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[bookmark: _headingh.aki2rnc4mprv]TASK 3
[bookmark: _headingh.cak9cxyk4nyv]Element 6: Reflection on Entrepreneurship
[bookmark: _headingh.6znjiixd8a47]Aspects of entrepreneurship and reflection
[bookmark: _headingh.dq44w9xppth6]Entrepreneurship has become an important business management research-based topic, which can affect the fields like arts, engineering and science. The concept of entrepreneurship helps in the development of proper value, which can create a positive influence in the society (Ratten, 2023). Entrepreneurship highlights a process element, which is an important aspect of creativity and innovation in business ventures. While completing this portfolio, I examined various aspects of entrepreneurship and the process of developing a new business. The new business evaluated in this portfolio is that of a luxury wedding event company named Eternal Celebration Events. I understood that the development of a successful business is significantly based on various aspects, such as examining the external environment and developing the marketing strategies accordingly. Moreover, I understood the significance of understanding the target market and making changes in the product portfolio accordingly. I also gained significant knowledge regarding the legal structure, financial plans and the funding requirements that can influence the success of the start-up firm in future. 
[bookmark: _headingh.gryhluh19ea4]Discussion of an inspiring entrepreneur
Gymshark, a sportswear brand founded by Ben Francis, decided to open its first brick-and–mortar store in 2021. Ben Francis developed its brand on the social media platforms based on the partnerships formed with the fitness influencers on Instagram and TikTok. Francis was successful in building Gymshark into the athleisure powerhouse, which was valued at around 1.08 billion British Pounds in 2020 (Tognini, 2023). I am hugely inspired by Ben Francis due to the steps he implemented in the development of such a large fitness brand in the UK. The use of social media to develop an entire brand was a significant lesson which I wish to take from the activities performed by Ben Francis. Ben Francis was a college dropout, and the development of a unicorn brand was a major success achieved by Francis in his career. The idea of this business was developed from the passion of Ben Francis related to watching fitness videos and performing various fitness activities. The overall journey of Ben Francis included delivering pizzas, selling supplements and many other activities. The idea of the business was also inspired by the lack of appropriate fitness outfits, which can help a fitness enthusiast like Ben Francis to show off his muscles.  
[bookmark: _headingh.gipicfl2lglr]Reasons for being a source of inspiration
The reasons that led me to consider Ben Francis as my inspiration source mainly included various factors related to the steps that were implemented by the entrepreneur to develop the brand of Gymshark. Moreover, the activities performed by Ben Francis to enhance the global value of the brand were also a part of the inspiration sources. I learnt the significance of marketing strategies and social media to ensure that a brand can develop its required position in the industry. The ways Ben Francis used his passion to start the company and convert it to a brand were a major aspect of the knowledge I gained about entrepreneurship. 
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