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Background of Nike
[image: ]NIKE LOGO AND ITS HISTORY

This is what the renowned logo of Nike looks like with a history present behind the company. 
The Swoosh symbol of Nike is one of the globe's simplest, but most effective and appealing branding visuals. Besides, sports followers and athletes, millennials too prefer to buy products engraved with Nike Logo. In fact, around 62% of the market of sports shoes has been reportedly belonging to Nike. The Swoosh Image has its own life and is extremely popular and patented (Anthony, 2021).
Nike has its origin in the United States with its headquarters in Washington at Oregon. Back in the year 1964, Nike has been established by two people: Phil Knight and Bill Bowerman. Initially, Nike was popular by a different name: "Blue Ribbon Sports", however eventually it got switched itself to its present name in the year 1971. 
Nike reportedly has around 44,000 employees from across the globe and the total assets of the company are around $15 billion. Nike moreover has approximately 700 outlets globally and provides a broader array of sports apparel with creative packaging (Gandolf, 2018). The most popular shoes in the athletic category have the Nike Emblem. 
In terms of emotional communication, it has been noticed that the Nike Logo, in one way or the other is considered one of the best ways to communicate emotionally to the customers. Via the slogan "Just Do It" accompanied by visual elements, Nike has been reported to endeavour in promoting the psychological influences of the product.
[image: ]THE NIKE LOGO’S EVOLUTION
[image: ]In the history of sports shoes, Nike's emblem has taken its place as one of the popular and iconic logos. The SWOOSH LOGO is so famous that in one of the recent advertisements Nike has removed its name "Nike" and has made use of the Logo only alongside the popular tagline "Just Do It".
The logo of Nike had been designed by Carolyn Davidson who is a graphic design student (Gregory, 2018).
1971: The first-ever design of Nike's Logo failed to catch the eyes of the Knight, however, it was still being used. 
1978: Futura Bold put in the efforts to replace it. The new font had a more geometric shape. 
1985: For a time being, the Logo was designed inside of a square. However, it did not last for long (Gregory, 2018).
By the end of the 1980s, Nike profoundly had introduced the motto "Just Do It". 
1995: Swoosh, the current Nike logo had been adopted.
[image: ]NIKE LOGO’S DESIGN ELEMENTS
The logo of Nike is considered one of the most basic designs. Moreover, the Swoosh symbol being the simplest one, leave behind a memory for the people who come across it. 
Nike Logo Shape: The Swoosh symbol of Nike is a wing shape symbol. 
Nike Colour: The Swoosh symbol had been in the market in different colours. For several years, the Swoosh symbol was in a pitch-black colour. 
[image: ]Nike Logo Font: The logo of Nike is a sign with the motto "Just Do It".
THE HISTORY OF NIKE 
Back in the year 1964, Phil Knight and Bill Bowerman put in a combined effort to form a company named Blue Ribbon Sports. Eventually, the company switched its name to Nike (koimoi, 2022). 
MISSION OF NIKE
The mission of the company is to drive product innovation for athletes globally. Nike, over the years, had tested ample numbers of aiding performances, enhanced perception, and injury risk reduction, and thereby delivered innovative products to its potential customers, specifically targeting the athletes (nike, 2022).
[image: ]EVENTUAL SUCCESS OF NIKE
Since the initial days of business as Blue Ribbon Sports, the main target audience of Nike was sportspeople and athletes. Nike believes that the performance of an athlete will automatically enhance and improve provided he or she is getting the perfect shoes to accelerate the performance (nikecompanyblog, 2019). Keeping that in mind, the owners and founders of Nike could develop a number of designs that had been used by ample numbers of athletes at Oregon local trials.

[image: ]Secondly, the eventual success of Nike could be measured by how the customers think regarding the brand in this current era, as global faces and renowned sports icons such as Roger Federer and Michael Jordan had endorsed the shoes (reuters, 2019). Nike moreover believed that the modern technology and latest footwear needed proper endorsement along with promotional of the athletes. Initially, Nike had managed in securing the promotion as well as an endorsement of Steve Prefontaine.

[image: ]Product

Nike's most popular products are shoes, specially designed for athletes. Nike, however, over the years has added more product lines in its business making it a paradise for Sportsperson! For instance, Nike has been reportedly offering tennis shoes, running shoes as well as shoes related to other sports and for other uses which furthermore include cricket. Besides, the company also has a broad product line of apparel including shorts, jerseys, and other related products (nikecompanyblog, 2021). Additionally, its product line of Nike includes equipment and accessories including golf clubs. All the products can be available under certain brands of Nike which include Air Jordan, Converse, and Hurley.
[image: ]MOST POPULAR NIKE SHOES
· Under the category of most popular Nike Shoes, the first shoes in the row include Dunk, Air Max, SB Dunk, Air Jordan, Air Force 1, Blazer, and Waffle One (nike, 2022).
· Air Force 1 is an all-time classic product and a popular one among all the sneakers. 


[image: ]

Almost all the shoes of Nike are being made out in the US. The famous Nike shoes are said to be produced in around 14 countries, and around 96% of the Nike shoes are being manufactured in factories of Nike in Indonesia, China, and Vietnam (Stevens, 2020). Out of it, Vietnam and China have been reported to be the leading manufacturers, each having around 36% of the total population of a customer of Nike globally.
	[image: ]Price	
Nike has made use of the value-based pricing strategy and most of Nike's products are of the premium price. While keeping the price a bit more on the higher side, Nike has always considered the perception of the customers regarding the value of Nike's products. The value is then used to determine the machining price tag that the customers of Nike will want to pay for the apparel, sports shoes, as well as equipment (ZGONSALV, 2019). On the contrary, the premium pricing strategy that is being put in most of the products includes high prices which are based on the branding strategy that is again of premium quality and these altogether have established Nike and its products under the high value and high-quality competing products.
[image: ][image: ]Moreover, Nike makes use of advertisements that includes celebrity of high profile and their endorsements indicate that Nike emphasizes premium branding.


For the price setting, Nike has also made use of the "cost-plus" model. It has added the markup value to the original price of the product. This strategy had reportedly worked well as Nike had guaranteed a good percentage of profit provided the customers are ready to pay the price. Nowadays customers had a zeal to invest in good quality sneakers as Nike has a global brand image (Stevens, 2020). This has moreover made Nike find its customer value equation to be an effective one. Over the decade, the selling price of the company has also reportedly increased in the global market. Nike, along with its varied product line has tried in expanding its limits and horizons regarding brand premiums.
[image: ]Place
All of its products of Nike are being sold significantly in retail stores across the globe. The reason behind this is that the venue of the retail stores worldwide is being strategically located as well as easily accessible in different markets from across the globe (Gandolf, 2018). The retailers include large market players such as Walmart along with regional and local stores, where, however, the options are lesser as compared to larger organisations. 
[image: ]Moreover, one can find all of the products, including sports shoes, equipment, and apparel on the website of the company itself. Additionally, Nike also operates in Nike town retail outlets (Anthony, 2021). These are the outlets that are owned by Nike and besides they reportedly allow access to other businesses as well as market data that are more likely to support corporate strategic management.

Promotion
[image: ]Nike has an excellent ability to attract as well as retain customers and advertisement is one of the key tools in doing so! Nike relies heavily on ads, specifically those advertisements that include endorsers from high profile celebrities, for example, sportspeople, professional athletes, and so on. Nike has also made use of a tool where it relies on personal selling via sales personnel who focus on persuading target customers in buying the products of Nike (Gregory, 2018). For instance, the personnel at Nike Town retailing outlets got enormous training to make use of excellent persuasion.

[image: ]Besides, the activities of Nike involving direct marketing include direct communication with local sports teams, colleges, as well as other similar organisations.
Additionally, Nike has been observed in applying discounts occasionally along with providing special offers to attract potential customers and thereby increase sales (ZGONSALV, 2019). The discount offers are the promotional tactics of Nike.
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Nike's North American revenue from 2009 to 2021, by segment (in million U.S. dollars)
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