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1.2 Introduction
Ely Foodbank is a charity located in Ely, United Kingdom and it is part of a nationwide network of foodbanks, supported by The Trussell Trust. The main purpose of this organization is to combat hungry in UK. One in five persons in UK live below the poverty line. They provided 3180 three-day emergency food supplies to people in crisis last year and 83 tonnes of food. Hunger is a real problem around the world, not only in UK. The Foodbank Network was founded in 2004 and they help all the communities across the UK.
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2.2.3 Ely Foodbank and the nine principles 
Ely Foodbank wants to help as much people as they can and maybe in the future, the people will not need anymore foodbanks. They also create a program that is called More Than Food. It is not always about hunger; it is about not having enough money for the essentials. 
Any community engagement needs to follow nine principles (ATSDR, 2020). First one is about the goal and the community you want to engage. Ely Foodbank wants to combat the hunger across the UK. The goal is to help as much people as they can and in the future, less people to need foodbanks. Second principle is to learn about the community where you develop your project. Knowing better the people into the community helps to understand their needs and what kind of help they need. Like that applies the principle number three where you go out into the community and establish relationships with the people. Principle number four is about respect and promote individuality into the community. Every person is different and needs respect and understanding. Only like that a person can be understood and helped. Ely Foodbank is part of 1,2000 foodbank centres and each service provided is different from area to area because they provide help depending on each community needs. Principle number five is about partnering with the community. The foodbank network also provides additional help like debt advice, mental health support and benefits guidance because they want to help people long term. Also, in any community engagement it needs to follow principle number six, to recognise and respect the diversity into the community, like age, gender, religion, race. Principle number seven is about identify and mobilise community assets. The foodbank networks provide research and advocacy on their website, and they explain about their activity and the hunger problems across UK. They share their evidence with policy makers and the public sector. Anyone can get involved in this project with donation or financial support, corporate partnerships, fundraising challenges, and volunteering. Principle number eight is about flexible intervention to create change and last one about community collaboration and long-term commitment. The outcome of any community engagement is very important. It also develops the feeling that you belong into a community. On Ely Foodbank website you can also find real stories from the persons that were in crisis and helped during this movement. All members into a community are more likely to cooperate if they feel that they are valued, and other people care about them and their problems. 

3.3 Ely Foodbank and the standards 
Any movement or organization into the community needs to follow some standards for a positive and successful outcome. Support standard is about overcome challenges, access to social media and information, access to expert advice, how the foodbanks network provide expert guidance for benefits and other support. Planning standard is very important because it needs to be clearly defined the goal and how each member of the community are involved into the movement. Working together standard makes the process be easier to achieve. Ely Foodbank are open for everyone to get involve into the movement and you can contact them online. Methods standard help to ensure that the activities fit for the goal of the movement. The foodbanks try to cover as many areas as possible into the UK. In my opinion, communication standard is the most important because you can not help people if you are not aware of their needs. Feedback from the community helps to improve the process. This is also part of the impact standard. Improvement standards help community members to share their skills and knowledge and to create connections between them for a better engagement. Monitoring and evaluation standard helps to record evidence of good way to handle the challenges and the impact into the community. Anyone can get involved by creating a tea party for your friends and family and fundraising the event into the Trussell Trust. There are o lot of activities that can suit each person like planning a street collection in nice dresses, run, swim, or cycle to collect considerable funds. They also organise events for fundraising at the workplace or church. There are more than 28,000 volunteers in the Trussell Trust network and without them this could not be possible. The main goal is to help people in crisis and all of them to have money for their food. 

4.3.4 Ely Food bank and their campaigns 
The community members need to invest in the community and the most important is to invest time. Also, it needs a deep understanding of the members of the community, because it is about the members, not about the business. Ely Foodbank and the Trussell Trust network have many campaigns where you can join and help to reach the goal. 
Keep the Lifeline is one of the campaigns where they are trying to help people financially because the UK government is planning to cut Universal Credit and Working Tax Credit payments with £20 a week starting this October. Many households are already struggling so this cut can be devastating. 
Fiveweekstoolong is another campaign about the Universal Credit because they think it is a long wait for the payment and they are trying to reduce five weeks waiting. 
In Scotland it is another campaign called A Menu for Change because too many people do not have enough food, they can not afford to buy their own food. 
All Kids Count is about the calling on the UK government to lift the two-child limit on Child Tax Credit or Universal Credit because many families into the UK have more than two kids and they are struggling to raise them and provide them all the necessary. 
Stop the DebtThreats is about the government to apply new rules requiring creditors to be more understandable and be more supportive with people for their debts. 
End Hunger UK is a coalition that is fighting for a UK in which people do not go to bed hungry. To understand the needs of the community is crucial and it needs to be acted on the feedback of the community. Like that it can be build trust into the community. 
Foodbank network can also be found into the local churches and markets, like Tesco, where you can donate or get involved. 
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5.4.5 The Trussell Trust and corporate partners 
The Trussell Trust are always pleased to partner with brands that have same goals and objectives. Cause- Related Marketing partnerships are engaged to raise money for the cause, and as well to grow the perceptions of any brand being associated with the Trussell Trust, leading to increase sales and customer loyalty. This partnership can ensure that any business has a better social impact by engaging the employees in fundraisings and volunteering and like that the workplace can bring a big satisfaction and support for the staff and the stakeholders to make a real difference. 
‘Zero hunger’ is one of Unilever’s campaigns that support the same goal in the UK. They launched a campaign in 2017 where 5p per any product Hellmann’s, Knorr, and Colman’s purchased in Tesco store was donated to combat the hunger in UK. It was a real success, so they did it again in 2018. 
On the online website of the Trussell Trust can be find the funding partners that help to achieve the same goal of ending the need of foodbanks in the UK. 
The team is very dedicated with the work that they provide, and they have regular updates, reports and meetings with senior leaders and experts, and they create as many opportunities as they can to get people involved in the network. 

6.5 The Trussell Trust’s vision and values 
The main important goal and vision is for a UK without the need of a foodbank. The Trussell Trust is following Christian principles. These values are following the Christian teaching and practice, and are accessible and meaningful for people, no matter the background. They provide their work with compassion, and they care for the wellbeing of the people. They also fight for a just society where everyone can have enough money to afford essentials after they pay their rent and bills. The people that they help are treated with dignity, mutuality and friendship. The Trussell Trust follow four values that are the core of who they are: dignity, community, compassion and justice. Also, equity, diversity and inclusion are the central of their work to achieve their goal because they also are fighting for discrimination in our society that leads to get people in poverty. Discrimination and health problems can be barriers for some persons and can make it harder to afford the essentials. First, they changed the way they recruit people. They have an online platform, and they try to be diversity confident. Second, they started challenging conversations into the organization about diversity and inclusion. They provide trainings for their senior leadership team and trustees and practical sessions. They recruited a director of diversity and inclusion to lead them to find better ways to develop equity, diversity and inclusion in all the things that they do. The Trussell Trust provide jobs for people with disabilities, and they try to help them as much as possible. They try to provide opportunities to fulfil their potential and to remove the barriers for people with long-term health conditions. 
7.5.6.7 Ely Foodbank’s and The Trussell Trust’s pictures 
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8.7 Conclusion 
A better community is created through continuous engagement and by understanding the real needs of the community. Commitment to the common goal is the key to success and The Trussell Trust network and Ely Foodbank are following the same goal, to help the UK to become a country where people do not need foodbanks in the future. They believe in a better world and in the people rights, no matter race, gender or background. 
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