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Introduction
Different industries utilise their own set of marketing strategies by selecting their segmentation and positioning for offering every service to every person. These strategies get used such that they will help those companies to improve their overall operations in order to generate maximum profits. Thus, the following essay will briefly cover the comparison of the marketing methods of two multinational hotel brands which are Six Senses and Moxy. A proper description of the hotel and its services will be provided followed by their marketing choices and the directions undertaken for marketing. Further, their current market positions will be highlighted including the marketing strategies which they use. Some considerations will be shown that were made by them regarding contemporary issues followed by the marketing messages given to the customers respectively. 


Discussion
The Moxy Hotel, which is also commonly known as the Moxy Portland Downtown is a hotel that is situated in Portland, Oregon. The hotel was launched in 2014 and consists of 12 floors that have 197 rooms and is completely owned and operated by Marriott International. The building was also designed by the DLR Group, especially for Graves Hospitality. There are more than 62 Moxy Hotels all over the world such as Moxy Chattanooga Downtown, Quad Bunk, Moxy Dublin City Center, London, Heathrow, Stratford and many more. As a result, their overall annual revenue was recorded to be more than 259 million euros and has provided employment to 730 workers (moxy, 2022). Six Senses is also a luxury industry and spa resort that offers five-star services and is located all over Asia, the Middle East and other regions of Europe. The hotel was founded in 1990 by Sonu Shivdasani and the spa resort has 18 ventures in various locations. The design of the logo of Six Senses is made up of six dots which represents the blessing of Buddhism. Six Senses makes use of every regulation and other responsibility for holding a sustainable position in the tourism market. They do not use any plastic products and only focus on utilising organic and various handmade products (thewhiteleylondon, 2022). 
Hotels can be described as those organisations that offer various kinds of accommodation services along with other lodging facilities. Different and especially larger hotels present in the tourism industry have separate branches in many countries for providing similar services for their customers. These respective hotels are known as multinational hotels present in the tourism sector. These types of multinational hotels have better revenue margins, expenses and other budgets for improving their activities and also compete with different famous hotels (Ponting, 2022). 
Hotel Six Senses is mainly focused on every natural and other handmade commodity that has helped the industry to attract potential customers. Along with that, their spa services have also helped the brand to increase its unique interest among every customer. They never make use of any harmful or different plastic-related products and therefore utilise natural and environment-friendly goods. As a result of using such natural products, Six Senses was able to grow its brand reputation by impressing its guests and building sufficient trust among them. Moreover, since Six Senses are mainly focused on nature, it has attracted potential customers who have spiritual thoughts and can experience a calm, relaxed form of atmosphere. The hotel took part in different social activities for developing concepts for increasing their responsibilities in society. Therefore, the brand took part in the reduction of plastic consumption in 2022 for gathering greater opportunities and building a sustainable position in the UK market. This process of plastic reduction was done mainly by partnering with NGOs. This step towards a bigger contribution to society helped the company to stay competitive among the hotel sectors. Moreover, Six Senses also formed various social media and digital activities for their brand promotion and providing updates about their price rates with various offers (de Ruyter et al., 2022).
Hotel Moxy is a sub-branch of Marriott International that was established as a separate hotel service since Marriott has a better and more sustainable position in the hotel sector. Moxy hotel captures the attention of its customers by decorating its interior with neon LED lighting systems. This type of interior is initiated such that it connects with the modern generation (Azimovna, 2022). Along with that, Moxy hotel offers bar services for providing comfortable and relaxing times to their visitors followed by a playful environment. This has helped the guests to enjoy a warm weekend or vacation. Their marketing has been done in such a way that people who are very conscious about their spending can also afford the luxurious services offered by the brand. This has been done especially so that a comforting ambience can be formed for hanging out with families or friends at any special type of event (Schlegelmilch, 2022).
Six Senses have managed to grow in the hotel market in a positive manner by setting its goal to become a top brand. The company has always believed that one of the prime marketing strategies is the decorations done inside the rooms for creating a positive and comfortable ambience. As time passes, the demand for unique services in the hotel sector continues to arise among visitors. Moreover, they have to deal with some competitors such as Banyan Tree and other brands like Four Seasons. Six Senses have focused on increasing the scope for understanding every demand in the hotel sector. Hence, the hotel brand has planned to launch 5-6 services in India since they get a greater amount of booking from that region (Santos and Almeida, 2022). 
Moxy hotel launched its first venture in Italy in 2014 and further, the company expanded their business to more than 150 locations across the world. They also have properties in major continents like Europe, Asia, America and many more. Moxy has continued to increase its business operations to improve its sustainability in the market. Their current strategy consists of motivating the millennial generation and also fulfilling every demand of the youth. Therefore, the brand has to face various competitors like Motel One, Hampton and Holiday Inn. For developing its long-term strategies, the company expanded their products and other services to meet the needs of its visitors and retain them (Yasmina et al., 2022).

Six Senses believes to follow the responsibilities which improve environmental factors like reducing water wastage, and plastic usage and preserving natural resources for the next generations. Apart from that the infrastructure of Six Senses is flourishing with the green atmosphere which helps the guest to relax and enjoy the location by avoiding the stress of life. During 2022 the venture adopted many decisions which can improve the business structure and reputation in the market. One of them was to stop using plastic materials which cause pollution to the environment. After that Six Senses transformed their packaging materials and in-house products to high-quality materials like glass products (sixsenses, 2023). Additionally, the hotel also contributed to many NGOs in society to reduce the usage and spillage of harmful materials from the environment. Six Senses also provides learning and education materials to needy students in remote places. Other responsibilities of Six Senses are to focus on handmade products to support local businesses in society. 
On the contrary, Moxy hotel has a classy infrastructure lighted with bright neon lights. The hotel greets its guests with warm arrangements switch feels them special. Following this, the hotel is certified with a LEED certificate which proves the hotel maintains the responsibility to keep the environment safe and clean. The terrace of Moxy is decorated with different plants which enhances the beauty of nature. Additionally, it helps the environment to reduce pollution and the hotel also plants a huge number of trees to reduce the issues that affect the environment (Carvalho et al., 2020). 

The logo of Six senses was inspired by six dots which is considered a lucky symbol in Buddhism. Six dots in the logo represents peace and serenity which was obtained by the impression of the fingers of the monks. Six Senses believes the logo can build a positive connection with the people in society. Apart from that the hotel also believes in beauty can be enhanced by decorating with sustainability aspects. Growing plants and another decorating approach from nature can increase the look as well as may help society. Further Six Senses believes the sustainability design can inspire guests to take steps to improve and contribute to social responsibilities.  
Moxy has a cosy atmosphere and party ambience which offers rooms at cheap rates to engage customers to visit the venture. This attracts the customers and builds knowledge about the cost of the rooms with good accommodation (Bowie et al., 2017). Apart from that, the services of the Moxy hotels feel special to their customers which encourages them to visit again. 


Conclusion
Six Senses is a 5-star luxury hotel located in many areas of Europe, Asia and America. Whereas Moxy hotels are a part of Marriott industries which is a 3satred hotel. The essay has discussed the two multinational hotels and their business operations. Apart from that it has included marketing strategies which are helping to improve its position in the market. The strategies include following the trends, improving promotional activities, and understanding the needs of customers. Further, it has explained the responsibilities in terms of sustainability and social considerations. The essay has also discussed the messages which aim to improve the beliefs of the customers. 
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