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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The website loads in less than a second effortlessly. This websites time load is faster than average which is 2.5 seconds for a website to load according to (Das, 2023).


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: Yes, the website has many sub-pages which allows you to navigate through the website quick and efficient. It has an organized content with sub-pages for each activity so the customers can choose what to try. 


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, the customers can make bookings via the webpage by clicking the book now sub-page. Allowing the customers to book services/products via the website is a necessity for customers attraction and efficiency as stated by (admin, 2024).


	Question 1d - What improvements could be made to the usability of the website?


	Answer: In my opinion the website does not need any improvements to the usability because it is meeting the criteria for a professional website according to (Haim, 2025). However, it could improve on the aesthetics as it has the same colours and layout on every sub-page which makes some of the customers confused.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The webpage looks attractive but could do even better with different contrast of colours. The webpage presents itself similarly on the phone and on desktop, laptop.


	Question 2b - How does the website use imagery, video and colour? 


	Answer: The website is using imagery as a marketing strategy as customers view on the website how fun and enjoyable is their services but some of the pictures are low quality and some of them high quality on the other hand there is no videos and the colours is not the   best choice so it could do with a small change.                                                                                                                                                                                                                                                                                                             

	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: No, the website does not have a chat tool but is easy to navigate through the website. It will be a massive improvement as customers could use it for quick information, answers and bookings etc. The chat tool in a website is needed for customer satisfaction and experience stated by (Intercom, 2024).                                                                                                                                                                                                                                                                                   

	Question 2d – How effective are the social media links on the website?


	Answer:  Social media links are effective because you can advertise your services/products through them and a lot of potential customers are on the social media apps. The links to social media is showing that the business is modern.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer: The services offered by the company are made clear to customers by telling tips or small amount of information on the home page of the website which explains the services the company offer. A business website needs to clearly communicate the services it offers to attract potential customers and ensure they understand what the business has to offer according to (morningscore, 2021).


	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer: Customer reviews are available through Trustpilot and there are over 8 thousand reviews, and the total rating of the Hollywood Bowl is 4.5/5 stars. Most of these reviews are recent posted on Trustpilot so yes, the reviews are up to date.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: Firstly, the services are presented with professionalism on the website, a lot of services to offer and information how to become better at their services. Secondly most of the reviews are all 4-5 stars and most of the customers were happy with their services.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Yes, the prices are made clear once you go to book now it will tell you exactly the prices of the offers or normal booking for yourself only or multiple people booking. Yes, the prices reflect on the quality of services you want to book but most of the services are financially accessible. 





	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Bowling 

	
	2. Hollywood

	
	3. Bowling Birmingham

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Yes, when typing these three words on google the website appears within the top 10 websites which concludes that is a known website. 


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Absolutely, the websites still have a huge relevance in modern UK businesses because the websites hold information about what your company does or sell, the websites allow customers to navigate through the services offered so it makes the consumers/users more attracted to your services/product.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: My recommendation to improve this website is changing the websites colours so it has a better contrast, and it will look even better and to add a chat tool. I suggested these improvements because I feel that the colours should be different so it’s more vibrant and calling and with the chat tool will be able to help customers with whatever they need 24/7 and that will improve customer satisfaction by a lot.
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