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ECPS6001: Psychology Empirical Project
Research Proposal

Assessment Component 1: Research proposal (1,000 words) worth 10% of the overall module mark for the Psychology Empirical Project. The proposal form will be marked in line with the Level Six Grading Rubric. The boxes below will expand as you type.  
	Student Name and University ID number:
	Lauren Cobley

	Proposed Supervisor’s name:
	Only complete this if you have already been in contact with a potential supervisor who has agreed to supervise you in principle. 





Psychology Research Area (tick all that apply) 


	Social Psychology 
X
	Developmental Psychology 

	Biological Psychology 
	Forensic Psychology 

	Health Psychology 

	Individual Differences 

	Educational Psychology 
	Political Psychology 

	Cognitive Psychology 

	Clinical Psychology 
	Counselling Psychology 
	Occupational Psychology
X 

	Other:  indicate briefly (not included in word count)




Proposed Study Design (tick all that apply) 


	Quantitative X

	Experimental 
	Applied (with UWTSD students 

	Online Questionnaire Survey X

	Qualitative 

	Quasi Experimental 


	Focus Groups
	Online  


	Mixed Methods 

	Applied (with external organisation) 
	Interviews 



	Lab-based study 

	If Applied, and involving an external organisation, please indicate your plans for gaining appropriate approvals from the organisation: (not included in the word count)






	Other study design: indicate briefly (not included in word count)




	Suggested Research Title/Area: (between 10-15 words and must reflect the essence of your proposed research question, study design and study population and should be more specific than a broad topic area).
Stigma around tattoos and how attitudes affect employment opportunities in the dentistry industry.




	Background: 250 words 
Why is your study important? What theory and empirical research evidence supports your research question? (Please provide a rationale for your study including a brief review of relevant psychological literature and theory and a minimum of five references). 

This study is important as it highlights an aspect of prejudice and discrimination within the dentistry industry and how visible tattoos can impact the likelihood of hire-ability and professionalism associated with people with tattoos. This study would be an important contribution as it would potentially highlight the notion that qualified tattooed candidates may be overlooked in favour of non-tattooed candidates who are qualified for a specific role, thus negatively impacting the industry due to the fact it may negatively affect the quality of dental care a patient receives.

Literature:
• Dentists are less likely to hire hygienists with tattoos than nontattooed candidates. It shows that smaller tattoos were more favourable in the hiring process (Ardnt et al, 2017). 
It was found that managers of dental practises don’t believe there is a relationship between tattoos and level of professional competence but are concerned about the effect of tattoos on the image of the organisation (Verissimo et al, 2017).
• One study found that large tattoos were associated with negative perceptions of professionalism whereas smaller tattoos or no tattoos had no effect from the patient’s perspectives (Dean, 2010; Arndt, 2016; Arndt et al, 2018).
• Another study found that dentistry students and faculty within dentistry programmes were seen as less professional if they had visible tattoos in comparison to those without tattoos (Search et al, 2018), (Lujan, 2020). 
• Another study found that dentists tended to rate dental hygienists lower in terms of professionalism based on if they had visible tattoos or not. Dental hygienists with visible tattoos were correlated with lower levels of professionalism in comparison to their non-tattooed counterparts (McCombs et al, 2016).

Reference list:
Arndt, A., McCombs, G., Tolle, S., & Cox, C. (2016). Original Research: The Association Between Dental Hygienists with Visible Tattoos and Professionalism in the Commonwealth of Virginia. International Journal of Evidence-Based Practice for the Dental Hygienist, 2(2), 129-134. https://doi.org/10.11607/ebh.44
Arndt, A., McCombs, G., Tolle, S., & Cox, C. (2017). Why Are Health Care Managers Biased Against Hiring Service Providers with Tattoos?. Services Marketing Quarterly, 38(2), 88-99. https://doi.org/10.1080/15332969.2017.1289789
Dean, D. (2010). Consumer Perceptions of Visible Tattoos on Service Personnel. Managing Service Quality: An International Journal, 20(3), 294-308. https://doi.org/10.1108/09604521011041998
Lujan, A. (2020). Case Study: Generational Viewpoints of Tattoos. ProQuest. https://www.proquest.com/docview/2465754760?fromopenview=true&pq-origsite=gscholar
Verissimo, A., Tolle, S., McCombs, G., & Arndt, A. (2016). Assessing Dental Clients' Perceptions of Dental Hygienists with Visible Tattoos. Canadian Journal of Dental Hygiene, 50(3), 109-115. https://web.s.ebscohost.com/abstract?direct=true&profile=ehost&scope=site&authtype=crawler&jrnl=1712171X&AN=119465880&h=uSHbzvYst%2fznuvEPT3ZtVLS23fYvwbsESMC8%2b5ERtnLnMM7WvV%2fo3RxU%2fLzhD2qvlG26g3WIjcrrXPbyT4tvqA%3d%3d&crl=c&resultNs=AdminWebAuth&resultLocal=ErrCrlNotAuth&crlhashurl=login.aspx%3fdirect%3dtrue%26profile%3dehost%26scope%3dsite%26authtype%3dcrawler%26jrnl%3d1712171X%26AN%3d119465880
Verissimo, A., Tolle, S., McCombs, G., & Arndt, A. (2017). Dental Consumer's Perceptions of Dental Hygienists with Visible Tattoos. Journal of Dental Hygiene, 91(2), 62-77. https://jdh.adha.org/content/91/2/62.short



	Please state the main research question(s) or hypotheses(s): (100 words max)
Research Questions:
1. Are those with visible tattoos less likely to be employed than non-tattooed candidates?
2. Does stigma around tattoos impact chances of hire-ability within the dentistry industry?
Hypotheses:
• Stigma concerning tattoos within the dentistry industry still has negative connotations.
• Attitudes towards the size, subject and visibility of tattoos will negatively impact likelihood of hire-ability. 




Methodological Details (500 words) 

	Please summarise the key methodological approach: (you can include copies of proposed study materials as appendices if you wish). You must include details of the following:
· Participants: Who will your participants be, how will you access and recruit them, and how many are needed? 
· Design: Using appropriate terminology clearly define key elements of your design (IVs, DVs, Qual approach, expt. manipulations etc).  How do you plan to analyse your main data? 
· Materials: What are the main measures, scales, experimental tools or other materials required for your study? 
· Procedure: How will you carry out the study – define briefly what will happen to a participant in your study from the point of consent to the study debrief.

• PARTICIPANTS 

Participants will include consumers, employees and employers within the dental industry. To gather participants, a method of self-selected sampling as it would easily allow access to participants that would fit the criteria of the study, which could otherwise be difficult to obtain. 80 participants will be needed in this study, with 40 participants for each group (looking at tattooed and non-tattooed dental workers). Ideally, there would be 20 males and 20 females in both conditions (40 males and females overall) alongside having a vast age range, preferably between ages 18 and above 65 to include attitudes from all ages. This participant sample has been chosen because it will provide a diverse yet accurately depicted representation of perceptions from a variety of people within the same industry. 

• DESIGN

The study design will be a quantitative design which online questionnaire survey and will be a between-subjects design. The dependent variable (DV) is the difference in hire-ability rates for tattooed and non-tattooed candidates, whereas the independent variable (IV) is the stigma towards tattoos and the visibility of tattoos. This study will require the use of a test of correlation as this study will look into the effect of visible tattoos on levels of hire-ability rates of dentists. 

• MATERIALS

The materials will include pictures of male and female dental workers with visible tattoos as well as the images of the same dental workers without tattoos. Visible tattoos are defined as tattoos that are not easily concealed such as those on areas such as the hands, face, and neck (Timmings, 2018). 
The first questionnaire provided is a Likert-type scale, that alongside the presentation of the images of the either tattooed or non-tattooed dental workers, presents the subject with a series of statements of which they can state whether they agree or disagree, choosing from 5 answers ranging from strongly agree to strongly disagree (Ardnt et al, 2017). 
The reason behind the neck tattoos of the dental workers in the pictures is because it would allow the tattoo to be clearly visible.
The images have been selected from a study that has already looked at the relationship of patients perceptions of tattoos on dental workers (Bittencourt et al, 2023).

To measure stigma surrounding tattoos, a scale called Martin Stigma Against Tattoos Survey, which is (a 17-item measure) (Zestcott et al, 2017) will be used. This scale uses a Likert-type format which has 6 options, ranging from strongly agree to strongly disagree (Martin et al, 2010).

• PROCEDURE
This study will be executed through an online link whereby an information sheet explaining what will happen during the study and informing them of their right to withdraw and a consent form will be provided for the participant. If they have consented to participating in this study and wish to continue, demographic data will then be collected, and participants will be provided with both of the questionnaires alongside the images of the either tattooed or non-tattooed male or female dental workers. The link to this study will need to be shared through various social media platforms such as Facebook and Instagram as the participant sample is restrictive, it would allow access to a group of individuals that would normally be difficult to access. After the questionnaire has been completed, a debrief form and contact details will be provided, the participant will be further informed of their right to withdraw, and they will be thanked for participating in the study.

Reference list:
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Key Ethical considerations (150 words)


	In this section you are required to briefly outline any specific ethical considerations for your project.  All projects will be expected to adhere to the BPS code of human research ethics, and you will need to submit a full ethics form which will document your specific processes for informed consent, debriefing, and data protection.  Here you need to briefly note additional or specific key ethical considerations for your particular project e.g. potential for distress or discomfort, any deception, research with vulnerable populations or sensitive topic areas, and briefly outline how you expect to manage these risks within your project. 

One key ethical issue that would occur throughout this study would be the that the study itself would have to be shared through various social media platforms such as Facebook and Instagram. There is no ethical justification for sharing this study, but this may be the best method of attaining participants as the participant frame includes a specific criterion which would make recruiting participants difficult as they would not be easy to access, so by using a method of self-selected sampling, it allows easy access to these participants. A form of ramification for this issue would be to gain informed consent before people continue to participate in the study as well as ensuring all participants know that all data collected would remain anonymous to ensure complete confidentiality. However, the use of social media for the study may make participants feel more at ease sharing their dental experiences (Barber et al, 2018). 
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