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Introduction 


This project is framed within the marketing field, specifically in the communication field and its main objective is to study blogs and their importance in the communication mix.
This research main objective is to understand how blogs are important in the communication mix for companies, the dynamics, and perceptions regarding blogs as a communication tool.
The result of this project was to conclude that the main reason for which customers visit blogs is to obtain more information regarding a brand, a product. Communication trough blogs is worldwide spread practice and it can be quite advantageous for brands.





Literature review
“The Internet, along with all its evolution, has carried many opportunities that affected marketing and it is considered a new channel of communication. Nowadays, the weight of traditional marketing on companies’ marketing budgets is decreasing and being reimbursed with online marketing”. (Talpau, 2014). The online community is a rising one. Not only films and music but also opinions and complaints invade the Internet through social networks, blogs, or sites like YouTube.

In the article “The evolution of blogs as a credible marketing communication tool” (Maurya, 2011) the author states that because the Internet is an information storehouse, consumers tend to evaluate their options online before they make a decision. Maurya (2011) states 


that the new generation of customers, the “Millennials” are customers that do not read the traditional newspaper and instead rely on technology and constitute part of the new online generation that obtains information  from online sources such as blogs.
(Purcarea V.L., 2015) also studied the communication mix. The authors defend that nowadays the organization is not the only one that sends a message because consumer feedbacks might be read by other consumers at a wider scale.

Marketing- blogging as a communication tool

“With the advances of the Internet technologies, social media communication channel has become a new kind of medium that connects business to business, business to consumer and consumer to consumer” (Isa N.F., 2015). The author defends that all types of online communication gives the company to opportunity to connect and interact with customers at a new level. It allows them to develop market opportunities and better market penetration trough observation and participation of consumers.

One of the most common challenges for people new to marketing is learning about the many marketing tools and methods available and using them in an effective manner. Blogs are a source of information and play a significant part in the transmission of information among consumers. It is an opinion based social interaction that leads to the transmission of ideas, knowledge and experience or best practices.
The underlying principles apply to all of these methods. We need to know our audience, to define strategy to set objectives and to craft the message for the customers.










 In Figure 1, below you can see the most important communication methods that are in use today.
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Using a blog as a business is an amazing way to connect with your customers, to improve and   to add strength to your brand.  It is an important tool to use that helps you to up ideas as well to hone the quality.
Taking cost into consideration, a blog is one of the most cost-effective ways that you can use to promote your business, to increase awareness to your brand or over specific issues. It will inevitably lead to more sales and give you a chance to broaden your market reach.
According to research,”60% of organizations with a written content strategy are effective compared to only 32% of those with a purely verbal content strategy being effective” (Widmer, 2021).
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Studies have shown that online reviews like star ratings and the valence of the reviews have positive effects on revenue and on supporting buying decisions. (Sparks & Browning , 2011)


Blog Types
Blogs as a new source of information have been studied during time by some authors. In an article called ““Consumers’ use of blogs as product information sources: from need-for-cognition perspective””, in 2012, the authors, Moritomo and Trimble state that blogs can be classified in two types: corporate and consumer-generated blogs.
Corporate blogs are owned and maintained by marketers and are used to deliver content to their customers.  Consumer-generated blogs are managed by customers and are used to share their opinions or their own experiences about brands or services. In a world that is dominated by Internet, the number of blogs on both sides is extremely high. Considering that information is imperative for all of us when making a decision, we can not take into consideration the phrase that is commonly used by all of us nowadays:” Google it”. And blogs do offer a plethora of information. The study findings proved the strong effects of vulnerability to WOM influence on the usage of blogs when it comes to buying intentions. The customers will have buying intents that are much stronger towards the products mentioned in consumer generated blogs.  As a result, marketers can use consumer endorsement bloggers as a way to communicate with their customers, their products and services. (Morimoto & Trimble , 2012)

Blogs are possibly the most attractive from all the online media methods available because they work as a way of communicating on mass.   

Methodology-Experimental design 

An experimental design was chosen to evaluate 3 factors, including blog type, product type and brand awareness. The purpose of this design was of conducting a test, the making of a corporate blog with the scope of presenting a product and militating for the product. 
With the articles submitted, the scope of this blog is to increase awareness to the company and the way it gives back to its community by choosing a cleaner and more effective energy- Solar Energy. The chosen company is a known one worldwide- Eon. In order to promote this service, I have started with presenting the new way of making energy and it benefits not only for the consumer but for the community as well.  In order to increase awareness, each article presents the benefits and advantages of switching to a cleaner energy and choosing a different lifestyle. The blog persuades the reader to interact by using the comment section and the contact form to find out more information about the service or to get quotes regarding the product best suited to them.

Please find attached the attached articles -formatted in word on the Appendix 1 page. More information can be found by accessing the link https://dianarosca11.wixsite.com/website 

Conclusion

Modern consumers are better informed and better equipped than ever. The conventional methods of advertising are not going to be efficient anymore because they will provide insufficient information in order for customers to differentiate a product from its competitors. Most enterprises are now trying to attract experts or consumers who have tried their products to write articles or reviews and also to attach pictures that can relate to their practical experiences with the products. 
These articles are the best testimonials of product users and it not only ensures advertising effectiveness, but it also makes the distance between enterprises and customers much shorter. This way the interaction between products and consumers is enabled and the brand awareness is increased.
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Appendix1
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100% Renewable Electricity
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Eon is at the forefront of building a future for everyone. 


We are committed to supplying everyone with 100% renewable electricity at no extra cost and with a customer service standard to match. 
This is just one of the steps we have taken towards running a more sustainable home or business. 


Some of the steps that we can take in order to lover our carbon footprints can be quick and easy while other steps require a real lifestyle change. But in the end they all add up to make a difference.


Taking steps to improve our home efficiency is one of the steps that can be considered to be good for the environment and for our wallet as well, at least in the end. Using less energy means lower emissions and a smaller carbon footprint, a cleaner air for everyone.
Insulation is key to keeping the heat inside and there are a number of schemes that offer free or subsidized insulation. We can take steps by considering a more efficient boiler or even an air source heat pump. Both of these will improve efficiency for the heating system and is cleaner.


There are changes we can make everywhere, in every single aspect of our life. Even our diets can be taken into account if we are to consider how much energy is needed to produce and transport the food we eat.
Taking the stairs down instead of the elevator whenever is practical is going to save energy. Basically, every little step count, literally in fact. 


Across many areas of our life, every little step is going to make a difference. Not a huge one but added together they will account to a massive one. Lowering our carbon footprint means adopting a healthier lifestyle, it can save us money and help fight against climate change.


Isn't it time you consider what action you could take?











Solar Energy-busted myths
Solar energy is considered to be the energy of the future. More and more people are switching to a green source of energy but there are still a lot of myths around this technology.


Let’s try and make things a bit clearer.


Myth 1- UK is not sunny enough to benefit from solar energy.


We may not be famous for our tropical weather in UK, this is true. But what you didn't know is that solar panel do not need sunshine to work, just light. Sure they are more effective is there is sunshine but they will still save you money by producing electricity, even in UK


Myth 2- Solar energy will reduce the value of your home.


In fact many experts consider that solar panels add value to homes because of the reduced energy bills. They consider your house to be greener and considering that people are more concerned about the environment and their energy bills, this should be a selling point.




Myth 3- It won't make any difference to the environment


Let's think about it. Using solar energy means that we will stop relying on the old oil and the gas emissions that are causing the climate change. Perhaps just your home alone will not make a big difference, but you are not alone. We are all in it together and not just in UK, but in the whole world.


Myth 4-Solar power is just for houses.


Indeed, solar panels work great on houses, but if you run a business and you've got solar panels they will work just as well for you. End more, companies tend to have more space on the roof or on the land so they can install solar systems and battery packs. Considering this they might be able to make bigger savings. 








[image: ]












What can you do with solar energy?
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Solar energy offers considerable advantages over conventional energy systems. Of course, it has some flaws as well but over all the advantages are much better. The following are some of these advantages.


· Raw materials are renewable and unlimited. The amount of available solar energy is staggering- roughly 10,000 times that currently required by humans and it's constantly replaces.
· Solar power is low emission. Solar panels produce no pollution even though they impose environmental costs through manufacturing and constructions. But all these are however negligible when compared to the damage inflicted by conventional energy sources.
Take all this into consideration while listening to our 5 reasons for which you should install a solar and battery system in your home.
1. solar power is renewable and the ultimate source of sustainable energy
2. solar power is safe for the environment
3. solar power helps you save money by generating your own energy instead of buying it
4. solar power is reliable
5. You can give back to the community. Any energy produced by the solar panels that you do not use can be fed into the grid. Check out our Solar Reward program.


In summary, solar energy offers advantages to conventional fossil fuels and other renewable energy systems. It is safer, cleaner, reliable and UNLIMITED.

Are Solar Systems the right choice for you?


[image: ]
Solar Energy is the world’s fastest growing renewable energy solution. Having solar panels on your roof allows you to become more independent from the National Grid, reduce your home's impact on the environment and have greater control over how and when your energy is used
But solar system is not for everyone. It is a great way to save money while helping the environment, but certain parameters need to be fulfilled if you want solar energy.
The factors that are important are:
· Your roof or ground space- how much space do you have? What condition is your roof on?
· Financial considerations- there are certain incentives to be considered and you may be able to take advantage of them 
· Electricity usage- solar pays for itself by providing the users with free electricity. The more electricity you use and it provides you, the more money you will save
· Your location- while solar systems only require light to function, the location is very important as well.
Use our comments section in order to get in touch with our experts and find more information.


Find yourself in safe hands with E-on Solar systems


As an energy supplier Eon can offer our solar panel customers an exclusive Smart Exposure Guarantee (SEG). All our work is backed by HIES. The Home Insulation and Energy Systems and all our installation teams are fully MCS accredited.
We have three solar packages which can be tailored to meet the requirements of your home. Having one of these packages installed at your home could save as much as £37,581 over 25 years. You can find more about our solutions for you here 









































Solar systems benefits
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The sector of solar systems are leveraging technologies in order to make decisive leaps. According to the European Union, innovative storage solutions will be critical to ensuring effective integration of renewables into the grid. And with the institution’s prioritization of smart grid solutions along the way, it’s interesting to prioritization of smart grid solutions along the way, it’s interesting to observe how well these technologies complement each other.
Putting it simply, solar and storage is bound to play a fundamental role in smart grid networks.
The benefits of using Solar systems are overwhelming in the long term:
· they reduce air pollution
· they reduce water usage
· they reduce our dependance on non-renewable energy sources
· they help in our fight against climate change
· solar energy is applicable anywhere
· less electricity lost during Long-Distance transport
· reduces electricity bills
There are also cons when talking about solar energy but if this article has sparked your interest, we can help you find your best deal. Simply fill in the contact form and we will get back to you with professional help.











Do solar systems help with Rolling Blackouts?
[image: ]
 One of the main questions from our readers was Does Solar help with Black outs?
The answer is yes and because of these solar systems are even more popular in areas where extreme weather events happen frequently.
Non-solar homes frequently use generators to keep the power on during a blackout, but generators lose out to solar batteries on issues like cost, noise, size and environmental impact.
Unlike other generators our generators save you money even when there is nothing wrong with the grid. It allows you to store energy during the day and to use it during the night. This way, the system helps reduce of blackouts by easing the strain on the grid.


Each home has its own requirements, its different storage and solar needs. Our qualified solar installers know how to design your storage systems so that you have the best the best solution possible available to you.


Get in touch with us by using our contact form.
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