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Green certificates in the hospitality sector are becoming crucial markers of environmental responsibility, demonstrating a hotel's dedication to sustainability. These certifications are thorough evaluations that analyse a hotel's energy efficiency, waste management, water conservation, and environmental effect, rather than just being simple awards (Duric and Potočnik Topler, 2021). Discerning shoppers value these emblems for more than simply eco-friendliness; they affect shopping choices and demonstrate a rising public awareness of environmental concerns. Green certifications have evolved to become a fundamental aspect of company ethics and corporate responsibility as customers are more inclined to support environmentally friendly activities via their purchasing decisions (Sundar and Kellaris, 2015).
The credibility of these green credentials is being questioned. It is crucial to differentiate between genuine sustainability leaders and corporations engaging in "greenwashing," which involves overstating environmental initiatives for marketing purposes. This situation involves a fragile equilibrium between perception and reality, where self-reported information and strict criteria often conflict, resulting in doubt (Nygaard, 2023).
Travelodge, a renowned hotel business, offers an interesting case study. The brand's environmental claims and certifications need further scrutiny due to its extensive presence and client base. Have these environmentally friendly qualifications been legitimately obtained, or do they conceal a more negative truth? This paper provides a detailed examination of Travelodge's sustainability activities, their self-evaluation methods, and the wider ramifications for the hospitality industry.
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In the growing environmentally concerned market, Travelodge, along with many others in the hotel sector, has been under criticism. Allegations of greenwashing have emerged, questioning the genuineness of its environmental assertions. Critics have highlighted inconsistencies between the hotel's marketing messages and its actual operating procedures. The claims imply that Travelodge may have exaggerated the environmental advantages of its efforts, portraying ordinary or small sustainable actions as noteworthy green accomplishments (Yoon, 2015).
Upon closer examination, an intricate image is revealed. Travelodge has extensively marketed their towel reuse programme as a crucial measure for water saving. Sceptics claim that this is a common practice in the business, wondering whether it represents a significant environmental benefit or just a way to save money. Travelodge has promoted the use of energy-efficient lighting and appliances, but has not provided information on its total carbon footprint or plans for renewable energy (Yoon, 2015).
The core of the greenwashing issue revolves on whether these tactics, however advantageous, are being used to create a facade of being environmentally friendly that may not completely correspond with the actual situation (Netto et al., 2020). The discrepancies between Travelodge's advertising activities and their real environmental effects call into question the accuracy of their green certifications and the depth of their dedication to sustainable hospitality.
[bookmark: _Toc160038332]2.2. Self-Evaluation and Green Practices 
Travelodge's sustainability strategy is a set of self-disclosed eco-friendly initiatives aimed at highlighting the company's dedication to environmental stewardship. These practices include introducing energy-saving LED lighting, encouraging water conservation via consumer involvement programmes, and employing eco-friendly cleaning solutions (Cousins, 2022). Travelodge often displays these activities in its sustainability reports and marketing materials to cater to the increasing interest in eco-friendly travel choices (Travelodge, 2023)..
Travelodge's self-evaluation procedures for monitoring and reporting these practices need to be critically examined. Self-assessment inherently lacks the impartiality provided by third-party certification methods. When a hotel assesses its performance, there is a conflict of interest since financial incentives may influence the findings to provide a more favourable environmental image (Langgat et al., 2023). Travelodge's self-assessment lacks transparency since it is not externally verified, leading stakeholders to rely only on the company's environmental claims, which may not provide an accurate representation of its ecological impact.
The lack of standardised criteria in the hotel business might further diminish the usefulness of self-evaluation. This results in a situation where actions with different environmental effects are all standardised as sustainable. Travelodge's self-reported measurements are a positive move, but their effectiveness and credibility need to be confirmed by thorough, independent validation (Tsiotras, Tsiotras and Fotiadis, 2016).
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The towel reuse programme is a commonly implemented strategy in the hotel sector, embraced by chains such as Travelodge, in response to increasing environmental concerns. Initially, these programmes promoting towel reuse to save water and energy use seem like a clear victory for sustainability (Dimara, Manganari and Skuras, 2017). Travelodge promotes this technique as a way to demonstrate its dedication to environmental stewardship, claiming that it effectively decreases the hotel's water use and, thus, its environmental imprint (Travelodge, 2022).
The environmental advantages of towel reuse programmes are more complex than they may seem at first glance. Research indicates that while these programmes result in reduced water and detergent use, their effect on a hotel's carbon footprint is rather limited (Filimonau et al., 2011). It is important to weigh the water and energy savings against the environmental impact of hotel operations, which include heating, lighting, and carbon emissions from visitor transportation. Within this wider framework, the significance of reusing towels is only a minor component of a greater issue.
The discussion on whether reusing towels is an environmentally friendly action focuses on distinguishing between little gains and long-lasting sustainable habits. Critics contend that hotels typically utilise towel reuse as a symbolic act of sustainability rather than as a key component of an environmental plan. This critique is a component of the broader discussion on greenwashing, as activities are often used primarily for their marketing benefits rather than actual environmental effects (Han, Lee and Kim, 2018).
Advocates of the programme emphasise that sustainability is attained via the combined and gradual contributions of many initiatives. They argue that even little actions, like reusing towels, are crucial parts of a larger environmental commitment (Rafiq, Adil and Sadiq, 2022). Travelodge's programme not only saves resources but also serves as a chance to increase visitor knowledge about conservation, possibly influencing behaviour beyond their hotel stay.
However, the success of these programmes also depends on the level of involvement from guests, which may vary. Travelodge must not only conduct these programmes but also effectively explain their relevance and inspire mass guest involvement (Bitter, 2019). 
Although towel reuse programmes such as Travelodge's provide clear environmental advantages, their classification as a genuine green effort is up to debate. They should be considered as part of a broader, more complete sustainability strategy rather than individually. The true worth of these programmes is in their incorporation into a comprehensive plan that tackles many aspects of environmental impact in the hotel sector (Matthias, 2022).

[bookmark: _Toc160038335]3.2. Implementation of Green Technology 

Travelodge has acknowledged the need of incorporating green technology into its operations as a key aspect of its overall commitment to environmental sustainability. The chain aims to achieve net-zero status by 2050, recognising its ecological impact and actively working to reduce it. Table 1 and Figure 1 of the Travelodge sustainability report provide a summary of the company's advancements and the efficiency of the eco-friendly technology used (Travelodge, 2023).
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Description automatically generated]Table 1 displays Travelodge's energy use and emissions data, showing a significant 9.7% decrease in energy consumption from 2021 to 2022. Emissions from petrol combustion have fallen by 11.2%, while emissions from transport fuel have decreased by 38.7%. These statistics symbolise the transition to energy-efficient practices. Yet, emissions from corporate travel significantly rose, highlighting places for Travelodge to improve its sustainable travel policy (Travelodge, 2023).Table 1. Energy use and emissions data
Source: Travelodge annual report, 2022

Figure 1 provides a graphic comparison of the company's emissions, illustrating the many scopes of Travelodge’s carbon footprint. It highlights a little drop in total emissions by 3.4% and a significant improvement in emission intensity per million pounds of turnover by 55.5%. These criteria are essential for assessing the long-term sustainability of Travelodge's operating procedures (Travelodge, 2023).
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Utilised Green TechnologiesFigure 1. Travelodge emissions
Source: Travelodge annual report, 2022

Travelodge's sustainability efforts include a range of technology focused on conserving energy and reducing carbon emissions. These include of installing LED lighting, sophisticated heating and cooling controls, and incorporating solar panels, which are now common in their new and renovated hotels. The use of air-to-water heat pumps is particularly noteworthy since they provide a more efficient alternative to conventional electrically driven boilers (Gill, 2022).
The London Wimbledon hotel highlights Travelodge's dedication to environmentally friendly construction and design. The hotel has gained an 'Excellent' BREEAM certification and an A EPC rating by implementing green roofing and using air-to-water heat pumps, demonstrating its commitment to exceeding typical energy efficiency standards (Travelodge, 2022a).
Sustainability and Long-term Impact
These solutions have shown to be sustainable by significantly reducing Travelodge's carbon emissions and energy consumption. The enduring effects are supported by ambitious goals, including decreasing water use, enhancing recycling, and practicing ethical sourcing throughout the supply chain. Travelodge demonstrates its commitment by forming collaborations with suppliers such as Sleepeezee and Samsung, both of which have strong sustainability credentials, supporting the hotel chain's efforts to move towards a circular economy (Travelodge, 2023).  
The current renovation projects and next hotel developments are expected to continue decreasing the environmental footprint. Travelodge is moving towards a more sustainable future by implementing a plan that involves lifetime costing and a focus on recycling and reusing resources. The decision to integrate current BREEAM standards onto future projects demonstrates their commitment to sustainable expansion (Serrano-Baena et al., 2021). 
Travelodge has made significant progress towards sustainability via the deployment of green technologies and extensive renovation and building programmes. However, ongoing assessment and adjustment of these practices are essential. The information in Table 1 and Figure 1 serves as a fundamental reference for tracking progress and identifying areas where further technical advancements and legislative enforcement may accelerate Travelodge's transition to achieving net-zero emissions.
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Travelodge's self-assessment of its sustainability indicators demonstrates an internal dedication to environmental responsibility, but has certain constraints. Self-assessment in hotels may be biased towards highlighting favourable results rather than problems that need improvement. The contradiction between promoting oneself and providing an unbiased review might lead to an excessively positive representation of a company's environmental efforts (Lyon and Montgomery, 2015).
Self-reported data lacks the thorough verification and transparency offered by third-party certifications. Industry standards, such those established by the Global Sustainable Tourism Council or LEED certification, require external audits and establish benchmarks to ensure hotels meet globally accepted levels of performance. These certifications are a dependable signal to customers and stakeholders of a hotel's sincere dedication to environmental measures (Global Sustainable Tourism Council (GSTC), 2019).
Travelodge's self-assessment may not completely persuade sceptics of the brand's environmental performance without third-party supervision. Travelodge should obtain independent verification to bridge the gap in consumer trust caused by discrepancies between self-evaluation and third party certification. This will enhance the company's credibility and ensure its sustainability claims are universally acknowledged (OECD, 2017).    
[bookmark: _Toc160038338]4.2. Strategic Improvements and Third-Party Certifications 

Travelodge should enhance their sustainability standards by implementing more rigorous and planned enhancements rather than relying only on self-reported data. This involves establishing measurable goals with specific indicators for energy efficiency, waste reduction, and water utilisation, in accordance with the Sustainable Development Goals (SDGs). Setting ambitious targets such as integrating more renewable energy sources into their energy mix and striving for zero-waste operations might have a significant effect (United Nations, 2021).
Third-party certifications are crucial for establishing the authenticity and trustworthiness of a hotel's sustainability assertions. Endorsements from respected organisations such as Green Key or EarthCheck validate a hotel's environmental responsibilities, providing customers and investors with an impartial confirmation of the hotel's pledges (Foundation for Environmental Education, 2023). These certifications need frequent performance evaluations and ongoing enhancements to guarantee that accredited hotels maintain elevated environmental criteria.
Travelodge may improve its market image and become part of a worldwide network of sustainable enterprises by acquiring third-party certifications. This action is expected to appeal to environmentally aware individuals and corporate customers who are increasingly choosing products based on reliable, unbiased evaluations of environmental impact.
[bookmark: _Toc160038339]5. Conclusion
An examination of Travelodge's sustainability efforts shows a corporation making substantial progress towards environmental accountability. Travelodge is aggressively decreasing its carbon footprint by using energy-efficient technology, implementing ambitious renovation programmes, and adopting a forward-looking approach to building design. Yet, the efficacy of these measures is slightly reduced by the constraints included in their self-assessment procedure.
Travelodge has to connect its self-assessment with industry norms and third-party certifications to reach its full potential as a sustainable hospitality leader. Enhancing the credibility of its environmental claims and establishing a clear framework for continual improvement would be achieved by doing so. Travelodge's efforts to achieve net-zero emissions and improve transparency in reporting will likely be a significant indicator of its ongoing dedication to environmental stewardship as the hotel sector focuses on sustainability.
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