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Conclusion 

The new brand extension strategy of Tide was 

explained, along with conducting an SDTP 

analysis and using a marketing mix framework. 

Differentiation strategies, such as Cost 

Leadership Strategy and Competitive Pricing, 

were recommended for competitive advantage. 
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Brand Extension and Sustainability 

Removing 100% of carbon emissions by 

2030 is one of the primary sustainability 

goals of this fintech company. Driven by 

the Net Zero plan, the company’s new 

brand extension strategy aligns with UN 
SDG 13, 8 and 12 (Tide, 2026). 
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