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Proposed Research

	Current Proposed Title (20 / 30 words):

	A CRITICAL ANALYSIS OF THE ATTRACTIVENESS FACTOR FOR LIVE STREAMER IN CHINA

	 
Background & Context (approx. 500 words)


	
Since the 2020s, the live streaming industry drive the booming Chinese online e-commerce. This is particularly the case during the Covid-19 lockdowns, Chinese consumers are increasingly demanding live streaming which is viewed as more interactive and also entertaining communication to promote the sales and the live streamer plays a cruial role in it (Ma, 2021).

Since the 2022, there is an obvious trend for the shifting focus and priority for live streaming e-commerce: in the past, the live streamers are often leveraged their bargaining powers against the suppliers for providing the lowest priced products, in order to capture the interests from cost sensitive Chinese clients (Chen, 2022). However, recent trend has seen the live streamers and associated live streaming e-commerce platforms are growingly prioritising in the areas such as social responsibility and social sustainability, as well as higher business ethics. 

The research is thus positioned to understand the rationales and consequences for the changing focus and the transformative style of live streamers in China.

[bookmark: _Toc119324132]Academic concept
The live streaming has emerged as the popular way of communication, and also the emerging trend for the social media and e-commerce. The study collects a range of the contemporary studies focusing on live streaming and beyond.

Xiao et al. (2022) has seen that Mobile Live Streaming Shopping as the fast growing trend for e-commerce; the study creates the three layers model for the design features with design features and individual characteristics. This emphasises optimisation and improving design for the live streaming shopping via mobile in Taobao. Frade et al. (2021) has further enriched the research on streaming video via YouTube, this has further seen that live streaming is the key to drive the effective and targeted advertising, alongside with integrative marketing solutions. Gong et al. (2022) has further enriched the online retailer should adapt live streaming strategy, which is the catalyst to boost retailer’s profit and demand. This is particularly the case to diversify retail channel strategy, alongside with boosting supervision from authorities and governments to properly govern the live streaming sales. Thus existing studies have seen the huge importance and recognition for live streaming on e-commerce.

Liu et al. (2022) have seen that popularity of live streaming may not achieve the targeted success, without the recognition for consumers’ motivation. The study analyse the Chinese travel industry, and showing hedonic and utilitarian value for the travel live streaming to boost client satisfaction and behavioural intensions. Lu et al. (2022) have further analysed the gift giving and purchase intension for the live streaming e-commerce, indicating key influencing factors such as peer pressure, swift guanxi and strong collectivism influences in the areas. Sun’s research (2022) has further evaluate the distinctive impacts for live streaming for consumer with different ages, showing that elder people may have less appetites on the live streaming but more traditional gain-framed product descriptions. The study has further illustrated consumer appetites and motivation to lead the impacts.

Ma, Zou and Lv (2022) have further indicated the hinder factors for live streaming purchase, seeing that strong focus on social and physical presence mediate participants’ interaction, and also trust is key factor for purchase intension in live streaming. Yang et al. (2022) have further evaluated the live streaming travel commerce, including the focus for the visualisation for the real time experience, as well as the interactive cocreation behaviours to drive the sale in the areas. Rungruangjit et al. (2022) have further focused on evaluating the relationship and credibility for consumers’ purchase intentions for live streaming commerce; this may contribute to the success of Taobao, which has gained the recognitions for both the clients and internet celebrities to boost the success.

Overall, the academic studies have further seen the extensive studies for live streaming, showing the significant recognition and increasing popularity, alongside with rising focuses on consumer appetites and measures. However, the finding has seen there is lacking of focus on changing trend on Chinese live streamers in this industry.


[bookmark: _Toc119324133]Conceptual model
The changing landscape of the live streamers in China have been little touched, and the research proposal has leveraged the classic academic frameworks to evaluate the impacts.
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Figure 1: The consumer decision theory (Chong et al., 2015)

One of the consequences for the changing priority of live streaming e-commerce is to meet and exceed the expectation of consumer decision. This has seen changing live streaming reflects the changing consumer behaviours, and associated influencing factors for the Chinese consumer (Deng, 2015). Thus the classic academic framework of consumer decision may provide the academic skeletons to conduct the researches on driving the goal. 



[image: ][image: ]
Figure 2: The stakeholder and stakeholder management map (Lahouel, 2022)

Another key concept framework adapted for the research is the stakeholder: in the past, live streaming e-commerce may only focus on the economic value for limited stakeholders; however, with the enhancing social, economic and ethical standard, the live streaming has also driven the change for leading more focuses for the diversified stakeholder (Guo et al., 2022)

The review for the conceptual model for consumer decision making and associated influencing factors, as well as the stakeholder management are delivering the more structured insights to drill into the nature for the targeted research outcomes.  
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Figure 3: Conceptual Framework of My Thesis



	Aims and Objectives (approx.. 250 – 500 words)

	
Based comprehensive review, the research aims and objectives are established as below:
Research aim is to understand and critically evaluate the rationales and implications for the changing priority of live streaming e-commerce in China: from a pure economic and price focused to more social and ethical focused approach.  The purpose is that through study on the impact of a new shift of live streamers in live stream on consumer behaviour, to draw a serious of constructive recommendations for live streamers, consumers and related stakeholders.

The research objectives are:
· To understand and interpret the fast growing trend of Chinese e-commerce and live streaming popularity since 2020s
· To critically evaluate the changing focuses and priorities for the live streamers, from a pure economic and price focused to more social and ethical focused approach
· To discuss the consumer motives and stakeholder impacts on changing live streaming e-commerce
· To forecast and estimate the future change for the industry and live streaming direction of growth
· To make recommendations to the relevant stakeholders in order to take advantage for the finding

Live stream is a very new topics for analysis and the most recent big news of this topic is the new transferable way of marketing in live stream by New Oriental Education Group and have arisen an overwhelming change of customers’ appetite in China. As a dynamic developed industry, through analyse the live streamers’ impact, to show the big influence about a move away from the traditional style towards a focus on authenticity and quality of content, the researcher can give a reflection on the future action of both academic and practice field.


	Proposed plan of work including timetable 

	Proposed plan of work

This plan should indicate that the research will be completed by the end of the fee paying period (the minimum period of candidature.

	Planned Development (e.g. submission of form, completion of chapter, submission of thesis)
	Target Date

	Submission of research proposal
	Jan. 2023

	Literature review (drafts)
	Feb. 2023

	Literature review (final)
	Apr. 2023

	Methodology
	Jul. 2023

	Data collection
	Aug. 2023

	Data analysis
	Nov. 2023

	Discussion and Findings
	Jun. 2024

	Conclusion
	Aug. 2024

	Footnotes, Appendices and References
	Sep. 2024

	Submission of dissertation
	Sep. 2024





	Proposed methodology (approx. 500 words):

	
Research Philosophy and Paradigm
Research philosophy sets the overarching principle and skeleton for the study. The nature for the research topic is viewed as highly subjective, and thus the research philosophy is adapting the interpretivism or constructivism philosophy. According to Guba and Lincoln (1994), a paradigm is a common set of beliefs and consensus among scientists，and it is about how to understand and solve problems，a methodical point of view that directs the researcher as they conduct research and integrates ontology, epistemology, methodology and axiology.

The paradigm involves positivism, interpretivism/constructivism and pragmatism. Positivists believe that there is a single reality and the reality that can be measured and known, so they prefer to adopt quantitative methods to measure this reality. By contrast, constructivists argue that there is no single reality or truth, and therefore need to interpret reality, so they are more likely to use qualitative methods to obtain those multiple truth or realities. Moreover, pragmatists insist that reality is constantly being renegotiated, debated, and interpreted, so the best approach is the one that can solve the problem, and usually choose mixed methods (Crotty ,1998). 

[bookmark: _Toc119324137]In my research, it adopts the Constructivist Paradigm, Relativist Ontology and Subjectivist Epistemology. 1) Ontologically, the research attempt to integrate the AIDA Model together with positioning theory and consumer decision theory, to find out the attractiveness factors of the live streamers. In essence, the specific analysis of the live streamer as an target of study is constructed and inherently pluralistic. There is no single answer and it can not be found out all the outcomes as well. 2) Epistemologically, the research conduct a series of single-case study design of interviews, to critically analysis the impact of the live streamers to the consumer online behaviours. These outcomes are constructed subjectively and still continue changing and developing. 3) Methodologically, the research choose qualitative and inductive approach to collect data, and then adopt the thematic analysis to analyse the data. 4) Axiologically, benefiting to this research, it can find out the impact of the transformation of the marketing mode of live streamer during e-commerce, and give reflection about the way to be an attractive live streamers，thus this is a positive contribution to the academic gap in this section （Si, 2021).

Research Approach
Based on the finding, the research selects the focus group as the core for the research outcomes. Focus group provides the opportunity to invite a range of impacting stakeholders to critically discuss if not debate. In contrast to the traditional interview, focus group could be more viable, as it captures outcomes from distinctive stakeholders, leading more critical and representative outcomes.

From the participant selections, the research may select the stakeholders with different if not opposite interests, such as live streaming consumers with different levels of spending powers; the live streamers; the live streaming business; the business partners such as suppliers to the live streaming e-commerce; the industry analysts, policy maker and even the investors and financial providers in the areas (Bryman and Bell, 2019) This leads to the much more mixed outcome to reduce the potential academic biases.

From the research design, focus group is delivering the semi-open manner. On one hand, questions are poised to address on the key questions such as changing motivates, consumer appetites and impact on the stakeholders. On the other hand, the questions will also be provided with opportunities for open nature, enabling the participants to proactively discuss and even debate with each other (Bryman, 2014). This approach delivers the good balance between finding the targeted outcome and maintain the new finding in the areas.

Once data collection from focus group completed, this will be used to drive the thematic analyses and generalised research to lead the success. This provides the critical discussion and evaluation to address on the research aim and objectives. 
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	Facilities and resources available for the investigation: please indicate if you expect to need any special resources

	
Facilities and Resources
During the whole research, the researcher will need the university library  (both physical and virtual), library online sources, NVivo software, or some other facilities supported by the UWTSD. The researcher has full rights to use these equipment. Besides, the research will also  conduct the interviews with Yuelu App for record and transcript via computer or mobile phone.

Ethical considerations
Due to the nature for primary study, the study maintains the high level of the research ethical standard. The researcher will focus in the areas of providing the full information to the participants; gaining the full consent and acknowledged for the participation; maintaining highest standard of data protections, the exclusive use for the data, and deletion for the data after completion for the works (Bryman and Bell 2019). On top of that, research is also going to grant the university ethical approvals before conducting the research, including the Ethical Form, Information Sheet and Consent Form.







Intellectual Property IP
It is anticipated that Intellectual Property (IP) will be produced as a result of this research.
	Tick √
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	Is the IP already subject to a separate agreement with a third party (e.g. employer, sponsor or external funder)? If so please provide details below
	☐	☒
	Is the research dependent upon background IP owned by: 
If so, please provide details below
	UWTSD
☐
	A third party
☐
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	Tick √

	I understand that:
	YES
	NO

	If any party other than the student is likely to be involved in the development of IP a separate IP agreement will be needed and it may be necessary for the student to assign the IP rights to the University.

	☐	☒
	If there are no third parties involved in the creation of the IP the student is deemed to own the IP, however should the student wish to commercially exploit their IP and require the assistance of the University to do so, they will be required to assign their IP to the University. https://www.uwtsd.ac.uk/iiced/protecting-innovation-and-creativity---intellectual-property/
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Supervisory Team


	Has the student proposed a viable research project that is appropriate for this programme that should be supported by the Institute? 

	
              Supported:  ☐                                                     Not Supported:  ☐
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	Institute Manager of Research Degrees
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