EFFECTIVE WAYS TO COMMUNICATE WITH               CUSTOMERS ONLINE

 In order to have an efficient way to communicate online with customers is verry important to have a solid and very professional customer service. 
The purpose of the customer service is keeping the existing clients and adding new clients by providing best services and by offering best products. But even if the company have a good customer service still is not enough because  also must be built a strong relation with the clients and this can be achieved by providing excellent service and anticipating the client’s needs. By having a good marketing which promotes our services is very effective in our communication with clients but the company also must prove that clients can count on our services by providing all they need and respond quickly at their demands.
A good way to have a good communication with the  customers is by thinking how the company will respond to customers regarding any common requests or changes in policy and what alternative solutions the service provider can offer. The company also must be sure that all people are handling customer communication, known the refund, returns and cancellation procedure and this can be achieved by making constantly  training with all the people in the company. Is very efficient to create a database with all the clients. 

The authors are explaining to us that do not matter what you say, is all about what you create, what will clients think after accessing your services, your products and all you offer. This is all that matters. Publicity is a very important factor but the most important is what you inspire, if you offer quality, how you respond to the clients need, how you anticipate the clients needs, how you resolve their problems. And this depends a lot of how you communicate with your online customers. If your company is like any other company, you put all your web energy on your site. According to Halligan and Shah  it is very important how people see the company. The most of attention should be on what is happening off your website concerning your brand, your services and your competitors. A very important aspect should include creating communities outside of your site for people to connect with what you have to offer, your services, and with other people who have the same interests . It is also important, this outside focus will drive people back to your site. In the first place, when a business is getting started the owners should try out different types of content to see what type is the most effective. Here are some examples for a better online communication:
Blog articles
White papers
Videos
Webinars
Podcasts 
Webcasts
Visuals
In our days exists a lot of new ways in order to find the best online communication, to develop new skills of doing business and communicating with customers online. And these technology developments have led to the foundation of e-commerce. E-commerce sales kept growing in the recent years and it has been foreseen by researchers that this growth with continue even more in the next years. In  this student thesis are related the most important attributes in online communication are the entertaining and trust worthy.
As we can observe on the Web, organisations had only two major choices to attract attention : buy expensive advertising or get third ink from the media. However, in our days Web has changed the rules. The Web is different by Television. Organisations that understand the new rules of marketing and Pr are able to develop relationships directly with all types of consumers .
According to the author companies have started to use more online communities to interact with customers, but marketers identify a number of different obstacles standing in the way of how this affects the process of effectiveness . The authors analyze the results of the Tribalization of Business study, a survey of more than 500 companies and other research to identify characteristics of successful communities. The authors belivies that the marketers should understand key human characteristics are thoroughly as the Web 2.0 and social media tools they employ when interacting with customers through online communities and that by keeping these human attributes in mind, marketers may Foster more successful community deployments.

Conclusions :
Are many ways to communicate with customers online but depends of each business and the type of the business but in each case marketing is one of the most important factor. 
A good marketing and gaining the trust of our clients is the key of a successful communication with our clients. 
We must update always our style of communication to the new rules so being able to provide the best for our customers. 
Think like a client and offer the best. 
A excellent online communication with the customers has a solid foundation of knowledge, experience, hard work and developed skills. 
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