[bookmark: _GoBack]This assignment is going to be about a chosen campaign and critically analyse how the organisation has engaged with the topic they are campaigning for. The chosen campaign is the heads together campaign which is aiming to remove the stigma that surrounds mental health to try and encourage people to discuss their mental health. Some key points will be looked at about why the campaign was set up, and what the campaign is hoping to achieve. It will also take a look at whether the campaign was successful or not, and why.
People who suffer from mental illnesses can self stigmatize against themselves. This can prevent them from seeking help through fear of being labelled or discriminated against. Resistance to seeking help creates barriers for early diagnosis resulting in many mental illnesses being left untreated. In time untreated mental health conditions often deteriate and can lead to other chronic health conditions and a loss of productivity and can result in premature death.  There are some strategies that have been proven to help reduce stigma towards mental health. Education is an important part of reducing the stigma so people can understand and be aware. It is also believed that programmes that help social contact between people who have behaviour disorders. Media campaigns is also a powerful way to help get a message across and raise awareness. Media campaigns can use popular platforms to promote their message. It is also effective when people disclose personal experiences and talk openly about them (Board on behavioural cognitive and sensory sciences, 2016).

A recent campaign has been set up and has used a lot of the strategies mentioned above. In August 2019 a new campaign was launched to try and help remove the stigma that is attached to mental health. The football association joined forces with a mental health initiative called heads together to begin a new campaign called heads up. The aim of this campaign was to take advantage of the popularity of football to spread awareness that all of us have got a mental health, and we should all be just as self- aware of our mental health as we are of our physical health. It was hoped that it would get people to talk about their mental health without feeling ashamed (The royal family, 2020).
Heads together already had a lot of media attention before the launch of heads up as it was spearheaded by the Duke and Duchess of Cambridge. The campaign is hoping to use football as a platform to raise awareness and educate people on mental health. It also works with other mental health foundations and services to advertise where people can go to find treatment if needed. Some of these foundations are MIND, CALM  and sporting chance (Heads Up, 2020).
Heads up hope that they can begin the biggest conversation that has ever been had about mental health. In February 2020 all football matches played for two weekends in every league were dedicated to Heads up. Stadiums, players kits and programmes were branded with heads up message where it was seen by millions across the world (premier league, 2020). 
The ‘Heads up’ campaign had many advantages which helped them achieve these points. Using football would be helping achieve all of these goals. It is the most popular spectator sport and attracts the interest of millions of supporters.  (Cave and Miller,2015).
With the exception of the summer Olympics, football is globally the most watched sport. It creates global connectivity, and has an astonishing cultural and social significance. It has become a very powerful platform for advertising brands. Many countries are now using the power of football to promote sociocultural issues. Due to globalisation and the power of internet, footballers have gone from being seen as local heroes, to global super stars. They receive mass media attention and attract the attention of the public on and off the pitch around the world (Cleland, 2015).
The media attention footballers can be beneficial to them, but it can also have a negative effect on their mental health. Another reason that football was a great sport to use as a platform to make a campaign on mental health, was because being a footballer can be very mentally challenging. They quite often have to deal with rejection and knock backs. They also face a lot of pressure from the media and need to be resilient in bouncing back after certain failures. This can be even harder to do in the limelight. Training regimes can be very demanding and tiring leading to feeling overwhelmed. It is very common for them to suffer injuries which sideline them from the game which is also mentally frustrating (Atkinson, 2013).
Many footballers spoke out about their own struggles during this campaign as an attempt for people to see that people from all walks of life can suffer from mental health issues. As the main message from this campaign was to urge people to speak out about their mental health, seeing famous people that they look up to speak out about theirs is a good way to give others the confidence to do the same (Fidelis,2020).
Untreated mental health is believed to be at the heart of many social challenges that are faced such as homelessness and crime. Using campaigns to educate people on mental health and giving guidance on where to find help should contribute towards reducing social problems (Peay, 2011).
[bookmark: _Hlk35513843]Successful campaigns have three main desired goals. The first one is to raise awareness, then help give instructions of what actions need to be taken. The third one is using the power of persuasion to get people to act on taking any actions that are encouraged by the campaign (Rice and Atkin, 2001).
Despite the fact that it is a bit early to see how much of an impact ‘The heads up campaign’ has had there is plenty of reason to believe that campaigns such as the ‘Heads up’ campaign are achieving some of their goals, as it has encouraged more people to speak openly about mental health and are seeking support. Prince Harry and prince William talking so openly about their own mental health struggles has given the nations attitude towards mental health a lift. More people are following their lead and are also beginning to speak openly about their mental health and seeking help (Mind, 2020).
However, despite making rapid progress in reducing stigma on mental health it could be argued that we are a long way off from normalizing mental health in the same way as physical health. Healthcare for mental health is still seen as a solution to a problem rather than something that is recommended to improve everyone’s quality of life. Until this is achieved there will still be stigma attached and many people will still be reaching crisis point before finding help (Shane, 2020).
Most mental health professionals agree that the media attention and celebrities disclosing their mental health problems has increased the number of people speaking out. However, there is a danger that people are losing the difference in meaning of mental illness and mental ill health. Feeling a bit low for a while is different from long term depression. Despite there being a lot more understanding and acceptance about conditions such as depression and anxiety, there seems to be very little evidence that there is less stigma towards conditions such as schizophrenia and personality disorders. Mental health campaigns do not give much understanding to all aspects of mental health (celebrities talking about mental health, Does it help?,2017)
The conclusion that has been reached is that the chosen campaign has been very effective in getting the message across. Football is a very popular sport and is watched by millions across the world the resulting in the campaign being successful in its target of the message being seen by millions across the world. The campaign seems to have all the characteristics needed to be a success. It has used one of the most powerful platforms in the world to promote its cause. There are many famous people and associations involved which can have a lot of influence on society (Andreff and Szymanski, 2006).
 Many mental health organizations were advertised by the campaign so it would help guide people in the directon of where they could find help. (Heads up, 2020).There seems to be a lot of promising evidence that more people are seeking help with their mental health which shows it is becoming more normalised to discuss.  It has been suggested that the campaign only normalises some conditions. There does seem to be a lack of promoting in certain mental health conditions which could mean that there is a danger of there still being a lack of knowledge and education about many mental illness. Therefore, there is still a lot of stigma attached to certain personality disorders. (Paris, 2020).
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