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Introduction
This qualitative research report presents the study of entrepreneurs, by asking the question, ‘you have had a regular job and now run your own business what do you believe are the positives and negatives of being an entrepreneur and do you believe that being an entrepreneur has a positive impact on your local community. 
This study interests me after I read an article in the Harvard Business Review called ‘How entrepreneurs can revitalise local communities’ (Kim, 2022), and since then I have been looking in my local community at old buildings that are being re-developed, local business owners coming together to create events to support the local community or how they are supporting existing clubs or organisations to continue to grow and thrive in uncertain financial times. 
All over the country small businesses make up the local communities, in the UK small businesses that with between 0 and 49 employees make up a total of 99.3% of the business population (Jacimovic, 2021). However, since 2020 and the devastation caused by the global Covid-19 pandemic, the Office of National Statistics claims that nearly 400,000 companies have closed as a direct result (Fitzgibbon, 2021). Due to many people losing their jobs and months in lockdowns many have begun turning their hobbies into their new full times professions. 
The data for this report was collected by conducting interviews with three entrepreneurs within my local community, in different areas of business and experience level. During their interviews they were asked the question ‘you have had a regular job and now run your own business what do you believe the positives and negatives of running your own business and do you believe you have an effect on the local community. The findings from the interviews will then be analysed using the thematic framework method. 









Procedure
Qualitative research is the study of ‘social meanings and processes, using interviews, observations and the analysis of text and images’ (Sanford University, 2022). This approach was chosen as to focus and analyse on the participants beliefs, attitudes and experiences with regards to being an entrepreneur by using a phenomenological approach. Interviews were chosen as a research strategy to allow the participants to tell their stores and experiences in a comfortable and informal setting. 
The participants were chosen by looking and the businesses in the local community, evaluating the length of time they had been trading, what environment they are in, such as hospitality, retail or agriculture, and the size of the organisation. From this the main question was constructed with an addition of a couple of prompts to use if needed to gain enough information to analyse. Then research into interviewing techniques was carried out to determine the best way to conduct myself during the interviews to gain sufficient information and to make the interviewee feel relaxed and willing to participate. A semi structured interviewing style was decided upon, with all participants being asked the same question.  Arrangements to conduct the interviews was made with the participants. All were conducted in a local café, where voice recorded with permission from the interviewee and took around twenty minutes to complete. Finally, once competed the interviews were completed they were transcribed into a word document where each interviewee was given a code of interview 1,2 and 3 to ensure of their privacy. 











Data presentation and findings
The following are tables created to show the qualitative analysis for the interviews with the themes identified. 
First Theme
[image: ]
The first theme that was identified was that having a passion for the product or environment. All the participants felt that it was important to have a keen interest or passion for their business. All three work in an industry that that they enjoy. Participant 2 had studied art at university level and said life had got in the way but since having children and becoming a stay at home mum had found the time in the evenings to get back into her hobby. She now runs a small business selling her creations and teaching young people art skills.







Second Theme
[image: ]
The second theme that was identified was that the cost of living crisis that the country is currently facing is having an impact on all three of the participants. This topic was discussed lot over the three interviews, I believe as it is such a common issue with everyone during this current climate. Many business are feeling the struggle of rising cost and customers spending less. Interviewee 1 commented that they find it difficult to prepare the correct amounts of products to sell on a daily basis, as they only have a shelf life of twenty four hours, and therefor their food waste has increased slightly. 











Third Theme 
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The third and final theme discovered from the analysis of the interviews is that community plays an important part in small local businesses. Interviewee 1 gives back a lot to the local community by sponsoring events in the town and also supporting the local senior football team with their products for their man of the match, by doing so they receive advertising on social media and banners at events and or during matches. However interviewee 3 helps in a different way be imparting knowledge and experience to younger generations as well as working together with the farming community if any issues arise.








Conclusion/ Reflection
From taking part in these interviews, I have gained so much information with regards to being an entrepreneur. All three participants are working in an environment that they are passionate about and have no regrets about starting their own business. They get to do something that they enjoy, and all believe that they have a positive impact on their local community, either by sponsoring events or team, sharing knowledge or experience with the younger generations or employing local people. The participants believe its important to give back and support their communities as they are the reason that they are in business. 
With regards to improving on the research, interviewing more participants would give a wider range of results. Using this way of interviewing I gained more information than simply asking direct questions. The participants where able to give their opinions and tell a story about their experiences and beliefs. 
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Introduction 
Social media has changed dramatically in the past ten years, it has evolved from a way of keeping in touch with others to a growing network for business to directly advertise to their customers. This quantitative report will give an insight into how social media can affect how people purchase products and or services online. 
With the rise of social media, it has become a low cost tool for organisations to promote and advertise their business, through platforms such as Facebook, Instagram and most recently TikTok. People love to share things online, a unique advantage for businesses is the “ability to get help from your online followers to share things with their network” (Vebere, 2018), consumers are doing the advertising for a business by posting product reviews and opinions. 
I have chosen this area to study as I work in a business where we conduct all of our advertising through social media and rely heavily on our customers recommendations to grow our business. With many major UK high street stores closing due to the rise of online retailers is the convenience of purchasing online becoming a direct consequence of social media advertising. 















Procedure
For this report a quantitative data research method was used. Quantitative research is a “process of collecting and analysing numerical data. It can be used to find patterns, averages and generalise results to wider populations” (Bhandari, 2022). Quantitative research is widely used in the natural and social sciences, through experiments, surveys and observations.
The data collection method for this report was an online survey. The survey was created using Microsoft forms, a programme where you can create surveys and polls and invite others to respond using any web browser or mobile device and receive real time results (Microsoft, 2023). This method was chosen due to its low costs, convenience to distribute and accessibility for the participants.  Non-probability convenience sampling was used due to ease of access, willingness to participate and random selection (Kowalwicz, 2022). 
The survey was created containing ten questions related to social media use and product purchases and was distributed to many different participants online to complete in their own time to gain a range of varied results. Thirty one people took part in the survey and all their identities were kept anonymous in order to protect their identity.
To analyse the data the programme IBM Statistical Package for Social Sciences (SPSS) was used. The results from the survey was imported to SPSS, the answers provided where given a numerical value or ‘label’ to enable the programme to analyse the data into tables and graphs. 











Data presentation and findings
The following are the results from the anonymous survey conducted on Microsoft forms once it had been analysed on SPSS. 
Question one – What is your age?
                     [image: A picture containing text, screenshot, number, font

Description automatically generated]
The chart shows us that there was a variety of ages participating in the survey. The biggest percentage, 32% was in the 35-44 year old age group. 
Question two – Do you purchase products or services online?
                        [image: A picture containing screenshot, diagram, circle, electric blue
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From this pie chart we can see that the majority of the people asked do purchase products and or services online, with only a small percentage choosing not to. This could be because of a lack of knowledge, trust in online shopping or simply people preferring to purchase from a traditional store rather than online.
Question three – When you purchase products or services online who is it normally for?
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Description automatically generated]
Over fifty percent of the people asked normally would purchase something seen online for themselves rather than someone else.

Question four - Which social media platform do you use most often?
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From those who took part in the survey Facebook was the most popular social media platform at forty-eight percent. However, many people, around fifteen percent have said they do not use social media, it could be that they do not use any of the ones listed in the survey or they do not use any platforms.
Question five – How often do you use social media?
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Seventy four percent of those asked use a social media platform daily. Everyone said they use social media at some time. 

Question six – What time of the day do you typically go on social media?
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From this pie chart you can see that more people use social media in the evening than any other time of the day. This information could be useful to a business to assess what time of the day would be best to post on their social media platform to ensure that their customers would be informed on new products or deals.
Question seven – Is social media the first thing you check in the morning?
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Similar to the previous question, timing is a big thing when posting on social media. Where many people check the social media first thing in the morning a higher percentage do not. Once again two people said that they do not use social media. 

Question eight – What do you use social media for?
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Over fifty percent of those people asked use social media to connect with friends and family rather than the eight percent that use it for learn about products/ services/ brands. 
Question nine – How do you typically discover products on social media? 
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Forty five percent of the people asked discover products from in-feed ads on their social media pages. This means that they do not go looking for the products directly, but the algorithms used on social media platforms chose what they see. The second highest at twenty two percent is influencer and creator posts, these are more likely to be aimed at the people as they would have a history of watching their videos or reading their posts.
Question ten – Does seeing products on social media encourage you to buy them?
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Around sixty percent of people asked said that seeing products on social media encourages them to purchase. This could be down to videos, product reviews or recommendations from friends and family. Forty percent said that it would not encourage them. 




Cross Tabulation Findings
The following shows cross tabulation results from the survey.
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The bar chart shows the cross tabulation of the participants age groups and does seeing products on social media encourage you to buy them. It seems that the younger age the more likely they are to be influenced to purchase something they have seen on social media.











Conclusion/ Reflection
If I was to complete this research study again there are many things that I would do to ensure that a more thorough range of data was collected. A group of thirty one completed the survey a possibility of increase that number could have given a larger variety of answers. 
A closer look at the questions asked would be needed. The questions asked where on topic however some didn’t give the information need to answer the question. I would also ask the question of the persons gender as this would be useful when cross tabulating the results.
There is also many inconsistencies with some of the answers given, in particular, ‘do you use social media’ or ‘do not use’ options on each question there are different amounts of responses. I would expect to see the same throughout. There could be a possibility of stating before starting the survey that in order to complete the participant would need to be a social media user. The possibility of putting on option of ‘other’ could also help with inconsistencies with the results.
The question of how social media affects how people buying products or services is something that will continue to change, and future research can examine many different areas to increase the findings. It would be interesting to observe at a group of participants over a certain period of time and collect data on how many times they purchased a product or service as a direct link from seeing something on their social media page. 
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Participant Name – Alexander Ford
Interviewer Name – Sarah Carr
Interviewer Programme of Study – BA Business Management 
Research Learning Tutor - Dr Roisin Mullins, UWTSD 
Participation Agreement to be interviewed:
I agree to participate in the research concerning “Why people become entrepreneurs”.  I understand that the purpose of this study is to examine my experiences of “e.g., the nature of the experience that they have had or the thoughts that they have”.  I understand that this will involve me in a short 20–30-minute interview.
I understand that this interview will be recorded and transcribed for use only in interviewer’s Sarah Carr undergraduate research methods course and dissertation at the University of Wales Trinity Saint David.
I understand that my name or any reference to my identity will be kept anonymous in this study and for any subsequent publications I will be asked again for my consent.  I understand that use storage of the recordings and transcriptions relating to this interview will be anonymous; not be used for any other purpose than this study and will be subsequently destroyed after the use intended here.
I understand that I may withdraw from the study at any point with all records of my contribution removed without having to provide a reason. 
Interviewee Signature: A Ford 

Interviewer Signature: Sarah Carr

Date of Interview: 25th March 2023

A copy of this agreement should be retained by both interviewer and interviewee.
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Participant Name – Bethan Maunder
Interviewer Name – Sarah Carr
Interviewer Programme of Study – BA Business Management 
Research Learning Tutor - Dr Roisin Mullins, UWTSD 
Participation Agreement to be interviewed:
I agree to participate in the research concerning “Why people become entrepreneurs”. I understand that the purpose of this study is to examine my experiences of “e.g., the nature of the experience that they have had or the thoughts that they have”.  I understand that this will involve me in a short 20–30-minute interview.
I understand that this interview will be recorded and transcribed for use only in interviewer’s Sarah Carr undergraduate research methods course and dissertation at the University of Wales Trinity Saint David.
I understand that my name or any reference to my identity will be kept anonymous in this study and for any subsequent publications I will be asked again for my consent.  I understand that use storage of the recordings and transcriptions relating to this interview will be anonymous; not be used for any other purpose than this study and will be subsequently destroyed after the use intended here.
I understand that I may withdraw from the study at any point with all records of my contribution removed without having to provide a reason. 
Interviewee Signature: B Maunder 

Interviewer Signature: Sarah Carr

Date of Interview: 26th March 2023

A copy of this agreement should be retained by both interviewer and interviewee.



[image: Text

Description automatically generated]

Participant Name – Marie-Anne Thomas
Interviewer Name – Sarah Carr
Interviewer Programme of Study – BA Business Management 
Research Learning Tutor - Dr Roisin Mullins, UWTSD 
Participation Agreement to be interviewed:
I agree to participate in the research concerning “Why people become entrepreneurs”. I understand that the purpose of this study is to examine my experiences of “e.g., the nature of the experience that they have had or the thoughts that they have”.  I understand that this will involve me in a short 20–30-minute interview.
I understand that this interview will be recorded and transcribed for use only in interviewer’s Sarah Carr undergraduate research methods course and dissertation at the University of Wales Trinity Saint David.
I understand that my name or any reference to my identity will be kept anonymous in this study and for any subsequent publications I will be asked again for my consent.  I understand that use storage of the recordings and transcriptions relating to this interview will be anonymous; not be used for any other purpose than this study and will be subsequently destroyed after the use intended here.
I understand that I may withdraw from the study at any point with all records of my contribution removed without having to provide a reason. 
Interviewee Signature: M Thomas 

Interviewer Signature: Sarah Carr

Date of Interview: 29th March 2023

A copy of this agreement should be retained by both interviewer and interviewee.
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Answers   Theme Identified  

I t  is   so har d  to   predict   if we are going to be bus y .  We sell a n iche  product and  people  don’t   always   the m oney to spend on treats ,  especially at the  moment   with all the bill s   getting higher .  (1)   Its difficult to make a living doing wha t  I   do .  I’m   lucky that my  husband has a really goo d job and provide s for us .  I   couldn’t   do  this full time without his help   the cost of living would force me to  have a regular nine to five job.   (2)   Everything is so   expensi ve at the  moment , its not getting any  better.  Lucky  everyone needs to eat so we are still making  money,   but all th e bills are starting to pile up.   (3)  Cost of living crisi s  making it difficult  for  businesses to survive   
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Answers   Theme Identified  

We are in a  community that are al ways  organising   one event or  anothe r, something is always going on! We sponsor many of the  town’s   big  events  as well as supply boxes of donuts for  the local  football  clubs’   seniors   team   man of the matc h .   Its important to  give back to the community that support you all year round.   (1)     In the pas t  I   have worked with the local community  in fates  to  create  an art s table for children to create s mall pieces that they  can take home. I love it  especially when   they tr y something new  and enjoy it . (2)   We work   with many young farmers in the area  to learn new skills  or  improve   on the ones they have. The farming co mmunity  in this  area is very close we are all there  for one another .    (3)      Community is an  important part  of local  business .      
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Do you purchase products and or services online?
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Which Social Media platform do you use most
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How often do you use Social Media?

Cumulative

Frequency Percent  Valid Percent Percent
Valid _Daly 2 742 742 742
Weekly 4 129 129 87
Monthly 2 65 65 935
Rarely 2 65 65 1000

Total 3t 100.0 100.0
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What time of the day do you typically go on social media?
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Is Social Media the first thing you check in the morning?

Cumulative
Frequency Percent  Valid Percent Percent
Valid Yes 12 387 387 387
No 17 548 548 935
Do NotUse. 2 65 65 1000
Total 3t 100.0 100.0
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What do you use Social Media for?
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How do you typically discover products on Social Media?

Cumulative
Frequency Percent  Valid Percent Percent
Valid _In-FesdAds 14 452 452 452
Friends and Family 5 161 161 613
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Answers   Theme Identified   

I  had to close my  beauty   salon  during the  pandemic and   being  at  home   with my daughter started making donuts   and   was   posting  the resu lts   to  social   me dia .  Before   I   k new i t  I   had  people  messaging   me to ask  if the good buy some .  3 years later  I   make over 1000 donuts a week  and business is growing   every  day .  (1)   Stay at home mum, art has always been a  passion   for me .  Began to do some painting a nd pottery  when  I   ha d the free  time . I now make a  varie ty of item s that  I   sell  at arts and craft  events locally and through social  media.   ( 2)   Farming has been my  family’s   business for over  100 years.  T here  was nothing else  I   was going to do,  I   was always going to  be a farmer.  (3)  Passion for the  pro duct /  environment .   

 


