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Every day, a large number of enterprises and organizations face difficult issues of looking for new employees. One of the best and fastest way to do this is using professional social networking platforms - such as Facebook and LinkedIn. They help employers to find suitable candidates faster, more effectively that it was before trough printed resources and online job websites. On the other hand, candidates can share information about their professional skills experience, achievements and recommendations on their own LinkedIn pages. Facebook`s community allows different kind of companies advertise new vacancy to choose the best audience and create relevant advertising. (Journal of Intercultural Management, 2020)

[bookmark: _Toc185182125]Social media, its use and development in recent years
People started to join small amateur social groups in 1980s. They shared their experience and discussed different topics. A little bit later, different groups with similar interest began to be created. Friends, classmates and colleagues started to be in touch together and shared information. The number of members on one site reached 1 million in 2002, it was the first social networking site called Friendster that brought friends together. It was start of the rapid growth of social networks of various formats. Today it is difficult to imagine life without social networks. There is an opportunity for both to run a business and get married. You can conduct live broadcasts and conduct training, to be developed professionally and find staff. The media has gradually grown into large social networking corporations, which today can offer various services, such as instant photo, video exchange in live broadcast, streaming video, direct messaging, matchmaking - all interconnected on one platform. Possibility to buy trough hot button in the social platform directly with friend’s recommendations increased e-commerce industry.  (Prepared by the NATO strategic communication Centre of excellence ,2024) 
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Recruitment process is one of the main thinks that helps organization’s strategy to get the aim. It is process of searching the best applicants and covering open vacancies. It is very valuable elements of human resource management because it influences applicant pool. It is an action of hiring a new person for company needs for providing his services for wages. Recruitment methods should be different to influence large and qualified applicant pool of candidates. Using multiple methods increases the level of visibility of the vacancy. One of traditional recruitment methods is a job advertisement. Advertisements in different media such as newspapers, journal, job site in internet, networking, face-to-face, professional publications, window advertisements, job centres and campus. Information providers in text and describes all jobs aspects. Hiring internally is one additional traditional method, that was very successful during long period of time. A company can get employees and use their potential, working styles, background and performance. This is one of the safest methods of the most used traditional recruitment methods - employment agencies. They advertise a position on behalf of the employer and organise the interview. As result they provide the best candidate to the client. Social media is one of the most popular modern technologies. It is a new possibility for sharing community experiences online and in person. Social media are using leads to increasing brand reputation and to attract new employee trough dynamic objects that are covered in response to their users’ needs and their owners’ aims. (Papers, 2024)
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[bookmark: _Toc185182127]How LinkedIn and Facebook can be used for recruitment. 
LinkedIn and Facebook have a big impact on the recruitment process. LinkedIn allows recruiters to easily find employees through networks and recommendations. Facebook is used for advertising and searching for candidates in groups. At the same time, candidates receive offers through their personal pages. They can easily determine their value in the market. Together, these platforms greatly help in finding talent. Both platforms allow you to customize your preferences for finding employees. They are equally useful for both employers and candidates. They reach a wider audience and have significantly improved the recruitment process.
[bookmark: _Toc185182128]The advantages of using social media as a tool for recruitment. 
Through social media, the employer saves a significant amount of time on recruiting and can reach the maximum audience. This resource also helps save money on recruiting. In addition, it ensures that the employer remains competitive in the market, knowing that he has considered all possible options. With LinkedIn recommendations, the employer can find reliable employees and clearly understand their skills. 
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On the other hand, there are also disadvantages to recruiting through social media platforms. For example, not all employees have a LinkedIn or Facebook profile. Many professions require job postings to be placed in newspapers or magazines. There are also concerns about privacy and data protection, since access to a profile reveals a lot about a person. In addition, employees tend to present themselves in the best possible light on their social media pages, which is not always true. This can lead to recruiters forming an incomplete or inaccurate impression of the candidate. In addition, they cannot fully trust the information posted in profiles, since people often exaggerate their skills and talents. The huge amount of information on the web forces recruiters to do a lot of work.
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Looking at the above, it is also good to combine social media platforms with traditional resources, such as newspaper and magazine advertising to find an employee within the team. I believe that every job seeker should create a professional profile that will help him understand his value in the market and provide comprehensive information about his competitiveness. It is a good idea for companies to place a link on the website to their pages so that the applicant can view vacancies.
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