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Greenwashing in the Automobile Industry
The case of Volkswagen 

Introduction
Greenwashing is a marketing practice where companies present themselves as environmental responsible while their actions do not match their claims.
In the automobile industry, this problem becomes significant because cars manufacture promotes their vehicles as an eco-friendly to attract customers concerned about sustainability. A well known example of greenwashing is the Volkswagen ‘Dieselgate’ scandal in 2015 it was discovered that Volkswagen had used software to cheat emissions tests and falsely promote that diesel cars as a low emission vehicle (Aurand et al. 2018) that changed how people view corporate honestly and environmental responsibility in the automotive industry.
Summary of the current situation 
Before the Dieselgate scandal, Volkswagen promoted the idea of ‘clean diesel’ as an environmentally friendly technology. The company adverts claimed that diesel cars could combine power, performance and low emissions. However, according to Collaoni and Trevisan, (2022) research later found out that Volkswagen had installed defeat devices in around 11 million cars to reduce emissions during testing but not real driving conditions. In practice these cars emitted up to 40mtimes mire nitrogen oxide than allowed by low. The scandal affected public trust and had serious consequences for Germany automobile industry as a (Jong and van der Linde, 2022) Volkswagen paid large fines and faced long-term damage to their image showing that pretending to be sustainable can have serious business risks.
Root cause analysis (RCA)
The main cause of Volkswagen greenwashing was pressure to appear innovative and environmentally friendly. The company wanted to strengthen their position in the global market and meet strict emission standards at the same time. But instead of developing fully clean technologies Volkswagen chose to manipulate emissions tests. Their decision was influenced by strong competition in the industry and the need to maintain profits (Husin, M, 2025) the lack of transparent supervision and weak testing procedures made this manipulation possible for several years. According to Turan (2024) after Dieselgate many experts began to discuss how automobile industry must change their structure to promote real sustainability. Policies should focus on stricter monitoring, ethical decisions making and clear communication. These measures could prevent future greenwashing practices and help rebuild customer trust and confidence.
Conclusion 
The Volkswagen Dieselgate scandal is one of the clearest examples of corporate greenwashing. It shows how misleading environmental claims can damage company image, harm public trust and creates large financial losses. The root cause of this case include competition, pressure to innovate and weak regulation to move forward car manufactures must focus on transparent reporting and ethical marketing instead of false sustainability claims. Real environmental progress requires long term plan, investment and honesty. Volkswagen case remains an important lesson for the entire automobile industry.
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