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How is online shopping impacting high street stores? 
More and more people are spending their money shopping online instead of high street stores. This report will examine how online shopping has continued to grow and the impact it is having on high street retail by looking at the current data available. In addition, it will also the internet has become the destination of choice for many shoppers, putting pressure on traditional bricks and mortar retailers who are struggling to keep up. 
The National Statistics, (2017) conveyed that more people in the Great Britain had access to internet grow from 89% in 2016 and 57% in 2006. Research shows that 73% of adults accessed the internet “on the go” through a mobile smartphone, this has increased this had double the 2011 amount of 36%. 93% of adults who had made purchases online in the last year, had bought from UK sellers, on the other side 31% had credited from suppliers in other EU countries and another 31% had bought from other parts of the world, China being number one.  It is clear the rise of internet was helps to scale the online shopping as it cannot be done without internet access.  Office for National Statistics, (2018).
It is clear the rise of internet access has helped to scale the online shopping as it cannot be done without internet access. 
The internet can be a reliable source for customers who which to expand their selections of products to buy and a vital way for saving money as they able to new deals and sales most importantly price comparison sites foe the cheapest product. Online stores are highly competitive not only with other online stores, but also with their traditional high- street stores who are now also known as competitors. The price-comparison websites are providing people with huge deal hunting making it easier to shop online. However sometimes when there is a problem that needs sorting it takes way longer compare to being at the actual store where solutions are often found quick which makes it more satisfying and faster to shop. Williams-Grut,  (2017).
The advantages of shopping online:
· You can shop at any time and anywhere
· Can shop at the comfort of you own home
· Can still shop on business day with to without day off 
· Removed the hustle of travelling around from store to store to find bargains 
· No poor customer services 
· Not around crowded place with hundreds of people
· No more waiting in ques to pay 
· Most line shops have review sections, so it can you other to make a judgment when making a purchase 
Khurana,  (2017).
The disadvantages of shopping online:
· It is impossible to have a physical inspection of the product or try the on for clothes shopping.
· Certain deal or negotiations that can be made in store in very limited with online shopping 
· shipping costs.
· Online shoppers do not take a person to talk to when dealing with a situation.
· Refund made online sometimes take longer compare to refund made in store  
· Online shoppers do not take part in the seasonal statewide tax-free spending events.
Hangul,  (2017).
British High Street in flux as shops close, sales fall, and visits decline. Although they have been a great increase to online shopping report convey the impact it’s been having on retail stores. The increase of online shopping is responsible for this fall, as traditional stores such as BHS struggling to adjust to the new change and many stores like Woolworth closing their stores and becoming online store only. Highstreets, central, villages and town shops symbolize Britain but these iconic streets are changing as more shops continue to close due to less sales and less people visiting. 
Report shows estate agents and jewelers are growing in high streets across Britain as the amount of shops in the nation reduces at its wildest rate in the last  four years. Its been reported that an estimate of 15 stores close everyday across the UK since mid-2016 and less new companies are opening this is at its lowest since 2012 this report indicates the pressure retail sectors currently up hold. Fashion  stores are struggling as in 2016, 206 fashion branded shops closed and only 118 new replacements were made, leading to a net decay of 87. Compare to tobacconists stores amplified by a net of 28, with 60 openings and only 32 closing.  in a further setback to the high street, Gap store  announced it was withdrawing its Banana Republic brand outside of the UK. This will result in the closure of eight shops across the UK. World panel, the buyer research firm, have counselled that “fashion sales in Britain were falling at the steepest rate since the financial crisis.”  As shoppers are now spending £700 million less then they did on clothes, accessories and shoes compare to the years before 2015. The Guardian, (2017).
The internet is becoming the main destination of choice for shopping, placing more pressure on the traditional stores. Retailers who are struggling to retain with their online-only rivals, forecasters have advised ahead of week in which a twine some of the UK’s most bulging shops will report crucial Christmas trading figures.
The online only fashion sellers such as Boohoo is predicted to total nearly 40% growth alone in the last weeks of December with other online stores such as ASOS who will be another popular destination for shopping during Christmas shopping.  
High street fall sustained to dishearten over the holiday period, dropping 7% on Boxing day sales and 6% in the two days before Christmas, with shopping malls the poorest, according to HSBC.
There is no doubt that the Online shopping is on arise. The online retail sales have remained progressively rising, up £33.17bn from 2008 to 2017 and predict to reach £17.65bn by 2022, illustrated by Global Data figures. Meanwhile, store employment fell by 62,000 last year as the popularity of online shopping (e-commence) has decreased request for high street works.  “High street retailers’ real growth area is online, so they are looking at whether they need so many stores and in many cases they are cutting back,” Richard Lim, chief executive of Retail Economics. In the next few weeks or months John Lewis customers will be able to pick up the goods ordered online from thousands of local shops.  John Lewis has partnered with CollectPlus. CollectPlus delivers products to more than 5,000 convenience stores, newsagents and petrol stations. This will provide consumers with the choice of collecting and returning products with no charge and near to their location, delivery for click and collect will cost £3 per item and delivery can take up to 3 working days.  John Lewis, is a major department store in the UK and it  has be situated focusing on its online business in response to changing consumer habits and adapting to its consumers needs.  Unlike other department stores, Patrick O’Brien, a retail analyst at research firm Global Data agrees that John Lewis was quick to adapt.  Perlman, E. (2017).

In conclusion it is clear the internet has changed the way we shop as evidence show the increase of more people shopping online than ever before and many high street stores are closing as re-open. Its best to adapt to the new era of technology has it has been proven by BHS that failure to adapt to the online stores can cause a devastating loss for the store even resulting to bankruptcy like BHS. To prevent this from happening it important to all large and growing business to make huge investment like John Lewis is doing to prevent monetary loss and boost large profit like other online store such as Boohoo and ASOS have done. Although the online stores is where most of the financial profits is being currently made however it is important for all high street retailers to maintain the value and original of those stores and there are also important factors that online shopping lacks that highstreets stores will always offer. 
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