Student name: Lauren Evans
P Number: 1703142
Programme of study: Surface pattern design
Module: 5X01599
[bookmark: _GoBack]Word count: 1862
Gwenllian Beynon
3. What is the role of the designer in the 21st Century and how might this role change in the next 10 years? Discuss your ideas with reference to two of the practitioners or thinkers discussed in your lecture strand. 
Design is constantly evolving with time and circumstances, in this essay I will outline what is the role of a designer and how the role will change in the next 10 years. I will focus mainly on the environmental impact that designers will more likely face in years to come. Sustainability will play a big part in my opinion because facts about waste in the world have been highlighted and it is a topic that will help designers who take into consideration this problem stay relevant, as they can change the methods in which they design. I will look at artists that prevent waste by using an ancient Japanese tradition of wabi sabi this ancient tradition has now been renewed and we may see more work in this style therefore becoming a trend within our society. These artists are aiming for a sustainable future, while forward thinking and setting new trends. They regenerate life into existing items which adds value and a characteristic that new products don’t have, through the medium storytelling. 

I believe that the role of a designer in the 21st centaury requires a conscious attitude towards the environmental impact they will have on the world. It is important for artists and designers to consider the materials they use and the sustainability of their outcomes or else they may be penalised for not working in a sustainable way in years to come. The definition of design as stated by the Oxford dictionary is ‘A plan or drawing produced to show the look and function or workings of a building, garment, or other object before it is made.’ In my opinion, a designer’s role is to influence the target market and design a product with meaning. The product should be designed to problem solve and to be functional so that it is used repeatedly a design should be a necessity so the product always has a use. It should also be made with materials that have positive impact on the planet for a sustainable future.
 ‘Designers create so much of the world we live in, the things we consume, and the expectations we seek to fulfil. They shape what we see, what we use, and what we waste.’ As designer’s shape, everything around us it is important for them to work sustainably as they dominate the market in which we buy from. 

Berman (2009). Everything surrounding us is designed but not often is it designed to be sustainable and last. In years to come I would like to see how the role of a designer changes because environmental issues regarding waste have come to light, and artists and designers will have to re-evaluate what they are designing to stay relevant in the industry. ‘Design in this objective sense is everyone’s concern’ (Buchanan, Margolin. 13:1995). To change the world we live in, designers need to innovate new concepts that make the audience believe that it is better to live a more sustainable lifestyle. By them doing so we should hopefully see change and more products on the market will be more environmentally friendly. 

Sustainable development has been defined in many ways, but the most frequently quoted definition is from Our Common Future, also known as the BrundtlandReport: "Sustainable development is development that meets the needs of the present without compromising the ability of future generations to meet their own needs." This is a sustainable ethos, meaning that future generations would not be affected by new developments. In the next 10 years, I believe designers will be influenced to design with sustainable development at the forefront of their designs. This will insure our future generations needs will not be effected by design, as some say design is the problem. “Despite how optimistic, idealistic, and future-oriented most designers are, design has sometimes created big problems in the world,” Shedroff (xxiii:2009). It is important in the future for designers to design sustainably so no more problems are produced for future generations. 

Regeneration of products to give a new life to a product is one way of insuring less waste in the future. ‘Future generations may well look at some of these aids to contemporary living with the same amusement with which we view museum pieces of the last century such as a log basket, video recorders, and hostess trolleys. Let us hope they look kindly upon us, not angrily as wasteful of the planet’s recourses’ Niesewand (11:2006). This could refer back to what Shedroff said about design being the problem in the world. One way of preventing waste is to regenerate a product that already exists by giving it a new meaning and story. A product should not compromise the aesthetic is should only improve from the original item. It is also a way of saving stories within past designs such as textile/cloth and ceramics. This is a way of preventing waste and adding profit and value to a product that may be disregarded, this could be referred to as a mending aesthetic. In twenty first century, we are embracing ancient tradition of Japanese philosophy which is wabi sabi. This is the regeneration of materials that might be lost but are revitalised for a new purpose which can be sold to a new customers profile with an added value of a story regarding the products past and the new beginning its taking. Hikaru Noguchi is a designer that offers a free mending service for items in her collection as she believes in the philosophy that products should last forever, this is someone who lives by the wabi sabi philosophy. Noguchi’s practice is therefore sustainable as she is willing to repair and cycle the items back into the public domain, and in return she asks about the story behind the item and why they want to repair it.

There’s place to argue that the role of a designer is to tell a story. “Exceptional design is a good storytelling rooted in a strong design philosophy” Petersen (2015) In the context of wabi sabi’s sustainable method there is space for upcoming designers to tell a story through their work and keep the old traditions too. Another example of someone who adds value to already existing items is Celia Pym. Figure 1 shows a piece of work by Celia Pym, it is a moth-eaten sweater from 1951 that has been mended with darning in 2011. By repairing and reusing this sweater it will reduce waste and extend the items product life meaning that it won’t be thrown away and will have a new purpose. In recent years, we have seen an increase in the amount of people who want to know more about being sustainable and saving the environment for future years. Designers could do this by following and considering the 6 R’s of sustainable development.
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figure 1
Hope’s Sweater, 1951, moth eaten sweater and darning, 30 x 40 x 3cm, 2011

I believe in the next 10 years the 6R’s of sustainability will make a huge impact on what designers will design. This will include all sorts of designers like, fashion, interior, product design and architecture, plus the rest. The 6R’s are Rethink, Reuse, Recycle Rethink, Reduce and Refuse. If more designers followed this philosophy we would see less waste being produced. The more designs that we see in the public domain that have been sustainably designed the more the product range will increase, meaning that the products that are designed sustainably outweigh the products that then become waste. Sustainability will become a trend. 

Looking forward 10 years I believe the role of a designer is storytelling. Storytelling is a mode of futuring. “What mattered most here was not the scenarios themselves so much as the depth of conversation that led them”(Evans 121:2007)
Within design this mode of futuring is called design forecasting, this is where they predict trends. With the increased talking, discussions and arguments over sustainability it will be a designer’s role in 10 years to incorporate sustainable design into the forecasting of trends. ‘The need for sustainment, futuring and redirective practice are imperatives that extend from individual to the global’ (Fry 91:2009), meaning that it will be the designers role in 10 years is to be the mediator, communicating strategy, ideas and practices from industry to consumers. Interior designers have a platform to communicate trends, communicate colour, materials, texture and products into the everyday lives of people. Deciding they are mediators, peoples needs customer and designer’s relationship. For example, Pantone, a colourist company new 2019 colour is living coral this is the height of colour for 2019. Setting a new trend and providing awareness to coral and the reefs that are being destroyed due to pollution within the oceans. Bringing this colour into design will begin to raise an increase in awareness to customers about sustainability. Over time this will develop more understanding regarding waste within design and we will see social progress being made. 
‘Designers are becoming increasingly engaged with social, environmental and political agendas. Some see themselves as social scientists, anthropologists, or community activists.’ Furniss (2019). Therefore, social scientists will influence the way designers create products by researching social trends regarding sustainability issues within the world. By feeding back the information that is relevant in this day and age. Hopefully in the next 10years we will see changes being made in the way that products are created and packaged, meaning that they are fully recyclable, reusable and rethought in a way that will reduce impact on the world. 

CONCLUSION 

I believe in the next 10 years there will be improvements made towards a sustainable future however it will be a slow process. I don’t think we will have a 100% sustainability within design in the next 10 years but we will see more encouragement with in the design world and trends to live a more sustainable life. Designers will have to revaluate what they are designing to stay relevant in the industry, they will be the influencers of sustainable development at the forefront of design. They will have a conscious attitude to insure future generations need will not be effected by design ideas or waste through the proses of design. Looking forward 10 years I believe the role of a designer is still to story tell and to create stories from old products and give them new purposes and life. It is also their responsibility to incorporate sustainable design into forecasting trends, being the mediator, communicator and practitioner for people to follow by trend-setting they will encourage consumer to follow these cycles reducing waste and thus becoming more sustainable. The 6r’s will be a huge part of life for everyone including designers, and we will see changes being made in the way that products are created and packaged, meaning that they are fully recyclable, reusable and rethought in a way that will reduce impact on the world. Consumers will be more involved with design because of the environmental impact it has on the world and we will see social progress being made. I believe in 10 years’ time designers will be aiming to develop zero waste products, and trends in sustainable design will forecast a future of products that are completely sustainable. 
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