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Background 
Grand Hotel Europe is a beautiful nineteenth-century building that is only a few hundred metres from Naples' historical city centre and Garibaldi central station (TripAdvisor, 2023). It is the perfect location to explore Naples and its top attractions quickly and even in a few days. The hotel hosts thousands of tourists from all over the world every month, being located not just in one of the most important cities in Italy, but also in a city with a strong history and many tourist attractions.
This hotel handbook was designed at the request of the Grand Hotel Europe general manager to help employees better serve foreign guests from Saudi Arabia.

Introduction

We live in a world where there are numerous diverse cultures that influence other people's beliefs and behaviours. Humans "see" and "react" to the world in a wide variety of ways because they have developed distinctly different cultures in various parts of the globe and very diverse environments. The first stage in learning how to connect efficiently with individuals from different cultures is to develop cultural awareness and have the knowledge and understanding of similarities and differences within and between different cultural factions (NCCC, 2023).
People get a sense of who they are, where they fit in, how they should act, and what they should be doing through culture. Most cultural categories have a tendency to think that how they see the world is right, and how they think, and act is what is most natural for individuals. Before studying  different cultures, we need to know that to have culture is human nature, but no particular culture is human nature!



Italian culture
Italy is a European country with a strong past and an amazing history and is the centre of the Roman Catholic Christian religion. Is a highly religious country where family is the focal point of the social structure and offers a calming effect for its components. 
 The official language of the country is Italian but because this territory was split into so many separate political entities during the time around 50% of the population speak a regional dialect as their mother tongue. 
Being a European country, Italy has a high interest in the condition of life at all levels of society. Italians are guided by the first impression and appearance are very important part of Italian life, the way that people dress can be inferred from social status, family history, and level of schooling (Commisceo Global). 
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Physical Contact
Italians are very warm, and it is quite common to see men embracing each other and women welcoming each other with a kiss on both cheeks. Men shake hands with men and kiss women who they know.
[bookmark: _Hlk128949601]
Power Distance
[bookmark: _Hlk128939409]Italy is a high-power distance country. Italian tends to follow the conventional roles of pyramid, they seem to be very egalitarian in their communication type, but they respect hierarchical shape, titles, and status (International Business Etiquette, Culture and Manners, 2019). 
[bookmark: _Hlk128950861]Individualism
Italians pride themselves on being extremely individualistic, but individualism does not suggest independence. Italians are extremely social, and they prefer to be in groups as long they are still considered as unique persons (Moran, et al. 2011, p. 431).
Masculinity 
[bookmark: _Hlk128941520]Traditional Italy is a country where males dominate despite great respect for woman that are accepted and can work in any profession but are still not valued and appreciated the same as men even if they have a superior education. Kids learn early on that successful is important in life and that competition is good (Hofstede Inside, 2023).
Saudi Arabia culture
The kingdom of Saudi Arabia is the heartland of the Islamic culture and the main supplier of Arab expansion throughout the Middle East and Europe (Ochsenwald, W, L et al., 2023). More than 90% of the population are Arabs which means is a highly religious country where Allah is always present, controls everything and is regularly mentioned to in discussions.
 Saudi Arabia nation is actually more a product of the 20th century when after years of subsistence living a nomadic culture has been suddenly converted into a more wealthy, skilled and globally educated one.
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Physical Contact
It is common for men to put their hands on each other's shoulders or for two women speaking to stand near to one another and make gestures like touching hands while talking. It is respectful and polite to completely avoid physical contact between individuals of different genders (unless they are family).
Power Distance
[bookmark: _Hlk128949982]Saudi Arabia is a level 80 high power distance whit inequality of power and wealth within the culture (Cassell and Blake, 2012). People are satisfied with a hierarchical structure where every person has a place. In a company, centralization is common, personnel expect to be given orders, and the perfect boss is a gentle autocrat. These factors are seen as reflecting inherent inequalities.
Individualism
Saudi Arabia is a collectivist society, life in there is exhibited in long-term, intimate relationships with "in-groups," such as family members and the avoidance of shame is the main factor for motivation, they are highly aware of their own honour and their family's honour (Burking, 2023) Before moving forward with family, work, or other issues, Saudi citizens prefer to build mutual trust and confidence.  
Femininity
Saudi Arabia is a feminine country with interpersonal sensitivity and concern for relationships. Here standard of life is the symbol of success.

	Motivating Factors
	What to avoid

	Respect privacy and maintain formality
	The topic of human rights

	Respect religion and tradition
	The topic the terrorism 

	Sarcasm, irony, jokes, and anecdotes are not popular
	Making comments that are too direct

	Often mix business with social activities
	Avoid offering them alcohol or pork



Conclusion
Every person needs to have some basic information about other cultures. If an employee recognises the differences in each person's culture, values, and attitudes, the hotel business might benefit (Oktadiana and Djauhar, 2011).
Hospitality is a multicultural world and in today's diverse society it is important that every guest feels safe, welcome, and respected. Each of the diverse cultures, traditions and beliefs in Saudi Arabia deserves to be recognized and understood in the same way as other cultures. By catering to all ethnicities, a business can increase its customer base, attract more customers, and avoid discrimination.
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