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Introduction
This essay is about entrepreneurship and its different theories and concepts to understand its importance in the business industry. In today’s world, many people are interested in starting their own businesses and that is why critical evaluation is essential in order to get an overview of the subject in the light of social responsibility and ethics. The motivational aspect is an essential concept for entrepreneurs to sail in the right direction. 
Range of Entrepreneurial Characteristics, Motivations and Traits
In the last 10 years, the entrepreneurship journey has expanded its horizon with various scopes in the business industry to be on the frontline. Empirical diversity can be noticed in startup projects, and it is rapidly changing the course of business for small owners. “One Size Fits All” is a general theory and concept of entrepreneurship which is helping many business owners fight the battle in the market in order to stand out in the crowd with their unique services and products (Baker and Welter, 2020). This theory is gaining more appreciation on behalf of the context and the motives related to entrepreneurship and resulting in improvement in the research field. Based on another theory, Thomas Cochran’s Theory of Cultural Values, it can be said that the meaning of entrepreneurship has changed over the decades, and it has become more relevant to the public in today’s time. The consequences of these projects vary due to the geographical areas, the mindset of people and the cultural diversity of a place. For example, for some entrepreneurs it is easy to handle the pressure because of the resources available to them, however, for others, the pressure of overwork can be drowning.
According to the Innovation Theory of Schumpeter, Innovation is the key factor for entrepreneurship in order to keep the consumers and audiences interested in the business for long-term goals (Febrianti, and Herbert, 2022). The creative process is highly relevant to these projects as it has the ability to attract the audience and retain them. He stated that entrepreneurs must introduce quality products to the customers using the method of accurate production to encourage them to buy more products. As per the Theory of High Achievement by McClelland, a psychological perspective is important to calculate the risk factor and motivate the owners to take opportunities depending on the internal factors of the business procedures (Ncokazi and Mpiti, 2023). According to Him, it is crucial for achievement to grow and become more advanced in technological terms. Influencing others holds the power to drive interpersonal relationships for betterment. Laying moderate and realistic goals is essential to follow the process of creating new and unique products which are not only helpful for the customers but improve the brand image of the company as well. According to Leibenstein’s X-Efficiency Theory, enhancing efficiency requires tremendous calculation and determination to predict the outcome to make the venture successful (Urdaneta-Montiel et al., 2021). On the other hand, the productive potential must be extended to put efficiency to use for the betterment of the venture. For example, this theory has been applied to recent ventures like Amazon, and Zara to develop the understanding of efficiency correctly (Wang et al., 2023).
Starting a new business requires extensive research and outlining every detail to fulfil the demands of the market intelligently. With the help of various information, it is necessary to get the knowledge of the market and the customers' behaviours so the products can match the need of utilisation. Creating new products can be easier to produce with the help of technological advancement which not only gives accuracy but also the authenticity of the products. Building a team of efficient employees is the most crucial factor in order to carry out the tasks of the venture and entrepreneurial journey (Patzelt et al., 2021). It is essential to fill the gap of imperfection to get the best out of the targeted audience. Time management trait and completing tasks and daily goals can help entrepreneurs reach their desired positions. According to Risk Bearing Theory of Knight, taking calculated risks also helps entrepreneurs to break their comfort zone and explore new segments in the market (Zhao et al., 2023). A creative approach can be beneficial for entrepreneurs in the long run as it is the most effective way of designing and curating existing products for the audience. Giving a fresh look to the old products is certainly an intelligent way of marketing (Infante, and Mardikaningsih, 2022). On the other hand, using innovative technology can be a more reliable technique for production houses as it can enhance the features of products which helps the entrepreneurs get the spotlight.
Analysing varied factors is important to understand the process of entrepreneurship which brings stability and growth in the business. With the help of a proper plan, it has been easier to find investors who are interested in entrepreneurial ventures than in the past (Williams, 2021). The ability to organise an enterprise and run a business with uncertainties is a clear indication of high intelligence (Mao et al., 2021). The readiness to solve a problem and come out with a suitable solution can be hard at times and the new age entrepreneurs have demonstrated this skill which not only benefits the employees but helps them build a sophisticated environment in the workplace. Emotional intelligence is required in the entrepreneurship journey to understand the level of market confusion and how to handle the work pressure, so the purpose of business gets fulfilled. Moreover, all the theories discussed above can help entrepreneurs identify the gap in their process and mend it to get a better outcome. Learning new techniques of operations, enhancing problem-solving trait and utilising emotional intelligence can be beneficial for the employees to work effectively within the organisation (Prentice et al., 2020). The cognitive ability to cope with the pressure of work and get the job done can influence the CEO to undertake the responsibility of taking care of the needs and demands of the employees. Because of this, the sense of belonging grows much faster among the employees which results in ultimate job satisfaction.
The growth mentality is another factor in the employees which helps them keep updated with contemporary trends of the market and demands of the customers and craft new products according to the needs, according to Max Weber’s Theory of Entrepreneurial Growth (Schauman et al., 2021). Entrepreneurship is customer customer-oriented business which gives a large scope to deal with new challenges in new ways. Labour, land, capital, and natural resources play important roles in generating profit for a business which is still new in the market for discovering the people’s needs. Competition factor is high in the market and fighting this situation has become one of the most crucial aspects of doing business. Nowadays, entrepreneurs are more likely to succeed in establishing a business as it is certainly a part of the globalisation effect. New entrepreneurs are open-minded and do not hesitate to appoint global talents for their business purpose as it is positively impacting the market (Rompis et al., 2021). As per their skills and cognitive functions, these new talents are highly effective in generating innovative ideas and inventing various new ways of doing business, be it through social media or the Internet of Things. From small business owners to multinational companies, the leaders are taking a step forward with their innovative leadership trait in order to get the profound benefit of the market and influence the audience to buy from them (Em, 2023). With the help of this skill, the leaders are helping employees think more like them and teach them how to evaluate the crucial facts to build a fair judgement on behalf of the company in times of critical situations.
Evaluating distinct factors of entrepreneurship, it can be stated that new ventures are essential in creating new job opportunities and fighting employment issues on a large scale (Barringer and Ireland, 2010). It plays a significant role in driving innovative approaches and helping the economy. It contributes to the economic growth of a country by producing new ways of income. The industry is evolving rapidly and adapting to the latest changes to lead more businesses to the highest peak of the market. On the other hand, the competition in the market is helping entrepreneurs to think of new ways to respond (Al-Mamary, and Alshallaqi, 2022). It certainly improves the quality of services and products so the customers can easily choose from a variety range of services, and it increases the customers' experiences as well as gives them the opportunity to understand the use of each product. Entrepreneurs are responsible for today’s technology and how it is impacting the environment. They are helping to fight global challenges in order to create a sustainable approach for every organisation. One of the biggest examples is the entrepreneurial journey of Elon Musk and his company Tesla Motors. He is investing in manufacturing eclectic cars to control the carbon dioxide emission which is a tremendous success in today’s world (Yang et al., 2022). It is one of the most sustainable transportation systems to enhance the approach of the automobile industry for the users. Another company called Shopify and its CEO Tobias Lutke is helping small business owners to get the taste of a global audience. Companies like Amazon are allowing local shops to sell products online through e-commerce websites with international shipping (Taher, 2021). Many businesses are thriving in the hands of entrepreneurs through emerging trends. Entrepreneurship enables and opens doors for digital users to get a chance to buy directly from the brand and it is improving the visibility on the online marketplace as well.
By adopting a customer-centric approach and embracing disruptive technologies, entrepreneurs can revolutionize industries and create value in the modern business landscape. Global collaboration has become a thing in the new age of business models to promote businesses with the help of other successful business owners to get a wide range of international audiences. Conceptualising and designing a product or a service while keeping the needs of customers in mind is a huge advantage for entrepreneurs to capture the attention of a global audience within a given timeframe for more success (Brahma, and Dutta, 2020). Entrepreneurs like Jeff Bezos and Elon Musk revolutionise the whole concept of entrepreneurship and they are setting examples of how to utilise various cognitive trait in order to become successful business owners for the newcomers. Empowering and amplifying small business owners with the help of integrated marketing tools are essential as they contribute heavily to business operations. Entrepreneurs are impacting many social conditions on a positive note by bringing issues like poverty, healthcare and education to the notice of people. On the other hand, the application of renewable energy like solar power is playing a vital role in the venture of SolarCity which is governed by Lyndon Rive (Arabindoo, 2020). There are many other examples which are enough to understand the contribution of entrepreneurship to the world and how it is creating a positive effect on society. On the basis of these examples, it can be said that the new age entrepreneurs are subjected to develop certain skill sets along with time management and risk management factors. Project management and floor management are also essential in order to create a balance in the workplace, so the employees are able to give their best and deliver projects on time by prioritising tasks beforehand (Harrin, 2022). Ethical standards need to be learned by the employees to work effectively in a fast-paced environment displaying good behaviour to their co-workers and managers. Different in-house activities have also been shown to increase the relationship between the employees mending the trust issues (Akkermans et al., 2021). It is the sole purpose of the managers who are working under the supervision of the entrepreneurs to take care of the specific needs of the employees by conducting such events. 
Conclusion
From the above discussion, it can be concluded that entrepreneurship has opened many doors for people from all over the world to be introduced to new innovative ideas and thus, creating a new business venture has become easy for them. The scopes arguably vary according to the specific culture of a place, however, because of the digital era more audiences are accepting services from global yet small business owners. It shows that the course of entrepreneurship is changing, and it is impacting the global audience more effectively. Some of the essential skills are discussed above to understand what it needs to be a successful entrepreneur in today’s time. 
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