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	Introduction 

The Raffles Hotel was chosen for this marketing plan to develop and improve, leading to the expansion of the client portfolio. Raffles Hotel is one of the oldest hotel in the world which is started from 1887 with his first legendary hotel in Singapore.

Raffles Brand is offering the richest experiences around the world with only few locations around the world, 15 resorts with great locations Dubai, Paris, Warsaw,Maldives, Bali, Makati, London, Boston, Moscow and many more.

Raffles name is synonymous with glamour, luxury, calm and charm at the crossroads of the civilisation because each destination is chosen in its own right, each location is unique, indefinably, enchanting, refreshing and reinvigorating. 

A legendary service since 1887.




































	
1.   The Marketing environment (Macro) PESTEL  

Raffles Hotel Due the global pandemic with SARS-COV2, the hotel had to follow the restrictions imposed by the every government, one of the measures implemented by the governments was the nationals lockdowns, to prevent the spread of the new variants Covid. As a result of the measures taken, it had an impact on the financial situation like in any business. But the fact that they are offering luxury services help them to go through this situation a bit easier than others business in the industry.

They even opened a new location during the pandemic. Due the restrictions the hotels operate at low capacity in every location following the rules of every government from different locations around the globe. The hotel employees were vaccinated against the virus and tested weekly,so they can offer safety and security for both customers and employees. 

Their capacity was reduced due the restrictions but the prices of the Raflles resort aren’t cheap. They are very expensive for some people. Their marketing is to reach the rich customers, Because their locations around the world the climate is favorabile in every month of the year and customers can chose different locations depending on their needs.
 
The company is trying to implement a eco system called ‘’ Planet 21’’ plans to adopt the programe that focuses on improvements in energy and water waste as well as in waste management. An audit that records all the environmental initiatives and tracks all the hotel progress to ensure that is carrying out a green partnership. In Singapore an annual cleanup of the river Siem Reap is oraganized by the hotel staff every year to ensure that the eco system is maintained.






























2.  The Marketing Environment (Micro) SWOT

The hotels are located on a global scale, preserving traditions, and embracing technology. The strengths of the hotel consist of  offering luxury services like picking up customers from airport in a helicopter and dropping them off in a helicopter. Customers of Raffles resort are upperclass customers which for them expensive means nothing they can afford it without even thinking. The extravagant services of Raffles makes the them be the first choice always. Some of the services that they are offering are outstanding. From a personal valet on whole staying at the resort to a personal chef cooking every time in front of you, private room treatment , packing and unpacking by raflles butter, personalized bathrobe set, luggage tag, phone and ipad cover, personalized stationary in the room and lot’s more.
Some of their best locations are in Dubai, Bali, Paris, Maldives, London, Moscow, Instanbul, Doha, mains routes for travellers around the globe and mains routes for business owners that are trying to relax a bit between traveling.

Majority of the locations are UNESCO protected and is a mixed between history and modern era.

The application for a job in this company is very long and specific criteria needs to be met, these are evaluated by different inspectors and reports will be aprooved by the quality department in London.
The Value of the Raffles Resorts is so big that no one really knows how much is worthing. A speculation or a deal has been made that Accor bought Raflles for 2.9 Billion
































3. Marketing Mix 

Product – Offering various activities both in the summer and winter for adult and little one age 3 to 12 giving the adults privacy and time to relax. Transfer from airports in different ways to travel, helicopter, luxury cars, yacht tour, private chef, personalised bathrobe, phone cover  welcome gift, champagne upon on arrival, packing and unpacking by butler and lot’s of services like parking included, breakfast, air conditioning in the rooms, internet, and many basics services that every other hotels offers.


Price – Prices start at £687 for two people per night deluxe room, breakfast included, and all the basic services.

The most expensive is a suite which cost £25.000 a night with all the services included. This is just an example of a hotel in Istanbul.



Place –  Customers comes to this hotels all over the world to have city breaks or business meetings or just for the relaxation. All these locations are located central and they very easy to reach.



Promotion – The hotel advertises their services all over social media platforms, and many different airlines and business around the globe.




















4. Effective Use of digital Marketing 

The business is actively interested in protecting the climate,  therefore the advertising of the services and creations presented is done via digital commerce. In this way, the business lowers fees and allows to repair of the ecological climate. The use of organic products prevents the collapse of the climate. The use of social platforms such as Facebook, Instagram, and Twitter upholds the business up to date with information, consumers, and future clients. 
Bookings can be made via the hotel's website,  but also through third parties such as TripAdvisor, Expedia, or Booking. To remain on top, we include optimized search engines so that when certain keywords are used, such as vacation, nature, luxury, relaxation, Singapore, Dubai, Istanbul, London, Maldive, and Bali, our website is among the first results found.  




























Conclusion 

In Conclusion the marketing plan for Raffles is for long term as their plan is to grow the brand slowly and steadly in the markerts that are complementary to reach a younger audience and targeting upscale customers. 
The strategy that they using is successfully because the market is wealthy enough to be profitable and growth potential. To reach the customers satisfactions they need to make them loyal to the hotel and always improving the quality of the services. Activities that the customers take part in the preparations of the meals makes them a very unique and prestigious hotel chain offering customers a unique experience that they will never forget and will want to experience it again.
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The Story of Raffles it was
established by Armenian
hoteliers in 1887 by Sarkies.
Brothers. The Hotel now is a
British colonial-style luxury in
Singapore. Raffles brand was
named after Sir Thomas
Stamford Raflles the founder
of modern Singapore.
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Raffles Hotels & Resorts
does not have many
locations worldwide but
the locations are in key
cities all over the world.
The Raffles brand is more
based on luxury combined
with art and history.
Majority of the locations
have a dress code.

The great history behind
Raffles Hotel makes them
one of the best resort in
the world.
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* The oldest and the most famous Hotel is based in
Singapore where the history started and after a long
time they start to expand internationally.

 Raffles plans to adopt the proggrame that focuses
on improvements in energy and water waste as well
as in waste management. An audit that records all
the environmental initiatives and tracks all the hotel
progress to ensure that is carrying out a green
partnership.

* An annual cleanup of the river Siem Reap is
organized by the hotel staff every year to ensure
that the eco system is maintained.
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Raffles provides various activities both in the summer and winter which | can be the ideal place to choose for a
family holiday. Having different activities for little ones from age 3 to age 12 giving you time to relax and have
privacy. Many many, activities for the kids but also for adults or as a family or groups.

Their marketing plan is to grow the brand slowly and steadily in the markets that are complementary, to reach'a
younger audience and targeting upscale customers.

The str;tlegv that they using is successful because the market is wealthy enough to be profitable and growth
potential.
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@ ADVANCE SAVER RATE - BED AND BREAKFAST

From 687 EUR/Night

Full rate desc

Deluxe Rooms

Blend of contemporary and Turklsh design.All offer floor
ceiling windows, walk-in closet and furnished private
terrace. King / Twin Bed, 678 - 775 Sqft / 63 - 72 Sqm

View Room Details

RATE TYPE: ADVANCE SAVER RATE - BED
AND BREAKFAST

687 eur/ight

2 Auits, U Lhildren

Total Nights
2

Promotion Code
NONE

Hotel Information

Raffles Istanbul

Rising above this ancient and bustling
metropolis. An oasis of calm and cool. A

stunning vantage point for all that is Istanbul.
Quick Facts

2 Specialty restaurants, Long Bar and
Writers Bar, Indoor and outdoor
swimming pool, Raffles Spa, Meeting

and event facilities, Heated heliport,
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Room features

o bedrooms, ne fingroom, dinng o oom, entertinmen room, woring oo andaKitchnette
Piate tera

Walind

Marimum capacity s fve adults and 2 chid

era bedand one b

Raffles Suite

King Bed, Breathtaking views of the E
bedrooms, living room and bathrooms
Sqm

View Room Details

RATETYPE: BED AND BREAKFAST FLEXIBLE
RATE

25050 eurvight

Room Rate Summary,
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