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Introduction
The presentation depicts
the brand extension
strategy of Tide Platform
Ltd., including marketing
mix and STP analysis

and

Brand Extension

Current Trends
Tide Platform Ltd. will
emphasise extending its
existing product lines by
leveraging the line
extension strategy, using
the emerging trends such
as Al implications in digi
banking.

fintech to do so using carbon
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Johnson, S., (2025) Tide: The Next UK Unicorn?. Available at:

https://www.linkedin.com/posts/seb-johnson tide-the-next-uk-
unicorn-114m-of-revenue-activity-7260229544148701184-MJek
[Accessed 29 March 2026].

removals. Available at:

Company Profile. Available at:
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Brand name

Headquartered in London, UK,
most renowned financial
technology firms that provides
digital banking services for SMEs.
Tide Platforms generated £113.6
million in 2023, exhibiting 98%
growth over 2022 (Johnson,
2025)
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analysis and using a marketing mix framework.

Differentiation strategies, such as Cost
Leadership Strategy and Competitive Pricing,
were recommended for competitive advantage.

Tide Platform Ltd. is one of the -
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Revenue grew 98% in 2023
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