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	Student Number
	2509073
	Student Name
	Ozkan Ozdemir

	

	Website Chosen 
	www.thecookingacademy.co.uk

	Insert hyperlink to website
	https://www.thecookingacademy.co.uk/

	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The website loaded instantly and smoothly so I can say it was very fast but this can vary depending on the internet speed. On my internet the website loaded quickly but I could not assess the situation on very slow internet but because it loaded quick on a fast internet I can say it loads quickly and the internet speed is very important in this current age and time due to people being very inpatient this can actually cost you customers if the website is slow.   


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: I can say the cookery section is very crowded and contains many pages due each class or cuisine having its own pages. The main menu clearly breaks the site into sections like Cookery Classes, Corporate Events, Shop, Gift Vouchers, and Contact. Each section then leads to more specific sub-pages, making it easy to find the exact class or service the customer wants.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: yes, you can book via the website but first it makes you pay for the lesson and buy it then you are able to book the lessons. There is a shopping chart on the website where you can buy the product then book the lessons. 


	Question 1d - What improvements could be made to the usability of the website?


	Answer: The website has detailed pages explaining each class and cuisine and all the things a customer needs so I believe the website is almost perfect so therefore I couldn’t find many improvements to make but maybe one thing can be to add dates on the customer reviews so we can then understand if the reviews are up to date or not.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: I have checked both phone and computer appearances and I can say both looks similar and both works perfectly fine and fast. Sometimes mobile versions can be hard to use or understand however with this website both versions are easy to use.


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: The website has many images and colour due to being a food website and it must show the cuisines lessons they are offering. So I can easily say that this website uses many images and colour and they have managed to suit these inside the website very well it is easy to understand which lesson offers what kind of cuisine lessons. 


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: No website doesn’t have any online chat tool it offers a contact us page and you will need to put your name and e mail address then your enquiry for them to then answer your question when they can.  


	Question 2d – How effective are the social media links on the website?


	Answer: They have inserted Instagram, Facebook, Twitter and LinkedIn pages as social media links and they all take you directly to the social media pages so I can say they have used this well however one problem I realised was that the twitter link isn’t updated to X so people who started using the X platform recently and who don’t know what twitter is might struggle to understand this.    


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: The page offers food courses and there is variety of courses teaching cuisines from all around the world and the website is good at promoting these courses with all the photos and details given. 


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: You can find the reviews on the testimonials page but the dates of the reviews are not available so I cannot say if the reviews are up to date or not. Maybe the customers can check the social media pages to find recent comments about the website and this might help the customers to understand the courses and see if it’s actually reliable and useful however this will still mean that the website needs to add dates to the reviews on the page.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The website presents many different type of cuisines so there is a great variety of choices to make and I believe most of the people will be able to find a class that will suit them also when exploring the page, I saw a wellbeing at work section and this section promises “nutritional health, food, sleep, exercise and activities, and mental health to increase educate, inspire, and motivate change to guide people into healthier routines” so therefore I believe this will also attract people who are looking for healthy lifestyle.  



	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: The prices are clear in fact the page asks you to pay upfront in order to book a class but in order to understand if the prices reflect the quality you will need to attend the course so therefore I cannot comment about this but maybe the reviews might give an idea to understand if its good value for money.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Cooking courses

	
	1. Dining courses

	
	      3. Food courses 

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer:  I typed all this words in to google separately and only in the cooking courses section this company’s page came up at the top 10 in fact it came up first in the list however this was sponsored not organic. All the other word searches the company’s website didn’t come up in the first 10 pages.   


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	[bookmark: _GoBack]Answer: Yes, websites are still very important in modern British business. Although social media, mobile apps and online marketplaces are becoming influential, a business website continues to serve as a fundamental digital asset for an organization. It provides a central and trusted place for customers to learn about the company, its values ​​and services. For example, sites like The Cooking Academy use their websites to share detailed information, promote initiatives such as workplace health, and establish professional authority.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: Another improvement this webpage could make is adding more interactive visual content, such as short videos, testimonials, or behind the scenes footage showcasing workplace health sessions, cooking classes, or corporate events. By this way we will have a clearer idea of how the classes are and if it is worth the price they are asking for.
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