Historical Tourism in Switzerland Research Report Plan

Introduction
This research report plan looks at the historical tourism in Switzerland and how it was affected prior to and because of the Coronavirus pandemic. Historical tourism has been the “dominant driver of tourist activity for the longest time”, and is “travelling with the sim and primary purpose of exploring the history and heritage of a place.” (eTravel Team, 2023). This is something that Switzerland has an array of places for tourists to visit, with many castles to explore, museums, Zurich’s Old Town and many more for tourists to discover. 

Switzerland is mostly known for it’s skiing resorts and Walton (1997) claims that “as most historians have thought about tourism at all, they have consigned it to a residual category devoid of political significance and entailing fringe economic activities of a candyfloss and (ironically) Mickey Mouse kind,” meaning that not many people visit places in Europe for the history, and rather for economic gains for the country they’re visiting, and in this case Switzerland would likely be for skiing visits. Walton (1997) also says that “the burgeoning field of tourism studies has remained essentially present-minded, building abstract developmental models with no attention to historical specificity and remaining content, with token gestures towards conventional myths about the past in brief routine introductory chapters or paragraphs.” Therefore, most of Europe, including Switzerland has not been marketed for the rich history they have to offer. 

Tourism Numbers
Since 1995, Switzerland had seen a large rise in tourism, with the numbers peaking in 2019, with reports of 11.82 million customers, however due to the coronavirus pandemic, that number dropped with a 53% decrease. In 2019, Switzerland was ranked 21st in the world in regard to the amount of tourists to the country (WorldData 2021). 

Economic Crisis
Some of the problems faced in Switzerland other than the coronavirus pandemic, includes the rising cost and economic crisis that every country is facing, therefor it would restrict tourism to a country that is known to be expensive. According to Jaberg, Pluss and Allen (2022) “the financial sector is facing up to a potentially difficult 2023 in the face a rapidly evolving and unfavourable economic and geopolitical landscape,” and that in terms of its inflation the Swiss National Bank “forecasts a rate of 2.4% for 2023, compared to the 2.9% in 2022.”  Therefore, money will start to loose its value, and in terms of the exchange rates, tourists will get less for their pound. 

Tourism Policies 
After the coronavirus pandemic, Switzerland begun to update and renew the Tourism Strategy in 2021. This looks at the previous strategy and looks to improve framework conditions, promoting entrepreneurships, contributing to sustainable development, maximising the opportunities of digitalisation and to strengthen the attractiveness of the offer and market presence (OECD, 2022). Therefore, they are looking for ways that they can improve the tourism and better the economy. 

Climate Change 
According to Climate Adapt (2002), “the lack of snow at the end of the 1980s left a lasting imprint on the tourism industry. If the assumptions of the impacts of climate change hold true, snow cover in the Swiss Alps will diminish and this will in turn jeopardise the tourism industry”, this would lead to a negative effect on Switzerland, especially as now the risk of climate change is high. Climate Adapt (2002) also claims that back in 2002 “85% of Switzerland’s current ski resorts can be designated as snow-reliable”, however if climate change worsens the snow reliability would “rise from 1200m up to 1800m over the next few decades. Only 44% of the ski resorts would then still be snow reliable.”

Research has found that the average temperature in Switzerland is rising two to three times faster than the global average and has increase by 2ºC between 1864 and 2016, and it is forecasted that the trend is likely to continue until near the end of the 2000s (IEA, 2022). This would result in negative impacts for tourism to the country, as they get approximately 685,836 overnight stays from US tourists alone (Adventure Travel, 2018), and not accounting for those from other countries most of them travelling there to enjoy winter sports.

Research Plan
The research that will be conducted will be through observation whilst at the destination, the researcher will visit the Lindt Home of Chocolate where they will embark on an audio-guided tour, to find out how Switzerland came to be the ‘chocolate capital’ (Lindt Home of Chocolate, 2023). Research would also be conducted through both observation and research at the Zurich National Museum, and looking around the exhibitions to find out about Switzerland’s history.

Through visiting the Lindt Home of Chocolate, the researcher plans to find out the history behind the chocolate. Through observing and listening to what is told through the audio-guide, the researcher will take note of everything that is of importance and add it to the video travel blog once the trip is over. 

Through visiting the Zurich National Museum, the researcher will attend some of the exhibitions it has to offer, taking notes and photos to include in the video blog. The research will be undertaken through observing the exhibits such as the ‘History of Switzerland’, ‘A Tour De Force: Achieving Women’s Suffrages’, ‘A Magic Carpet Through History’ and ‘Traditional Tales From The Alps’. (Landesmuseum, 2023).

Risk Assessment 
	Risk
	Who is at Risk 
	Actions 
	Risk Level (1-Low 5-High)

	Terrorism 
	Everyone 
	In the case of a terrorist attack, the researcher will ensure they know the emergency numbers of the emergency services and lecturers. 
	1

	Covid
	Everyone
	In the case of catching covid and to prevent the risk, the researcher will ensure they are free of symptoms before going on the trip.
	1

	Trips and Falls 
	The researcher 
	To prevent trips and falls by slipping on ice, the researcher will ensure they will wear sensible walking shoes and watch where they are going. 
	3

	Avalanches 
	Everyone
	 In the case of an avalanche, the researcher will ensure they remember the training they had and ensure they keep swimming, spit and find their way. Ensuring they stay in a group so that if someone gets out, they can inform others. 
	3

	Pick Pocketing
	Everyone
	To prevent the risk of pickpockets, the researcher will ensure all valuables are hidden and kept safe. 
	4



Itinerary
	Times 
	Destination
	Location
	What for

	8:02-8:23
	Oberland-Interlaken Ost
	Platform Two
	

	8:30-9:24
	Interlaken Ost-Bern 
	Platform 5
	

	9:31-10:28
	Bern-Zurich HB 
	Platform 6
	

	10:37-10:47
	Zurich HB-Kilchberg
	Platform 32
	

	10:47-11:00
	Walk to the Lindt Home of Chocolate Museum
	
	

	11:00-12:30
	Chocolate Factory Tour 
	Lindt Home of Chocolate Museum 
	To find out the history of chocolate and how Switzerland became the ‘chocolate capital’,

	12:30-13:00
	Time in the Lindt Shop
	Lindt Home of Chocolate Museum
	

	13:00-13:10
	Walk to Kilchberg Train Station
	
	

	13:10-13:23
	Kilcbberg – Zurich HB
	Platform 2 
	

	13:23-15:00
	Lunch 
	
	

	15:00-17:00
	Zurich National Museum
	
	Visit the exhibitions to find out more on the history of Switzerland. 

	17:02-18:58
	Zurich HB – Interlaken Ost 
	Platform 31
	

	19:05-20:25
	Interlaken Ost- Lauterbrunnen
	Platform 2A.
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