





DESIGN AND DEVELOPMENT OF A DIGITAL PRICE GUIDE FOR CAMPUS PRINT HUB: TOOL SELECTION, IMPLEMENTATION AND EVALUATION
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[bookmark: _Toc243570045]1. Why I Chose My Tool
I have chosen Campus Print Hub since students require clear and precise information regarding printing, binding and other document services. The manager, M. Khan, requested that a professional one-page price guide be given to him to enable students to learn about the service charges before they could make orders. Microsoft word was used in the final price guide since it allows the use of tables, headings, colours and structured page layout. I also used Microsoft Excel to develop a supporting quotation calculator. Excel was suitable as its formulas compute charges automatically and minimize errors of manual calculation. 
[bookmark: _Toc243570046]2. What Information I Used
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Figure 1: Customer Quote Calculator
(Source: Excel)
I used the eight service prices that the manager offered. Printing Black and White A4 (£0.10 per page), Colour A4 (£0.50 per page) and Colour A3 (£1.00 per page). It has Binding Spiral Binding (£3.00) and Comb Binding (£2.50). Other services are A4 Laminating (£1.50), A3 Laminating (£2.50) and Poster printing (£8.00). 
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Figure 2: Number of Services
(Source: Excel)
I grouped them into three groups leaving the original prices unchanged. The manager failed to give real volumes of sales, operating cost and profit figures. As such, some extra computations would utilize exemplary amounts instead of portraying approximated business execution as reality (Najm and Mansour, 2024).
[bookmark: _Toc243570047]3. How I Created My Artefact
Firstly, I divided the services into three separate portions of the Word price guide which were clearly marked off. I used professional blue-and-white design, readable headings and readable legible tables with the same table prices. It simplifies the scanning of the information as compared to reading in a continuous paragraph (Suzan and Lumbantobing, 2023).
The initial data is stored in the Source Prices worksheet, and the Quote Calculator is linked to the prices themselves. I used the formula =C5*D5 and the sum of calculations = SUM(E5:E12) to get the individual service charges. To test, I inserted some representative numbers, 20 black-and-white pages, 10 colour A4 pages and five colour A3 pages. The resulting quotation was £35.50 for 43 units. Finally, I verified the calculations and made sure that the price guide had the right prices.
[bookmark: _Toc243570048]4. What Changes I Made
The input data and the results should have been more differentiated in the first spreadsheet presentation. I improved the layout by adding original prices in a different work sheet and linking them to the quotation calculator. This reduces any unneeded duplication and helps to maintain consistency (Lee, 2023). I have also condensed the results in printing, binding and other-service subtotals using SUMIF formulas. These earned the illustrative order £12.00, £8.50 and £15.00 each respectively. I added cells of quantities that can be edited and a dashboard to condense the calculations. Notably, I separate the values of customer quotation and the actual revenue or profit since the situation lacks enough financial data to make such conclusions.
[bookmark: _Toc243570049]5. Feedback I Used
I verified the workbook against the specifications of the manager and discovered that results of calculations were to be more obvious. I thus made some final checks on the summations, inserted sample quantities and bettered the display of category sub totals. These changes simplified the workbook to be tested and interpreted. I have also checked price guide against the initial instructions to ensure that all the eight services were available. No recorded independent tutor or classmate feedback has been recorded and therefore these improvements are my self-review and not externally validated feedback.
[bookmark: _Toc243570050]6. Final Explanation
The price guide has been finished and gives the students a clear picture of the services and prices of Campus print Hub. Its simple look facilitates easy price comparison and reduces the possible confusion. The Excel workbook that comes with it shows how customer quotations are calculated with customer consistency using digital formula. 
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Category Service Unit price (£) Quantity Line total (£) Charging basis

Printing Black and White A4 £0.10 20 £2.00per page

Printing Colour A4 £0.50 10 £5.00per page

Printing Colour A3 £1.00 5 £5.00per page

Binding Spiral Binding £3.00 2 £6.00per item

Binding Comb Binding £2.50 1 £2.50per item

Other Services Laminating A4 £1.50 3 £4.50per item

Other Services Laminating A3 £2.50 1 £2.50per item

Other Services Poster Printing £8.00 1 £8.00per item

GRAND TOTAL £35.50 £35.50

Total units ordered 43 £43.00

Printing subtotal (£) £12.00 £12.00

Binding subtotal (£) £8.50 £8.50

Other services subtotal (£) £15.00 £15.00

Important: Illustrative order only; change blue quantity cells to quote a real order.

CUSTOMER QUOTE CALCULATOR
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Example pages 10

Printing option Price/page (£) Example pages Example cost (£) Difference vs B&W A4 (£)

Black and White A4 £0.10 10 £1.00 –

Colour A4 £0.50 10 £5.00 £4.00

Colour A3 £1.00 10 £10.00 £9.00

Colour A4 premium vs B&W A4 (%) 400%

Colour A3 premium vs B&W A4 (%) 900%

Note: Different page sizes/colour options are not interchangeable services.

PRINTING PRICE COMPARISON
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