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Six senses is a very luxurious hospitality brand that provides hospitality services in different parts of the world. This brand manages hotels, resorts, and spas. It was founded in 1995 and is headquartered in Patumwan, Thailand. The design is designed in harmony with the surrounding environment and is located in different countries around the world. On the other hand, Moxy is one of the most budget-friendly hotel brands of modern times. It provides hotel services as a part of Marriott International (Jobber & Ellis-Chadwick, 2020). These hotels are typically designed for the next generation of travellers with luxurious accommodations at affordable prices. Each organization has a different marketing strategy and operating style and also differs in terms of market position and target customers. This essay will compare the marketing methods of these two multinational hotel brands.
[bookmark: _Toc127036865]Main Body
The six senses brand was established in 1995 and has earned a reputation for providing luxury hotel services all over the world. The brand also focuses on sustainability and wellness to provide the perfect service to visitors at all times (Gursoy et al., 2023). The company has made several changes in its marketing activities over the years and continues to evolve it to keep up with the changing consumer behaviour and to keep up with the industry. Currently, this company is very much focused on sustainability and any kind of environment-friendly activities are highly prioritized as a marketing strategy. In recent times the brand has increased its expansion into new markets and increased its presence in various countries in Asia and the Middle East as a marketing initiative to reach out to guests. It focuses on creating memorable experiences for its guests and creating experiences that make them satisfied. Their biggest change as a marketing strategy is to attract customers through the use of social media and present the brand through various effective campaigns (Pelsmacker et al., 2021). 
Moxy hotel was established in 2014 as a hotel brand of Marriot international and is built for young travellers to live a luxurious life at a very affordable price. Aiming at the needs of the budget-conscious population, this hotel has undergone various changes in its marketing approach (Dibb & Simkin, 2013). And over the years it has adopted different strategies in its marketing approach. Currently, most of the social media and influencer methods are used for marketing using various social media platforms including Instagram, Facebook, and Twitter. In harmony with the surrounding world, the company has always created various facilities for its customers and offers various offers to reconnect with nature. These are currently used as their marketing strategy and present their luxury activities (Taylor et al., 2019). 
Six Senses is one of the world's leading luxury hospitality brands and is committed to sustainability and exceptional guest service. Currently, this company is in a very advanced position in the hotel industry market. Six Senses operates the hotel business as part of the IHG Hotels and Resorts family. Currently, this brand is managing 21 properties in 17 countries of the world. Elena Black is currently serving as Vice President of Marketing Communications (Clow & Baack, 2022). Joined this position in Marketing Communications in 2010 and focused on promoting the organization through wellness sales and advanced marketing. As a luxury hospitality brand, it strives to increase the sustainability of the organization through its marketing strategy. and increase audience focus while driving campaigns on brand value. Currently, this hospitality brand uses various marketing strategies. They use various marketing strategies including digital marketing, influencer marketing, personalized experience, and event marketing, which they use to attract the audience and ensure the growth of the organization (Terpstra & Sarathy, 2016). The company has an active website for digital marketing and provides various information to the audience online through active social media accounts. They inform the visitors by displaying the features of the organization and also by promoting different types of offers and packages. In the case of influencer marketing, they convey various types of influential information to the audience and promote the brand through various channels including social media, and blog posts. Also, one of the marketing strategies is to follow the marketing mix and this organization gives much importance to the four stages of its marketing mix product, place, promotion, and price. The brand's products are presented to the customers more attractively and all the properties are placed in attractive places where the interest of the visitors is increased by creating a design in harmony with the surrounding environment. To attract customers, the company adopts many important strategies in pricing and they make luxury events very accessible to the customers thereby providing services at affordable prices considering various factors in terms of prices (Chaffey et al., 2020). 
The Moxy Hotel was built to attract and entertain a young clientele and was established as a branch of Marriott specifically for the so-called millennials. Moxy hotel has become very popular in the present world and many branches of it have been built in different countries of the world. Hotels of this brand have been established in about 70 locations in different countries on three continents of the whole world and there are about 33 hotels in the United States and 9 hotels have been built in Germany (Ryan, 2021). This organization gives a lot of importance to the marketing strategy to manage the business and nowadays it has become much more popular by creating different types of attractive advertisements on social media through digital marketing strategy (Sloman et al., 2017). To properly manage and control the marketing strategy, these four steps of the marketing mix, product, place, price, and promotion are very important. To execute the marketing strategy, the services of this brand have been presented as very stylish and all kinds of facilities have been created for the guests that they want. Also, very attractive place hotels have been created. Very affordable prices are set so that clients can easily avail of their services and stay in these hotels. Also, all types of social media and digital tools are used for promotion. In a word, digital marketing techniques are used to promote it. Various discount offers are posted on social media and campaigns are conducted to increase awareness. Also, appropriate advertisements are promoted in various channels (Housden, 2012).
The six senses hotel brand is fully committed to sustainability and conducts responsible activities for its guests. Environmentally friendly behaviour also promotes responsible waste management practices that reduce energy and water use in the environment. Apart from conducting its sustainability activities, this brand also completes various programs for social responsibility (Delfgaauw, 2021). Also conducts positive activities to support the community. Hotel brands operate in a variety of geo-political environments and promote their marketing strategies. Contemporary issues such as the Ukraine-Russia war have affected this business in various ways, including less tourist traffic and less use of various powers. On the other hand, All over the world, Moxy is a budget hotel that offers its activities and services at unique and affordable prices and is known for its various fun and adventurous arrangements. The brand prioritizes sustainability in all its activities and upholds this promise by using eco-friendly materials. It takes safe and responsible measures for employees due to working in a different geo-political environment. This organization manages its marketing activities more strongly to survive and it creates its values ​​to be more sustainable as they can deal with contemporary issues. Also gives priority to guests as main activities. It presents its brand to customers in a diverse way so that its marketing messages can easily attract customers (Grant et al., 2015). 
The six sense brand carries an important message for its customers as it plays a role in creating values ​​to bring together a diverse and multicultural society. Today it has become its trend from selling products or services to gaining the value and trust of customers through its marketing. And rather than describing the various products in their entirety, their key features and benefits for the environment are presented. This organization wants to achieve a leadership position in the world of luxury hotel services and for this reason, they provide all kinds of facilities to their customers so that they can present new cultural experiences by achieving sustainability. Six Senses continues to innovate in the world of luxury hotel services by managing its operations holistically with value and sustainability in mind. In the same context, the activities that the Moxy hotel brand conducts for the visitors and through its marketing messages are giving priority to the visitors over time and presenting their expectations more (Olson, 2014). The brand is a hotel services company unique in offering a range of services to young customers at affordable prices and creating technology-enabled experiences. The brand beautifully presents opportunities for guests to specifically connect with the local community while also presenting their activities through marketing materials that engage customers. This brand has gained a lot of recognition and uniqueness by providing advanced technology-based services to its customers (Long et al., 2021). 
[bookmark: _Toc127036866]Conclusion
Six sense and Moxy are two multinational hotel brands and their services are spread across the world (Bonoma, 2015). These brands use different marketing strategies for their campaigns and these campaigns make the brand known to attract customers. This essay highlights the marketing strategies of these two hotels and compares them in different contexts.  It presents the marketing strategies of both brands. It also highlights the types of marketing messages they are currently presenting to consumers, including the activities they undertake to achieve sustainability. 
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