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The hospitality Industry is one of the significant contributors to the global economy, and faces growing scrutiny for its environmental effects (Inkson et al., 2018). Large-scale operations utilize water, and energy in huge quantities, and generate waste, that becomes a root cause of greenhouse gas emissions (Cooper, 2021). Corporate and Social Responsibility (CSR) in this regard, has emerged as a significant strategy for hotels that helps to address all such issues and promotes sustainable practices. According to the research conducted by Haski-Leventhal (2018), it can be stated that CSR refers to the commitment of firms to operate ethically and integrate social and environmental considerations in several business decisions (Legrand et al., 2022). CSR is the commitment of a company to operate ethically and integrate social and environmental considerations in various business decisions. This essay examines the role of CSR in fostering sustainability across the hospitality sector. This essay will be entirely focused on Marriott`s International Serve 360 initiative, one of the leading examples of CSR. 
This essay will also explain the issues and opportunities related to applying several CSR initiatives implemented across the hospitality sector. The significance of this essay lies in its exploration of how CSR could tie the gap between economic success and environmental responsibility across the sector. Through examining the initiatives taken by the firms, researchers could get valuable information regarding the application of CSR to the sustainable future of tourism and travelling. Furthermore, by examining the real-world initiatives taken by the firms, people could get valuable information on the use of CSR and its potential to contribute towards a sustainable future for travelling (Legrand et al., 2022). 
The hospitality sector could attain significant progress towards sustainability by applying a multi-pronged approach (Wickham et al., 2021). The author further added that a significant area exists in decreasing the ecological footprint of various hotel functions. The Marriott International Serve 360 initiative exemplifies such a focus. This program was launched in 2017 and prioritises water and energy conservation (Management Association, 2018). By applying some measures such as optimisation of the air conditioning system, and promotion of guest towel and linen reuse programs the firm prioritises water and energy conservations, the firm aims to decrease the environmental effects. Such focus resonates with the rising trend of eco-conscious passengers, as shown by several initiatives for example Green Key Certifications provided by Eco-Hotels Worldwide organisations (Jauhari, 2021). Hotels such as Nadler Liverpool and The Pig Brockenhurst have received such certifications, by demonstrating commitment towards water conservation, and responsible waste management (Costa & Costa, 2022). 
Beyond water and energy, waste reduction are significant aspect of sustainable business practices (Korstanje et al., 2020). Marriott`s Serve 360 initiatives tackle this issue through the promotion of various programs for food wastage and applying various recycling initiatives materials. These efforts are proceeding across the UK hospitality sector, Malmaison Hotels, a UK-based firm has applied an effective waste management strategy, such as composting food wastage and partnering with various local recycling firms. It could be said that such efforts not only contribute towards a sustainable environment but also help firms decrease the operating cost related with the wastages disposal (Edgell, 2020). 
According to the studies conducted by Edgell (2020), it could be stated that sustainable procurement could have significant effects on the environmental footprint of Marriott. The author further added that the Serve 360 program promotes several measures such as installing energy-efficient lighting and appliances, optimisation of air conditioning mechanism, and promoting the visitor`s towel and linen use programs (Batabyal, 2018). It could be said that these initiatives intend to decrease the use of energy and water, this focus balances with the rising trend of various eco-conscious visitors as showed by various certifications such as Green Key provided by Eco-Hotels across the globe. UK hotels such as The Nadler Liverpool and the Pig-Brockenhurst that have attained this certification, demonstrate a commitment to water conservation, and responsible water management and mirror the efforts across the Serve 360 (Wong et al., 2024). The author further added that the Reduction and Management:  Beyond Energy and Water, "Serve 360" tackles waste reduction and responsible waste management, which are the other significant aspects of sustainable hospitality practices (Lamy et al., 2021). Consequently, the program also promotes composting programs used for the waste of food, as a considerable contributor to landfill waste (Sendawula et al., 2021). 
The firm also applies several recycling initiatives used for materials, diverting them from landfills and promoting the circular economy. However, identical efforts are underway across the UK hospitality sector (Leung et al., 2022). Serve 360 promotes several measures for instance installation of energy-efficient lighting and appliances for example LED lights, high-efficient HVAC Systems throughout the Marriott properties. Moreover, the program also encourages optimising the air conditioning system and also promotes guest towel programs. These initiatives aim to significantly decrease the use of energy and water (Farrell, 2022). The focus balances with the rising trend of eco-conscious visitors as shown by certifications such as The Green Key offered by Eco-Hotels across the globe. The Marriott Properties such as the Autograph Collection Hotel across the Budapest Hungry, and the AC Hotel by Marriott Boston Downtown have attained the Green Key Certifications, demonstrating the commitment to water conservation, responsible waste management and mirroring the efforts across the Serve 360 initiative. 
Beyond the water and energy, it could be said that Serve 360 tackles the decrease of wastage and responsible waste management, which is the other significant aspect of sustainable hospitality practices (Xie, 2022). This program promotes a compositing program for food wastage, as a considerable contributing factor to landfill wastage (Kapoor et al., 2023). The author further added that Marriott Hotels have applied several on-site composting bins or affiliated with the local composting firms used to divert food scraps obtained from the landfills. Moreover, Serve 360 applies several recycling initiatives for different materials and promotes the circular economy. Likewise, Marriott properties isolate and recycle cardboard, plastic glass, metal waste, and decreasing their environmental effects.    Marriott Properties isolates and recycles cardboard, paper, plastic, glass, metal waste streams, and decreasing their environmental effects. Identical efforts are underway across the UK hospitality division. 
Sustainable procurement practices could significantly affect the environmental footprint of the firm. Serve 360 focuses on sourcing locally produced beverages and food whenever possible. This tactic decreases the emissions of transportation, decreases the carbon footprint of Marriott and also supports local communities. It could be said that the properties of the firm across the world strive to form partnerships with local farmers for sourcing fresh and seasonal ingredients. For example, the JW Marriott Marco Island Beach Resort located in Florida partners with local fishermen to provide fresh seafood to the visitors (Gallan et al., 2021). Likewise, the selection of eco-friendly cleaning goods and materials also decreases the ecological effects of different hotel functions. Likewise, Marriott International has formed company-wide policies that need the use of eco-friendly cleaning products that have fewer environmental effects (Kapoor et al., 2023). 
Water conservation is the other significant area for hospitality practices. According to the research conducted by Tan (2021), it could be stated that Serve 360 promotes several water-saving measures for instance installation of low-flow showerheads across Marriott Guest Bathrooms. Moreover, the program also provides water-efficient laundry services and informs the visitors on the adoption of water conservation practices via in-room signage and different guest communication procedures (Maqalika, 2021). It could be said that the initiatives undertaken by different hotels such as the Randolph Hotel have also applied similar measures. This focus on water stewardship programs showed the rising recognition of the significance of responsible water management. 
Serve 360 showed a significant improvement in guest satisfaction. According to the studies conducted by Ali et al. (2021), it could be said that Serve 360 has shown improved guest satisfaction. It could be said that 70% of global passengers are willing to pay for premium and sustainable hotel stays (Dampage et al., 2021). By applying all such practices, Marriott positions to attract visitors towards the segment of environmentally focused customers (Xie, 2022). The upfront cost related to sustainable practices could be significant. Upgrading the LED lighting in a vast hotel portfolio, for example, needs heavy investments. However, the cost-savings related to the decrease in energy consumption could outweigh the investment (Xie, 2022). The author further added that a 15% decrease in the cost of energy across North American Properties follows large-scale LED light installation projects. Likewise, waste management practices could form revenue. In 2023, Marriott aligned with a recycling firm in Europe to divert thousands of waste from landfills and also generate revenues through the sale of recycled materials (Liu et al., 2022). 
Marriott Serve 360 serves as a structure used for sustainability hospitality practices across the sector (Xie, 2022). Through prioritising environmental responsibility and transparency, Marriott not only decreases the environmental effects but also forms a significant social effect. As visitors become increasingly eco-conscious, hotels that embrace several initiatives such as Serve 360 are positioned -well to thrive in the coming years (Gogoi, 2020). However, the firm`s commitment towards sustainable procurement expands beyond decreasing the emissions of transportation and also supports the local communities. Consequently, the firm also prioritises responsible sourcing practices through sourcing practices across the firm`s supply chain management. This contains the collaboration with vendors who follow the social responsibility standards in the company`s operations. For example, Marriott works with the seafood vendors who are certified by the Marine Stewardship Council (MSC), to ensure the fish population sustainability (Wattoo et al., 2022). Moreover, Marriott also purchases furniture and other building materials from vendors who use recycled materials or sustainably harvested wood.
Recognizing the restrictions of traditional energy sources, Serve 360 focuses on adopting renewable energy solutions (Marriott, 2022). The firm also set various targets to increase dependence on various renewable energy sources across the global portfolio. In 2022, the firm declared a partnership with a famous renewable energy provider for the installation of solar panels in more than 100 properties across California (Marriott, 2022). It could be said that this initiative is forecasted to form sufficient clean energy used to power various guest rooms and decrease the footprints. Likewise, Marriott also explores different opportunities for geothermal energy in some specific locations with suitable natural resources (Son et al., 2021). Marriott applies several initiatives, Serve 360 empowers guests to form sustainable choices made during their visit (Bharwani et al., 2021). Similarly, the program also provides options to refuse daily towel and linen changes, decreasing the use of water for laundry purposes. Furthermore, the firm also provides useful information regarding sustainable efforts via in-room signage and various guest communication channels. This transparency permits visitors to understand the environmental effects of the company`s selection and participate in sustainable practices. For example, Marriott provides guests with the choice to participate in sharing room rates to support the environmental cause. 
Conclusively it could be said that the success of Serve 360 pivots not only to implement sustainable practices but also to foster a sustainability culture across the firm. Marriott also offers sustainability training to workers, it could be said that this training helps employees learn skills that are essential to implementing sustainability practices in the company`s daily operations (Sanvitale, 2020). Moreover, the firm also recognises and rewards employees who perform their responsibilities effectively. Thus, by implementing the multifaceted approach towards sustainability via Serve 360, the firm not only remains successful in reducing the environmental efforts but also creates a significant social effect on the company`s operations. Serve 360 positions Marriott as a leader across the hospitality sector and covers the way for a sustainable future for the hospitality sector. 
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