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The discussion of the present essay will focus on the different aspects of CSR policies in enhancing the sustainability of the tourism industry. The main areas of CSR that make an organisation able to have a positive impression on managing sustainability practices also will be properly evaluated in the context of the essay. Finally, the opportunities as well as the challenges of implementing good CSR policies will be explored in the essay. To shed light on these important factors, the business of Premier Inn will be taken into account. Premier Inn Limited is considered to be the largest hotel brand as well as the limited-service hotel chain in the UK. The reputed hotel brand was founded in 1987 and it is headquartered in Dunstable, England in the UK (Premier Inn, 2024). The company was mainly founded by Whitbread as Travel Inn. Later the organisation changed its name and currently possesses more than 800 hotels which include more than 72,000 rooms. 

Sustainability can be described as the ability of our society to exist as well as develop without disrupting the resources that are needed for living in future (Uralovichet al., 2023). In recent times, every business sector has focused on this concept to offer a better life to people. Five different types of principles have paved the way for developing sustainability in recent times. These principles are - (i) proper conservation of the ecosystem, (ii) conservation of the biodiversity of the planet, (iii) control of population and management, (iv) sustainable development of the society and (v) successful conservation of human resources (Robertson, 2021). These are the five most important principles and every sector focuses on the development of these most important factors properly. In the business field of the current market, tourism is an industry that is directly linked with the development of human beings as well as the environment. 
The industry therefore has focused on these principles for enhancing sustainability and people live healthy as well as longer lives. The development of society, as well as the enhancement of the population, has been possible as a result of the successful incorporation of the different CSR policies of the tourism industry. The proper incorporation of sustainability has a strong impact on managing the demand as well as supply issues in the market. It enables an organisation to have less impact on the planet by reducing greenhouse gas emissions, conserving natural resources as well as minimising waste properly. The hospitality industry is considered to be the most important market segment in the current market. In the development of the economy of a country, the tourism industry plays a prominent role as well as it also has captured a large market segment in the current business market. 
This particular industry is directly linked with global customers to offer their best services to people. The formulation of the best CSR strategies has a positive impact on enhancing this service. CSR or Corporate Social Responsibility is a broader thing that makes an organisation able to properly manage its different business activities to enhance its brand image in the current business market (Inkson and Minnaert, 2018). To understand the importance of CSR policies in different segments the concept of Tripple Bottom Line theory can be taken into account. By utilising this specific theory, the performance of the business of an organisation can be measured properly. The three elements of this theory are respectively - profit, people and planet. Profit refers to the financial return of an organisation generated by the shareholders. 
People focus on the successful commitment of an organisation to positively impact society (Farooq et al., 2021). Finally, the planer refers to the performance of an organisation towards the development of the sustainability of the environment. CSR is the most important strategy that paves the way for an organisation to perform effectively to have a positive impact on sustainable development in these three different segments (Hussain et al., 2023). In the present context, Premier Inn has taken effective initiatives to deal with these important elements to have a positive impact on its business field as well as society. As far as the profit is concerned the best world-class services of the organisation have made it able to influence the purchasing behaviour of consumers in the current market as well as generate huge amounts of revenue. 
As per the statistical data of 2022, Whitbread has generated revenue amounted to 2.62 billion British pounds (Statista, 2024). The services of the organisation can be assumed properly. People are another important thing and to provide better amenities to people Premier Inn has provided effective employment opportunities. The current employment rate in the UK is 75% and the business of the hospitality industry has a huge amount of contribution to this development (Statista, 2024). Finally, for the planet, the hotel brand has developed different types of important sustainable strategies. It has focused on the reduction of the emission of greenhouse gases. Apart from this, the organisation also has focused on reducing plastic use as well as use the of sources of renewable energy. 
The lifestyle of people has changed as time goes on. For instance, the fatal impact of the pandemic has made people change their inclination towards online modes of business. From placing orders as well as payments and finally receiving a specific product at home has been the major demand of customers. The enhancement of digitalisation has addressed this demand in the current market. Tourism organisations like Hays Travel have focused on the development of the concept of sustainable tourism. The organisation has emphasised the proper management of the business activities by addressing the concept of achieving sustainability properly. In the UK, there is the presence of The Environment Act of 2021 (Legislation. UK, 2024). The act has paved the way for tourism organisations in the UK to take the necessary initiatives to enhance the activities of the organisations towards sustainability.
As far as CSR policies are concerned, it has mainly four main areas that shape the point of view of an organisation to manage its performance towards achieving sustainability. These different areas are respectively - environmental responsibility, ethical responsibility, economic and philanthropic responsibility (Cooper, 2021). The overall optimisation of the business of an organisation is possible by effectively addressing different important areas of CSR. In the present scenario, Premier Inn has emphasised these different CSR areas to have a more positive impact on its business field. The organisation has focused on dealing with all stakeholders by developing a moral as well as ethical standard. The development of an organisation has been possible as a result of the enhancement of the relationship with different stakeholders. Positive collaboration with stakeholders is very important to enhance the business market of an organisation in the current market. The effective enhancement of sustainability is another notable thing in this respect of optimising the brand image of Premier Inn (Premier Inn, 2024). The proper addressing of environmental pollution has enabled the organisation to adopt the best CSR strategy and become aware of maintaining the sustainability of the environment. 
The organisation also focused on the concept of inclusion of people as well as equality. The focus on these important things has a positive impact on society by enhancing the brand image of the organisation. Society as well as the local community has benefited from this approach. The proper involvement in the process of digitalisation also has positively impacted the organisation in the recent business market. In the post-pandemic period, the use of digital tools has come into prominence (Surya et al., 2021). Premier has enhanced its services using these technological tools. The organisation has tried its best to improve the different types of services that are offered to people by using the effectiveness of digital tools. The use of technology-driven services has paved the organisation to provide instant support to customers as well as develop a strong relationship with them (Premier Inn, 2024). These are the most important areas that have been well addressed by Premier Inn to have a positive impact on the different CSR initiatives. 
To address the development of sustainability, the UK mainly follows the sustainable development goals developed by the United Nations. There are mainly seventeen sustainable development goals that have paved the way for tourism organisations to optimise business performance towards achieving sustainability. Marketing is the most important part of the business field of an organisation (Möller et al., 2020). The proper promotion of the sustainable strategies of an organisation can enhance its brand image in the current market. This particular type of marketing mainly influences the purchasing behaviour of customers positively. Thus, it can be said that there is a good relationship between marketing and sustainability. Marriot Hotel has focused on the motto of "Spirit to Serve". The organisation has incorporated this policy to take a strong stand for enhancing sustainability (Marriot, 2024). The policy has enabled the organisation to provide the best services to people to make them able to grab the best sustainable services. 
In this context, an effective comparison of the case study of Hays Travel can be taken into account. The particular organisation has focused on managing all the sustainable activities by developing the “Net Zero” policy (Hays Travel, 2024). This particular policy has mainly enabled the organisation to work on the reduction of greenhouse gas emissions and enhance the sustainability of the environment. The development of the business of the organisation therefore has been possible with the help of this particular act. The incorporation of these different important policies by Hays Travel as well as Marriott has a positive impact on the enhancement of the business of the tourism industry. The optimisation of the business of an organisation has been possible with the help of these effective approaches. The enhancement of the sustainability approach of Premier Inn has also been based on effective approaches that are based on the same sustainable development policies. Premier Inn therefore can be considered is also very much able in order to address the different sustainability-related issues properly. The organisation therefore has been able to optimise its business performance by maintaining sustainability in the present context. Thus, it can be considered that the organisation will be effective in managing its business in future business contexts by optimising its performance.
Although the CSR policies are the steps that make an organisation able to reach its success, there are several barriers before these important steps that prevent it from achieving success (Legislation.UK, 2024). The first as well as most notable challenge that can be taken into account is the proper definition of the scope as well as goals of CSR. An organisation first has to properly define the scope of CSR before its business professionals so that they can take a collaborative approach to enhance the performance of an organisation (Wirba, 2023). CSR covers a wide range of issues such as labour standards, human standards, diversity and inclusion, ethical sourcing, community engagement and others. 
An organisation has to properly manage its CSR performances to be aware of any kind of faults in performance (Wickham et al., 2021). The lack of effective engagement can deprive an organisation of this proper support for the successful execution of the CSR policies (Costa and Costa, 2022). The lack of proper integration of the CSR strategy into the core business strategy of an organisation. An organisation always has to align the adopted CSR strategy to its core business goal. 
There must be relevancy between the CSR policies of an organisation and the core business strategy. The proper management of the business is possible with the help of this alignment. Premier Inn has faced issues in aligning its business goal with the CSR policies (Premier Inn, 2024). The next and final challenge is the balancing of the benefits as well as the cost of CSR. The successful adoption of the CSR policy allows an organisation to gain several benefits in its business market. An organisation can get the support of customer loyalty, risk management, innovation, profitability and employee engagement (Fatima and Elbanna, 2023). To receive this opportunity an organisation always has to properly invest in its different important sectors. The proper investment will make an organisation able to gain the best benefits from the market. In case any issue with effective investment, can disrupt the balance between costs and benefits. These are the most notable challenges of successfully implementing different types of CSR policies in the business field of an organisation in the current market.
Apart from the challenges, there are different types of opportunities that an organisation can grab in its business market. Having effective CSR policies opens the door to opportunities before an organisation. Strong CSR policies pave the way for an organisation to effectively perform towards the best management of employees (Ma et al., 2024). Strong CSR activities have a positive impact on enhancing the performance of an organisation by addressing the needs of employees. Premier has been able to receive this opportunity in its business field by engaging its more than 39,000 employees. Increasing revenue is another notable thing as the best performance helps an organisation to enhance its profit. Whitbread has been able to generate 2.62 billion British pounds of revenue in the contemporary business market (Premier Inn, 2024). The development of the well-being of the local community therefore has been possible as a result of the effectiveness of the CSR policies. Another important benefit that must be kept in mind is that effective CSR policies help an organisation enhance its brand image and grab the attention of the customers (Fandos-Roiget al., 2020). Premier Inn has been able to enhance its business market through developing a strong relationship with its employees. The brand value of the organisation has been developed by using this most important strategy.

In the discussion of the study, various important factors of the CSR policies have been described properly. The important areas of CSR as well as how it enables an organisation to develop its policies towards achieving sustainability have been illustrated in this essay. The challenges before formulating the best CSR policies also have been discussed in the essay. The opportunity to adopt the best CSR policies has been taken into account. The business of Premier Inn has experienced this thing in its market.
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