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[bookmark: _gjdgxs]Introduction
The topic chosen for the report is “perspectives on self-employment in modern day working environment. Self-employment is the practice of working as an owner or freelancer rather than for employers. Self-employed people do not work for a specific amount of salary. They generate income depending on their business performance. The report shall use primary and secondary research methodologies to determine data and interpret them. The importance of modern technology and branding in self-employment will be discussed here. The report shall identify the people skills required for self-employment. The advantages and disadvantages of various people skills will be demonstrated here.

[bookmark: _30j0zll]Task
Use primary and secondary (surveys) sources for research
Primary Source
The data has been collected through the quantitative data collection process. The sample size for the research is 50, who are random people with knowledge on self-employment.
Quantitative Data collection and analysis
 Q1. How much do you agree with the fact that a self-employment is a considerable option in a modern day working environment?
	Options
	Percentage of respondents
	Number of respondents 
	Total respondents

	Highly Agree
	28
	14
	50

	Agree
	26
	13
	50

	Highly Disagree
	22
	11
	50

	Disagree 
	18
	9
	50

	Neutral
	6
	3
	50


Table 1: Importance of self-employment
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Figure 1: Importance of self-employment
Analysis: Around 28% of respondents agree with the fact that a self-employment is a considerable option for people in the modern day working environment. Recently, employees are feeling pressurised working under an owner for which maximum respondents prefer self-employment to avoid work pressure.  
Q2. What kind of self-employment can be considered in a modern day working environment?
	Options
	Percentage of respondents
	Number of respondents 
	Total respondents

	Social media consulting 
	22
	11
	50

	Tutoring service
	28
	14
	50

	Photography service
	24
	12
	50

	Others
	26
	13
	50


Table 2: Types of self-employment
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Figure 2: Types of self-employment
Analysis: Around 28% of the respondents accept tutoring service as popular self-employment. The respondents may find this self-employment less investment and more profit-oriented. The chosen self-employment requires employers’ skills and knowledge. Therefore, most of them have selected this self-employment option.
Q3. How much do you agree with the fact that modern technology help in the self-employment process?
	Options
	Percentage of respondents
	Number of respondents 
	Total respondents

	Highly Agree
	30
	15
	50

	Agree
	28
	14
	50

	Highly Disagree
	20
	10
	50

	Disagree 
	18
	9
	50

	Neutral
	4
	2
	50


Table 3: Importance of modern technology in the self-employment process
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Figure 3: Importance of modern technology in the self-employment process
Analysis: According to 30% of the respondents, modern technology is supporting the self-employment process. With the advancement of technology, individuals are developing their business plans and preparing themselves for dealing with challenges. They may find modern technology in increasing work efficiency and gaining cost advantages. 
Q4. Mention skills essential for self-employment in the modern working environment.
	Options
	Percentage of respondents
	Number of respondents 
	Total respondents

	Self-discipline
	20
	10
	50

	Business knowledge
	34
	17
	50

	Ambition
	22
	11
	50

	Creativity
	24
	12
	50


Table 4: Essential skills for self-employment in the modern working environment
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Figure 4: Essential skills for self-employment in the modern working environment
Analysis: As per 34% of participants, business knowledge is essential for self-employment. In order to achieve success and maximise revenue, business knowledge is mandatory. The respondents may find this skill important in maintaining financial records.
Secondary Source
Theme 1: Positive implication of self-employment
	Theme 
	Article
	Authors
	Year of publication

	
	Life satisfaction and self-employment: a matching approach
	Binder and Coad
	2013

	
	Self-employment and innovation, Exploring the determinants of innovative behaviour in small businesses
	Romero and Martínez-Román
	2012


Table 5: Secondary Data
Analysis
According to Binder and Coad (2013), self-employed people are highly satisfied despite lower income. They are happier and more satisfied with their professional life. They tend to have a high degree of autonomy in their employment. It means being self-employed, individuals can choose their working schedules leading to a higher level of flexibility. They can work with individuals they like. This gives them satisfaction by avoiding a scheduled job life. Self-employed people have control over their life, as they are their boss. They get freedom and independence from their routine job life. Therefore, people love to work as self-employed.
According to Romero and Martínez-Román (2012), self-employed people are creative and bring the innovative product, process and service to society. Their motivation, professional and personal background makes them more creative. They become popular due to product and process innovation. It means innovation is an outcome of efforts given by self-employed people and they earn name and fame in their work.
People’s opinion
People see self-employment from positive and negative perspectives. They believe self-employed individuals make decisions of their own and control the business (Lange, 2012). They have the freedom to decide the work schedule for their work for which they do not feel the burden of following a routine (Gindling and Newhouse, 2012). When individuals work as employees, they may have co-workers whom they like or dislike. In the case of self-employment, people have the autonomy to work with people they like. A better team can be developed with whom individuals work effectively. Self-employment has another advantage of acquiring financial benefits. The greatest reward of self-employment is the chance to have unlimited income. Employees have a fixed salary, and they cannot generate income more than that amount. However, self-employed people can use unlimited ideas to generate income.
Despite many benefits, self-employment has some limitations also. If the business undergoes loss, people cannot generate income. Individuals may have to pay more tax as compared to the tax amount imposed on employees. They may have to multi-tasking and work for a long hour. They may not enjoy their personal life, which may create problems in their personal life. Self-employment does not guarantee fixed pay in each month for which many individuals are against self-employment (Goetz et al., 2012). 
Modern technology
Modern technology plays an important role in self-employment. It makes the practice accelerating for a longer period. It has revolutionised the way people work; thus giving more self-employment opportunities. Modern technology has enabled self-employed people to connect with consumers and build a large consumer base. The spread of affordable and modern technology encourages self-employed people to work smarter and gain efficiency in the business (Simoes et al., 2016). Technology solutions have made them think about the growth and development of their small businesses. Self-employed people cannot afford more employees due to low initial investment. Therefore, they use technology to do more with few employees. This helps them in reducing the payroll cost and spending that amount in other developmental activities. 
Understanding of marketing
Marketing has an important role in the self-employment process. It is the heart of every small business to survive. Good marketing activities help in putting products and services in consumers’ mind. Marketing makes consumers think about products delivered from the self-employment process. It makes the product and service visible in the market and helps in boosting sales by attracting customers.  Marketing helps in increasing business reputation through brand recognition, which is the major marketing activity. Self-employed individuals promote their products and services through the marketing process, which helps them to reach target customers faster (Faggio and Silva, 2014). Marketing helps in expanding existing business through new product lines and in new markets.
Branding 
Branding is the way through which a unique name and reputation a business of any scale creates for itself. Through good branding, an entrepreneur is able to market himself in the industry and attract consumers and followers that will follow his vision. When it come to sole proprietorship and its branding there are several ways through which businessperson is able to promote them in the market this include strategies such as online marketing through social media, word of mouth about the products and services which the businesses person makes available (Holt, 2016).
In order for a sole proprietorship type of business to be popular in the market, products of high value and utility must be provided into the market. For there to be higher utility, which can be derived from different products, the self-employed person must conduct good research into the market so that there is better information through which they create commodities (Franzen and Moriarty, 2015).
One of the most relevant models of branding include Keller’s Brand Equity Model, there are four aspects in this framework through which a successful brand image is created in the perception of the consumer. These four aspects include salience, performance and imagery, judgments and feelings, and resonance (Knowles, 2016). All of which have been illustrated here down below:
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Figure 5: Keller’s Brand Equity Model
(Source: Knowles, 2016)
[bookmark: 1fob9te]Salience - Here the identity of the sole proprietor is informed and his existence is made clear so that consumers know that this player existences when in comparison to others. Here the most prominent features such as the logo, name of the business and others aspects made known through marketing. 
Performance and Imagery – Through this stage, information about the nature of the business is made known to the consumers. The product line and types of services and their features is made visible here through social media marketing, television advertising and other methods.
Judgments and Feelings – Here the values of the brand are illustrated and what ethics are followed. Through communication of the vision of the business, people can to the connect sole proprietor who is behind the products enabling there higher goodwill that entrepreneur can use to push his image into the market.
Resonance - Through this stage, commonality is made visible by the sole proprietors business and consumers so that is grounds based on which consumers can connect. The higher the level of resonance, the more following is present. An example of this can be provided through Apple, where the company connects with the consumers through its advertisement of “Think Different.” (Forbes.com, 2019)
People skills 
People skills is also called soft skills, this implies the mean ability through which people are able to connect with others through superior communication skills and are able to utilize methods such as verbal, non verbal, body language other skills in conjunction to each other. In the modern day working environment there is a high needs entrepreneurs with dynamic soft skill that enable them to connect faster with others (Thompson, 2015). Some of the most relevant soft skills include abilities such a good patience, active listening skills, having stable judgement, understanding the behaviour of the concerned person, and others  aspects.
In the case of entrepreneurs/sole proprietors, it extremely important that they have this abilities enlisted above, so that they can draw in more business and increase their social capital in the online as well as the offline market. 
Advantages 
Some of the core advantages of people skills in the case of sole proprietor have been illustrated here down below: 
· They are able to connect more easily with others
· The able to charge higher premium for their products and services
· They are in position to negotiate better with potential consumers and other businesses (Matteson et al., 2016).
Disadvantages
The disadvantages people skills have been elaborated here down below:
· It takes a lot of time to learn and it requires a high degree of attention on how others behave.
· It requires the sole proprietor to communicate with clients that might not be relevant to his business in order to maintain his social reputation. 


[bookmark: _3znysh7]Conclusion 
[bookmark: _GoBack]In the above report, the theme of various perspectives on self-employment in the modern working environment has been explored through the case of sole proprietors. In the initial stages of this report, primary research has been conducted through survey along with which secondary research method through thematic analysis has been performed. Following various perspectives has been introduced using people’s opinion and investigation in multiple modern technological platforms is explored. After which, the concept of branding has been explored through Keller’s Brand Equity Model and several people skills which are appropriate for sole proprietors have been explored along with the advantages and disadvantages which they hold. 
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