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MARKETING INFORMATION SYSTEM
As part of this assignment, the Marketing Information System will be analyzed to view how this is exerting in the hotel industry. The well-known hotel "Sheraton" will be examined during this assignment.
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WHAT IS MARKETING INFORMATION SYSTEM?
The MIS system is defined as "procedures, people, and equipment to collect, assort, explore, consider, and deliver needed, opportune, and precise information to marketing decision-makers". We can say, in simple words, that Marketing information includes all those events, valuations, guidelines, attitudes, diplomacies, and other important data which is required to take marketing decision. This intelligence may be gathered for internal and external sources. This intelligence usually gathered for clients, contestants, company salesman, furnishers, government sources, specialized agencies, and others. In those days MIS uses modish technology and techniques for gathering, testing, saving, and delivering information. 

We have always believed though that the word should be written as market-ing. Recording it that way reminds us that marketing is about trading with the ever-changing market, we should realize how the market has been evolving in recent years (Philip Kotler, 2017). 
Today’s marketing is dynamical, and managers have to endure indispensables changes to face up the rhythm of changing marketing environment. To know what is happening and what is going to happen, information is basic access. To be aware of marketing developments, a company needs information for taking place in the market. To examine about changing needs of clients, new contestant's initiatives, recent trends, etc., a manager needs the standing arrangement to get the information required regularly. Marketing Information System (MIS) has known as the arrangement or system that deals with providing the information regularly.
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TOP 4 COMPONENTS OF MARKETING INFORMATION SYSTEM

 The four main components of MIS are:
1. Internal Records,
2. Marketing Intelligence,
3. Marketing Research,
4. Marketing Decision Support System.

Internal Records: With the first components of MIS the Marketing managers can get information from the internal records of the company. These records give actual information about selling, efforts, collect, stocktaking and accounts receivable and payable. The computerized internal records are kept by many companies. To have faster access to dependable information the marketing managers are helped by the inside record. 
Marketing Intelligence: The second component picks information through external sources. It supplies information about the present marketing ambiance and variable states in the market. This data can be lightly collected from a commercial print, magazines, commerce journal and so on. To understand how the market and the external environment is evolving those sources are very important.
Marketing research: The third significant component is led to settle the characteristic marketing issues of the company. It gathers data about the issues and advises on solving the problem. Marketing managers are also provided with specific information by marketing research, however, this information can be used only for a particular purpose. This is important to the market research industry as, without client organizations, there would be no market research (2008).
Marketing Decision Support System: The last component is made by tools which assist the Marketing managers to explore data and support top marketing decision. Those tools are hardware, softer programs and i.e. computer. Marketing managers are helped by a computer to analyze the marketing information and to make a better decision. To have market segmentation, advertising budgets, price-fixing, there are highly software programs to support the marketing managers.
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MIS for Marketing
Marketing is a mix of skills utilized for a good service for the costumers in a precise market, in a precise period and site, and at the same time, at the lowest cost for the costumers, profit-making for the company.
The MIS authorizes us to build Marketing, thereafter to produce circumstances in which we hear we may go out with an advantage.
The "Sheraton" Hotel one of the biggest hotel chains all over the world since 1933. Using the proper skills of Marketing to distribute hospitality service for a long time like them did, it can be the right expression and example. 

MIS for Information Gathering
About reuniting information, the marketing information system consents us to use an indoor and outdoor font to reach the goals.
Internal and External Collection Sources: indoor information incorporate data from arrangement processing. outdoor information incorporate intelligence gathering, market investigation, corporate trends information, economic consideration, and ministry legislation. 
This advice may be achieved by "interpersonal networking", the media and by manufacturing secret service. A whole division may exist to collect outdoor information in some large organizations. A prominent characteristic of the MIS will be to set these details into a module that is serviceable by the managers.

MIS for Data Communication
Sheraton Hotel became the first adopters of Windows 7 technology (2009).
Data communication relates to the broadcast of this digital data between two or more computers and a computer system or data network is a telecommunications system that allows a computer to interchange data.
It is the action of using computing and communication technologies to relocate data from one site to another, and vice versa. It authorizes the activity of electronic or digital data between two or more junctions, careless of geographical location, technological implement or data contents. The effectiveness of a data communication system derives on three characteristics.
1. Delivery: the process needs to deliver data to the correct destination
2. Accuracy: the process needs to deliver data accurately
3. Timeliness: the process needs to deliver data promptly.
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Pays homage to its past and depicts its vision for the future (2019).  At “Sheraton Hotel & Resort” started a $100 million multi-channel marketing campaign. “Where the Actions Speak Lauder” is the name of the campaign where it includes television and advertising into its strategy for employing digital strategy, incorporating videos and banner ads on websites and social networks. This campaign includes the entire portfolio of 435 hotels. But is depositing money into marketing the answer?
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Marketing Mix
None began their journeys as highly developed experiential marketers, but many may now claim expert status after years of trial and error (2016).
The marketing mix definition is easy. It is about setting the correct product on the site, at the right price and period.
The marketing 4Ps are the base of the concept of the marketing mix: 
I. Product;
II. Place;
III. Promotion; 
IV. Price;
 There is also the extended version from the 4Ps to 7Ps marketing model:
V. People;
VI. Processes;
VII. Physical evidence.

The main zones focused on by organisms today is how to satisfy customers, because of the organizational profit of customer satisfaction (Haruna, 2015).
That is the region why the 4Cs are born:
1) Customer Value;
2) Communication;
3) Cost for the Customer;
4) Convenience.
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The 7Ps
· Product
A product is an element that is made or produce to please the needs of a certain group of people. The product can be in the form of service as it can be intangible or tangible. For a company, such as the "Sheraton Hotel" is their offer of hospitality.
· Price
Price is a very important member of the marketing mix definition. It is the total amount that a customer pays up to please the product. The “Sheraton Hotel” has a luxurious hospitality service that gives a high price with high standards.
· Place
Another very important product is the placement and distribution because the position has to be that it is accessible to potential buyers. In consideration of the "Sheraton Hotel", they have different sales channels: travel agents, online, direct, etc.
· Promotion 
Promotion is incorporated into various elements like advertising, sales promotion and organization, and public relations. At the “Sheraton Hotel” they try to maintain their customers always advised about news using corporate media.
· People
It is important to find enough people in your target market for a certain type of service and product. Providing always new training to maintain the team informed for a high standard of service, that is what the “Sheraton Hotel” does.
· Process
The system of process influence the performance of the service. So, you have to make sure to maximize costs and profits.
· Physical Evidence
It is the physical proof of a business presence and establishment. An idea of this is branding.
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CONCLUSION
In this presentation, we were assigned to examine unlike the appearance of marketing. Opening with the MIS, we could understand how getting proper information could permit us to be influential and competitive in the market. To support us frankly to determine where to operate and focus we need to thank the 4 components of the MIS.
The Marketing Mix consented us to frankly view the proper elements for the company to produce profit and value. The 7Ps are the points on which to concentrate your suggestion on the market.
I would like to suppose that the whole of the Marketing Mix and MIS are formerly an optimal peer to produce an effective proposal within a market.
The concept of marketing is inherently easy – business success through the action of understanding and meeting customer needs (1999). 
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