	LCLM4002_BIRM Digital Skills Task 3
Website Evaluation  


	Student Number
	2516186
	Student Name
	Mehbuba Tabassum

	

	Website Chosen 
	The Cooking Academy

	Insert hyperlink to website
	https://www.thecookingacademy.co.uk

	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The website opens quickly. All pictures and links appear fast, and there are no problems clicking buttons. There is no lag or freezing, so visitors can start looking at classes or booking right away. The website feels smooth and easy to use. Smooth website makes a good first impression and encourages visitors to explore it. It also makes customers feel confident that the company is professional and careful with their online service.

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: Yes, the website has many sub-pages. The top menu shows Cookery Classes, Gift Vouchers, Our Shop, Wellness in the Workplace, Cookery Team Building Events, and Our Blog. Under Cookery Classes, there are subpages like Indian, Thai, Italian, Mediterranean, Knife Skills, Fish & Seafood, and Gut Health. Customers can click the menu to find the page they want easily. This clear structure helps customers not get lost and find information faster.

	Question 1c - Can a customer make a booking via the webpage? 


	Answer: Customers can book many classes directly through the website. Each class page includes a clear “Book Now” button which makes the process simple and quick. Gift vouchers can also be purchased online. For private classes or special events, customers can complete a short enquiry form. This means there is no need to phone or email, making booking convenient and helping customers plan their time more easily without any unnecessary delays .

	Question 1d - What improvements could be made to the usability of the website?


	Answer: The top menu has many options, which can feel a little confusing for users. A search bar would help users find classes faster. For private lessons or corporate bookings, the site asks users to fill enquiry forms. A small guide or instructions on how to book classes would make it easier and clearer for everyone. Adding a small FAQ section could also help answer simple questions and make the website more helpful.

	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does thewebpage look? Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The website looks neat and welcoming, with clear photos of food and cooking classes. The text is easy to read and not crowded. On a computer, everything is laid out clearly and is simple to use. On a mobile phone, the website still works well, although the menu takes a bit more scrolling. Overall, the site is easy to use and looks good on both desktop and mobile devices.

	Question 2b- How does the website use imagery, video and colour? 


	Answer: The website uses many bright photos of food, students, and cooking classes. Pictures show different types of classes like Asian, European, and health classes. The colours are simple and calm, which makes reading easy. There are very few videos, but the photos give a good idea of the classes. More videos or short clips could help visitors understand how classes work and make the website more interesting and lively.

	Question 2c– Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 


	Answer: The website does not have an online chat feature, so users must use enquiry forms to ask questions about private lessons, corporate events, or gift vouchers. Although the forms are helpful, responses are not instant and may take time. Adding an online chat option would allow customers to get quick answers. This could make visitors feel more confident, reduce hesitation, and encourage them to book classes sooner.


	Question 2d – How effective are the social media links on the website?


	Answer: The social media links are located at the bottom of the website and are quite small, so many visitors may not notice them. Because they are not very visible, fewer people are likely to click on them or follow the academy online. If the links were easier to see, more users could view photos, reviews, and updates. Social media is a good way to share news, promote classes, and keep both new and existing customers engaged.

	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a- How are the services offered by the company made clear to customers?


	Answer: The website explains its services in a clear and simple way. Cookery classes, private lessons, corporate events, and gift vouchers each have their own page. Every class page explains what will be taught, how long the session lasts, and who it is suitable for. This makes it easier for customers to understand their choices and decide which class best suits their needs before booking.


	Question 3b- How are customer reviews made available? Are these up to date? 


	Answer: The website displays reviews from students and companies, and they are mostly positive about the classes. However, the reviews do not include dates, so it is hard to tell how recent they are. There are also no links to Google reviews. Adding up-to-date reviews with clear dates would make the feedback feel more reliable and help customers trust the academy more when deciding to book.

	Question 3c –How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer :The website makes it clear that the classes are taught by experienced chefs. The groups are small, so everyone gets time to practise and ask questions. Each person has their own space to cook, which makes learning easier. There are classes for beginners and for people with more experience. I would recommend it because the teaching feels practical and supportive, helping people improve their cooking with confidence.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Some classes on the website clearly show prices, such as £125 for half-day classes, £199 for full-day classes, and £1,200 for private sessions for friends or family. However, prices for some special or corporate events are not listed, so customers need to send an enquiry. The prices that are shown seem fair for the quality of the classes. If price ranges were included for all classes, it would help customers decide more quickly and reduce the need for extra enquiries.

	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.London cooking classes

	
	2.Cookery school UK

	
	3.Corporate cooking team building

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: When I searched on Google, the website did not always show in the top ten for “London cooking classes” because many other cooking schools appeared first. For “Cookery school UK”, it was even lower, as lots of UK schools came up before it. However, when I searched for “corporate cooking team building”, the website usually appeared in the top ten. This is probably because the academy has clear pages that focus on corporate and team-building classes.

	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Websites still play a big role for businesses in the UK today. Before booking anything, most people will search online to learn more about the service. A website allows customers to see what is offered, how much it costs, how bookings work, and how to contact the business. It also gives a good first impression and helps the company look reliable and professional. Even though social media is popular, it often only shows highlights. A website gives full and clear information in one place, helping customers feel comfortable and ready to make a decision.

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: One improvement I would suggest is to show recent customer reviews more clearly on the website. Many people like to read other customers’ opinions before booking a class, as it helps them feel more confident about their choice. If the reviews included dates and short, honest comments, they would seem more real and trustworthy. Placing these reviews where people are booking would be helpful. Updated reviews also show that the academy is active and provides good experiences. This simple change could help customers feel reassured and more willing to book a class.
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