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Proposed Research

	
Current Proposed Title:

	Platform corporate social responsibility and gig innovation behavior in gig economy

	
 Background & Context

	With the continuous rise and development of digital economy, artificial intelligence and big data technology, gig economy is developing rapidly around the world. It has become the focus and hot issue of governments, academia, enterprises, non-profit organizations. In England and Wales, the UK's gig workforce has tripled in the past five years, with almost 4.5 million people regularly finding work through online platforms (Financial Times, 2021). According to data released by China's Ministry of Human Resources and Social Security in 2021, there are around 200 million gig workers in China (accounting for 20% of the country's workforce), and about 400 million Chinese are expected to participate in the gig economy by 2036 (Ministry of HR and SS of China, 2021). 

In gig economy, platform enterprises and gig are the two most important elements Compared with the relationship between employers and employees in the traditional economy, the concept and connotation of platform enterprises and gig are different, and the relationship between them has also undergone significant changes, which need to be re-understood and defined (Zheng and Yang, 2019). 

Platform has become an increasingly dominant organizational form in industrial practice and plays a key role. Compared with traditional enterprises, platform enterprises are more important in social responsibility. Platform enterprises are not only independent enterprises, but also important organizations that form platform business system ecology and embed in society, with dual identities of "independent operation subject" and "platform operation subject". The development of the gig economy has created a new group of workers - gig workers. As the scope of labor market expands, work presents the characteristics of task fragmentation and specialized division of labor, and the platform develops rapidly, increasing employment opportunities for workers (Rozzi, 2018).

Many literatures discuss the relationship between CSR and innovation from the organizational level, and most of them discuss the impact of CSR on R&D investment, innovation climate and innovation performance based on tracing the origin of classical theories. In recent years, more and more scholars have expanded the research framework of corporate social responsibility and innovation from the organizational macro level to the micro individual level and started to discuss the relationship between employees' perceived corporate social responsibility and their innovative behavior. Most researchers believe that individual factors of employees will affect their innovative behavior. Individual factors include employees' identification with the enterprise, work motivation, knowledge, emotion or emotion, innovation self-efficacy and so on. The innovative behavior of employees is a highly self-driven, high-risk, and high-effort work. Based on the theory of social identity, employees need to have a high degree of self-identification with the organization and generate innovation willingness from the depths of their hearts, which is the first and necessary step from the generation of innovative ideas to the completion of innovative work. 

	
Aims and Objectives 

	There are several factors that led to this study. In terms of personal factors, I have been engaged in human resources department in China's largest insurance company and Institutes of Vocational Education for more than ten years. Corporate social responsibility and innovative behavior of employees have always been my focus. In the past decade, due to the rapid development of digital technology, many platform enterprises have emerged. gig work has become an increasingly important labor force and will play a more important role in enterprises in the future. It is very attractive for me to further explore the research issues concerned the change from traditional economy to gig economy. In practice, the platform enterprise as from the date of produce will have double attribute of the enterprise and society, as a result, corporate social responsibility of platform is received extensive concern of the government, enterprises, and academic groups. Research on platform corporate social responsibility will push platform focus range, from basic labor relations to the further employee innovation. In terms of knowledge, this study can enrich the research field of corporate social responsibility and employee innovation behavior, as well as the theoretical content and application scope.

My project objectives: 
1. Explore the concept of platform corporate social responsibility, motivation, and performance of gig innovation behavior, and identify the role between them. 
2. Establish the relationship model between platform corporate social responsibility and gig innovation behavior, which verifies the stakeholder theory of corporate social responsibility. 
3. Enriches the connotation and effect of corporate social responsibility in gig economy.


My research will answer the following questions：
Q1：The connotation of platform corporate social responsibility?
Q2：Whether a gig is a worker or an employee? 
Q3：The impact of platform corporate social responsibility on gig innovation behavior?

	
Proposed plan of work including timetable 

	Proposed plan of work


	Planned Development
	Target Date

	Deciding on research question：
Introduction (final version)
	Oct. 2022

	Reading background literature：
Literature review (draft version)
	Dec.2022

	Chapter 1
	Feb.2023

	Chapter 2
	Mar.2023

	Data Collection
	May.2023

	Chapter 3
	Jul.2023

	Chapter 4
	Aug.2023

	Chapter 5
	Nov.2023

	Chapter 6
	Dec.2023

	Literature Review Final version
	Feb.2024

	Final conclusions
	Feb.2024

	Footnotes and bibliography
	Mar.2024

	Proof Reading, corrections and binding of thesis
	Mar.2024





	Proposed methodology:

	I choose the philosophical paradigm of pragmatism, which determine my questions and the other research tasks. Philosophically, researchers think paradigms to what knowledge is (ontology), how to know it (epistemology), what value it has (axiology), and how to study it (methodology).

Pragmatism as a worldview arises out of actions, situations, and consequences rather than antecedent conditions. It claims pragmatism knowledge. There is a concern with applications, what works and solutions to problems (Patton, 1990). Instead of focusing on methods, researchers emphasize the research problem and use all approaches available to understand the problem (Rossman & Wilson, 1985). It underpins for mixed methods studies. Pragmatists have believed in an external world independent of the mind as well as that lodged in the mind.

Under the research paradigm of pragmatism, this research will adopt the method of mixed research, and at the same time, choose the sequential exploration strategy. Now, qualitative research and quantitative research are carried out, and the main purpose is to explore a certain phenomenon. The aim was to test the theories that emerged during the qualitative research phase.



My study selects sequential exploratory strategy and the research step as follow :
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	In this section you should indicate:

My research will be conducted in China. There are two representative platform corporations chosen in my study. I will conduct most interviews and questionnaires through internet and mobile phone; therefore, no funding will be required to access these corporations. In the data analysis process, I need access to NVivo and SPSS, so I hope I could get help from the IT faculty of university where I currently work, and usage of the electronic resources in the libraries as well.

The main ethical and practical concern that needs addressing is the use of personal information that concerns individual privacy. With my professional experience and network, discussions with expert participants are largely agreed. I will always seek ethical approval in due course of survey, for instance, some supporting documentation to gain permission from the lead managers and HR departments. Participants will be made fully aware of the nature of the research and how their personal information will be used; the anonymity of participants will be protected, and any data collected would be used only for the purposes of the study and destroyed after completion of the study. Additionally, the received data should be carefully analysed, because some of them are self-reported data, which can provide useful information but have limitations as people may (intentionally or unintentionally) misrepresent their self-disclosure levels.
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Through the collection of interview data of platform 

enterprise managers in the gig economy, the 

connotation of platform corporate social 

responsibility is qualitatively explored 

Through collection of  interview data of gig workers 

in gig economy, the motivation and performance of 

gig innovation behavior are qualitatively explored 

According to the results of 1 and 2 steps, a 

comparative model was established

Step4  Holistic analysis interpretation. The results of 1-3 steps are integrated to obtain the conclusion of the study.

In-depth interview with managers of 6 platform 

enterprises (MOOCs, Meituan, Haier, etc.). Collect 

participants' CSR themes and specific statements, and 

optimize the specific items and themes of CSR 

external and internal responsibility scales.

In-depth interviews were conducted with 6 teachers 

working on MOOC platforms in China or the UK to 

collect specific statements about the concept of gig 

work and incentive innovation behavior, and to 

optimize the innovation behavior scale based on 

participants' views.

Platform CSR as the independent variable, gig 

innovation behavior as the dependent variable, and 

organizational identification as the intermediate 

variable, which to verify the relationship between 

variables.
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