












HOSPITALITY AND GUEST SERVICES JW MARRIOTT


Table of Contents
Introduction	3
Overview of the JW Marriott	3
Main consumers of JW Marriott Hotels	3
Importance of the gusset services in this hospitality industry	4
Nature of guest services and facility in JW Marriott Hotels	4
Scope of guest services and facility in JW Marriott Hotels	4
Role of guest services and facility in JW Marriott Hotels	5
Benefits of consumer for JW Marriott hospitality	5
Ways in which consumer meets their guest' expectation in the hotel	6
Conclusion	6
Reference	8


[bookmark: _Toc149428200]

Introduction 
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· JW Marriott firms are taken for the hospitality and guest services
· It is a multinational American firm that operates, licenses, and franchises lodging
· It incorporates residential, hotels, and timeshares belongings.
· This industry has several luxuries, selective names of a brand and premium too. 
· A consumer focus on the sensation wholly attending in mind
The company that is taken for this research is JW Marriott for hospitality and guest services. It is a multinational American industry that generally operates, licenses, and franchises lodging as it incorporates residential, hotels, and timeshares belongings. There is something special about this hospitality that it has been designed to let a consumer focus on the sensation wholly attending in mind, nurtured in the body, and revitalized in the soul.  
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· The JW Marriott hotel is known as an international global lodging company
· It generates a continuous extraordinary experience for guests (Ariffin et al. 2018)
· It generates a powerful economic return for the franchisees and owner
· They are allocating them outstanding opportunities for their career path (Bagdan, 2019)
The JW Marriott hotel is mainly known as an international global and largest lodging company in worldwide. This industry typically generates a continuous extraordinary experience for their hospitality and guests. It generates a powerful economic return for the franchisees and owner as they are allocating them outstanding opportunities for their career path and also for their own associates.   
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· They have a superfluity brand that is meant to concentrate on a consumer (Buhalis and Sinarta, 2019) 
· They are seeking an opulent and quiet atmosphere during their accommodation. 
· 40% of their consumer refers the room in higher value luxury and bonus brand
·  50% of spaces get marked during the year in a foreign market (Dung and Thang, 2022)
They have a brand that is a luxury as it is meant to concentrate on a consumer who is generally seeking an opulent and quiet atmosphere during their accommodation. 40% of their consumer refers the room that is in higher value luxury and bonus brand. Nearly it is seen that 50% of spaces get marked during the year in a foreign market. Marriott Hotels is the most international and multifaceted assorted institution of guest and hospital services. 
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· The business of guests and hospitality could enhance their loyalty and consumer satisfaction
· It provides quality services, manages guests, and complaints (Ford and Sturman, 2018)
· It seems to be satisfied are likely to recommend and return their business
· They are leading to enhanced growth and success for the company (Kansakar et al. 2019). 
The business of the guests and hospitality could enhance their loyalty and consumer satisfaction as it provides quality services, manages guests, and complaints, and keeps positive consumer relations. The consumer who generally seems to be satisfied are further likely to recommend and return their business to others. They are leading to enhanced growth and success for the company.  
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· [bookmark: _GoBack]This company offers dining accommodations, a spa, and fitness too (Salazar,2018)
·  An accommodation that presents overnight, other services, and meals. 
· It's aimed at tourists or travellers although locals would also utilize them (Solnet et al. 2019) 
· They deliver private spaces and almost constantly have suite bathrooms. 
This company offers dining accommodations, a spa, and facilities for the fitness centre. The nature of the company hotel is an accommodation that presents overnight, other services, and meals. Mainly, it's aimed at tourists or travellers although locals would also utilize them. There is something special about this hospitality that it has been designed to let a consumer focus on the sensation wholly attending in mind, nurtured in the body, and revitalized in the soul. 
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· They provide superior services to a consumer to aim for their business (Walker, 2021)
· The business provides better services and food to its consumers. 
· A luxury environment and always having a chance for professional recognition and growth. 
· They provide tickets for shows that are locally available for their guest (Wibawa and Mathilda, 2023).
The business provides better services and food to its consumers. They provide superior services to a consumer to aim for their business. They have a luxurious environment and are always having a chance for professional recognition and growth. They provide tickets for shows that are locally available to their guest at their guests' services desk in the lobby. It is a multinational American industry that generally operates, licenses, and franchises lodging as it incorporates residential, hotels, and timeshares belongings. 
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· This industry provides its consumers with elevated-quality services (Ariffin, 2018) 
· They have suggestions for regional attractions and dining prospects. 
· They are handling their complaints related to guests and resolving concern issues.  
· They maintain positive consumer relations with their consumer (Bagdan, 2019)
This industry provides its consumers with elevated-quality services to meet their expectations and needs. The activities those are included like suggestions for regional attractions and dining prospects. They are handling their complaints related to guests and resolving concern issues. They deliver healthy, mindful, tasty, and hygienic food to their guest with their higher quality a genuine service are believed to be guest needs.
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· They generate a welcoming atmosphere by being responsive to their guest
· They have an idea of positive consumer experience to recite business (Buhalis and Sinarta, 2019) 
· Satisfied consumer is likely to recommend and return their business to another. 
· This assists in enhancing the growth and success of the company (Dung, and Thang, 2022)
They generate a welcoming atmosphere by being responsive to their guest. They have an idea positive consumer experience to recite business. Satisfied consumer is likely to recommend and return their business to another. This assists to enhance the growth and success of the company. 
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· They come up with a reward for consumer loyalty for repeating a business.
· The members of loyalty acquire facts to get redeemed for free nights (Jw-marriott.marriott.com, 2023)
· They access simple checks in mobiles, gifts earned by them over time(Jw-marriott.marriott.com, 2023)
· They handle their business in a way where consumer service breaks or makes the guests' perceptions.
The company comes up with a reward for consumer loyalty for repeating a business. The members of loyalty acquire facts to get redeemed for free nights at a hotel. Marriott Hotels is the most international and multifaceted assorted institution of guest and hospital services. They access simple checks in mobiles; gifts earned by them over time, and unlock the rates of special members.   
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· The hospitality service gets influenced ahead for a higher expectation digitally. 
· The rigorous cleaning and hygiene services are a priority for the hotel (Salazar, 2018)
· They expect fairly sizeable even the most reliable and diligent safety action
· Easy entry to communication processes is the first need for the guests in a hotel
The hospitality service gets influenced ahead for a higher expectation digitally. The rigorous cleaning and hygiene services are a priority for the hotel. They expect to have fairly sizeable even the most reliable and diligent safety action. Easy entry to communication processes is the first need for the guests in a hotel. International Hotel maintains to assume the survey informs to discover out the consequence of workplace surroundings on the team, the causality of turnover, administrative politics, administrative culture, and the current situation of this Hotel. 
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· The hotels are required to up their game to attract as its old form of booking
· The hotel provide their guest with an option for mobile-friendly concierge
· They deliver healthy, mindful, tasty, and hygienic food to their guest (Solnet et al. 2019)
· Higher quality with a genuine service is believed to be guest needs (Jw-marriott.marriott.com, 2023)
The hotels are required to up their game to attract as its old form of booking. The hotel provides its guests with an option for a mobile-friendly concierge. They deliver healthy, mindful, tasty, and hygienic food to their guest. Higher quality with a genuine service is believed to be guest needs.
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· Marriott Hotels is an international and multifaceted assorted institution 
· The managers embark on decreasing staff turnover, confronting the main issues, and organizing settlers.
· Ranking to conduct this complex, international hotel, the governance of Marriott International Hotel
· The survey informs to discover the consequences of workplace surroundings on the team
Marriott Hotels is the most international and multifaceted assorted institution of guest and hospital services. In evaluating an institution, the investigator has highlighted the supervision of the association together with furnishing an apparent view of the procedure that the managers embark to decrease staff turnover, confront the main issues, organize expatriates, and manage cultural variousness. In ranking to conduct this complex, international hotel, the governance of Marriott International Hotel maintains to assume the survey informs to discover out the consequence of workplace surroundings on the team. Their causality of turnover, administrative politics, administrative culture, and the current situation of this industry are services authentically to their consumer. 
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