workplace.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, they can. There’s a general enquiry. A customer can make their booking via the webpage just simply fill in the form, enter their name, contact number, email address, nature of enquiry, message (give some background information to the event) be specific, then submit and we’ll get back to with more information for the event. 


	Question 1d - What improvements could be made to the usability of the website?


	Answer: The improvements could be made to usability of the website. Firstly, make sure use simple intuitive menu labels, for example Home, About Us, Events, and Contact. Keep event dates, announcements, and schedule up to date. Secondly, reduce the number of clicks needed to reach important pages. People stay longer when they can find they need quickly, its matters. Thirdly, always keep the navigation bar visible. And ensure the site adapts smoothly to phones and tablets because most people browse on their mobile devices.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: A webpage looks pleasant when it is simple but elegant, clear and clean, use consistent fonts and colours, easy to navigate, and include high quality attractive images and loads quickly. Because short, elegant, clear, simple, elegant, consistent, its matters   friendly. Yes, a big different. There are differences in appearance on a mobile phone compared to a computer. Firstly, SCREEN SIZE, is smaller on mobile phone. The design layouts stay readable and easy to use. Secondly, IMAGES AND TEXT RESIZE, smaller screen. Thirdly, DESIGN OR LAYOUTS, readable and usable its matters. These differences are normal both responsive.


	Question 2b - How does the website use imagery, video and colour? 


	Answer: The website use imagery, uses photos to make the page more attractive, feel alive, showing real activities, and its helps customers connect. They use videos to mark and highlight the important moments and showing the information clearer and more specific. The colours, calling customers attentions, set the mood, and keep the design layout look organized and pleasant. Good colours choices make the website easier to read and more enjoyable to explore. Imagery, videos and colour are matters.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: On my opinion I would says Yes, website need made use of an online chat tools on the website because its gives customers a quick answer on their query. Helps customers who need support information needed right away answers and helps improves communication without needing phone calls or email. But on the other hand, however, its not required. It depends on what kind of business you want to offer. Its matters.


	Question 2d – How effective are the social media links on the website?


	Answer: A social media links is effective on the website when they;
Firstly, easy to see or find and placed in good locations. Secondly, encourage the customers to follow, share or contact by consistency updating the page. Because when we regularly updated, they make it easier to them to follow us. And also, the design and colours very important so they look trustworthy.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer: The services offered by the company made clear to customers by using clear communications methods, complete information on websites, flyers, advert so that customers understand what kind products is offered. Clear in-store posters, advertising and service list help the customers see options at the time of purchase. And mostly trained staff can explain services and answered questions directly and ensuring customers receive justifiable accurate information.
As we are in a modern world, Digital tools may also use such as email, apps or online chat to give further details and communicating consistency to customers may leas them what customers know exactly what the services is and what they expected.





	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer: Customer reviews made available through online, such as company websites, social media pages and review sites like Google Review Search. Company may also in-store display, on poster, advert, screen or the product packing. Many companies on this modern world make review social media account post in different ways, in their email, newsletter, advertising, or a promotional materials like hand-out, publicity, commercial, window display. These can make reviews easy to access and increase customers’ trust.
Yes, these must be up to date. Because customers review available in several ways to help potential customers understand the quality of the products or services offer.



	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: A company must present its services a high-quality being professionalism, professional branding with clean company logos, modern websites and clear clean designed promotional materials, which create a strong first impression, reliability and value every customer points. Also ensure staff are well trained, know the business and polite as staff employee behaviour directly reflect service quality.
The reasons I would use the company’s services or recommended to a friend or family member because of positive good. experience, a high-quality service, business staff is trustworthy, solved problem well and treats customers with respect. In short good or positive experiences lead to customers satisfaction which encourages recommendations.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Yes, prices should be made clear to customers, through price tags and labels, websites, and advertising materials and posters, leaflets, very important prices reflect the quality of the service. Clear pricing makes the customers decide to get the product and avoid problem encountered or complaints. If prices are not included, customers may feel in mind mistrustful, can lead frustration. Lack of pricing also business look unprofessional or dishonest. Discourages people from buying. Prices should be made clear to customers, its matters!


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Best

	
	2. Professional

	
	3. Affordable

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: With these three words type into Google BEST, focus on the quality and price. PROFESSIONAL, highlight s quality for the price. AFFORDABLE, emphasises expertise more business-like. A website appears more business-like just in what I had have experienced encourage me because of page speed, mobile friendly, words relevance, 
good design, clear branding, professional approached, affordable, strong viewers, and the most is trustworthy.




	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 


	Answer: Yes, I feel that websites still have relevance in modern UK business. And one of the most important assets for businesses, not just in the UK business but across in the modern world. Most businesses rely on websites as the one Digital asset they fully control, even as social media brings attention. Both large and small businesses openly use websites to connect with potential customers. A website makes it easy for people to find information, can communicate at any time, and explore products. Because in this modern world we rely on the internet in our everyday lives. Having accessible and user-friendly website. And helps businesses reach more people and build stronger relationships with their prospect customers. If the customers discover you’re in social media, they often convert on your website is legit. In modern businesses now adays websites a credibility hub.



	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: I would recommend improving the website by making it clear, simple quickly, and user-friendly. Firstly, clear navigation helps customers easily, which makes them more likely to stay longer and better user experience. Secondly, when customers can simple quickly easily find information, products, and services then company reach higher customer satisfaction, Thirdly, user-friendly encourage customers making purchase, on-line booking, and contacting the company, and lastly a clean and organized website makes company look more honest, trustworthy, and professional. All of these mentioned-above are matters. Because when customers cannot quickly find what they need, they leave straight away the site and look elsewhere.
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