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1. [bookmark: _Toc29240753]Introduction
As part of this unit, I have been asked to design a website based on an organisation. The organisation that I have chosen is Club Oxygen in Swansea, where I work as a member of bar staff.
The club needs a website as it is slowly moving to an online system for ticketing and needs something to start up an online presence alongside their Facebook and Instagram pages.
In this report, I will be analysing the website that I have created, and I will also ensure that it meets any set requirements to make sure it has everything it needs. I will also be evaluating it for accessibility, ensuring it is SEO-friendly and ensuring that it is overall usable.
2. [bookmark: _Toc29240754]Requirements
The website that I am building is for a nightclub based in Swansea. The website will be used to give information to potential customers about acts, about the club, as well as current promotions that may be running. The website will also provide customers a link to buy tickets through Fixr, the club’s dedicated ticketing provider.
The general purpose of this website is to give people a general idea of what the nightclub is all about, and what type of club it is. It is also for basic information such as opening nights and times, and some history about the club including people who have performed there, and under the ‘Warehouse’ brand in the past.
The target audience for the website is people aged 18-25 as that age group makes up most of the club’s customers. Therefore, the website should display all the information in an easy to gather way and not waffle on too much. Current promotions should also be mentioned, as students are often part of this age bracket.
Social links are a requirement for the website, as this is how the club conveys all information such as events that may be happening at the club to its fans and customers. Therefore, I will be including links to the club’s Facebook, Twitter and Instagram accounts at the footer of each page.
People may not use social media, so I will also need to include a contact form on the website. This can be used by customers to find out more information if needed, and it could also be used by agents and promoters for potential events to be held at the club.


3. [bookmark: _Toc29240755]Implementation
In this section, I will be providing screenshots of each page, and writing about each page and its contents.
3.1. [bookmark: _Toc29240756]Home/Index
[image: ]
On this page, I have included a jumbotron with a blurred image of the club. This gives visitors an instant impression of the club. The menu is light blue, which is the club’s colour, and features the club logo.
[image: ]
The rest of the page features brief information about Friday and Saturday nights, as well as the current free entry promotion taking place at the club with a link to Fixr. The footer contains social media links, and offscreen are links to attributions and the contact page. As well as this, there is a copyright to Warehouse Global, who own the club.


[image: ]
As can be seen here, the website and the menu are correctly formatted on smaller screens.
3.2. [bookmark: _Toc29240757]Club Nights
[image: ]
This page displays information about nights that the club is open, as well as the flyers that promote the club’s opening nights. On mobile, these display in a list rather than side by side, as can be seen below.
[image: ]


3.3. [bookmark: _Toc29240758]Contact Us
This page features a form that customers can fill in. It asks for basic details such as name and contact information and asks them for a comment. Once this form is filled in, a confirmation page appears which tells the user they can expect a reply within seven days.
[image: ]
[image: ]


3.4. [bookmark: _Toc29240759]About Us
[image: ]
This page features information about the club, such as the type of club that it is, some of the big names who have performed there as well as a map with the location of the club pinpointed on it. 
3.5. [bookmark: _Toc29240760]Attributions
This is a simple page which features credits for the images used on the website. All the text used was my own so that has not been attributed. All (except two) of the images were from the club Facebook page.
[image: ]


3.6. [bookmark: _Toc29240761]HTML Validation
I have put my home page through the W3C CSS validator, and the only issue that arose was the following:
[image: ]
This is the text that is used in the Jumbotron on the home page of the website. To solve this error, I have changed the Jumbotron text to a ‘h2’ tag, as the warning could have caused an accessibility issue if screen readers are used to view the website.
After correcting this error, I re-validated the HTML and it came back clear.
[image: ]
3.7. [bookmark: _Toc29240762]CSS Validation
I have also used the W3C CSS validator to check any issues that there may be with the CSS. The check came back clear of any errors.
[image: ]


4. [bookmark: _Toc29240763]Evaluation
In this section, I will be evaluating the website that I have created based on accessibility, usability and Search Engine Optimisation. I will also be researching each of these terms.
4.1. [bookmark: _Toc29240764]Usability
The definition of usability is ‘The degree to which something is able or fit to be used.’ (1) In web terms, usability is how easy it is to use or navigate a website, as well as how easy it is to view.
It is important that a website is easy to be used, as otherwise it may turn visitors to a website away, and visitors could be potential customers. Therefore, it is important that a website is well laid out, that it uses a sensible colour scheme and does not appear too busy (Too many items on each page).
A study was carried out at a university in the south-east of the United States at a time where 13,071 students were enrolled. The study analyses the university website and completes different tests with students, such as one-on-one testing with the website, and group research on what students thought of the website.
It was pointed out in the one-to-one studies that a plain, less crammed webpage was preferred among students, and that the students were happy with the website if it got the job done. However, it was made clear that some information was not readily available to the students and required a lot of searching to get the required information, which could have been simply put on the page.
It was also noted that students did not like having to click too much to get to webpages, with participants giving up on navigating to a webpage because of the amount of clicking required.
Students agreed that drop down menus were helpful after navigating the website of another university and agreed that there should be more relevant information such as news on the page. 
The key findings from this study were:
· There should be a three-click rule in place, so it should not take any more than three clicks to navigate to a page
· Content should be prioritised with more important things at the top
· Whilst keeping the pages clutter-free, more relevant things could be added.
· There should be more colour on pages, whilst keeping sensible.
· Icons should be used to assist people in finding items.
· Simple information should not have to be seeked out and searched for.
(2)
4.2. [bookmark: _Toc29240765]Accessibility
Accessibility is ensuring that a webpage is accessible to all users. This can include ensuring people using screen readers can access the webpage, ensuring colour schemes are sensible, and ensuring that the webpage is laid out correctly, to name a few things.
Accessibility is important because it allows everybody, including those who may have disabilities such as sight problems accessing a website. Considering accessibility is also important from a hardware point of view because people may have older computers which may not load images, hence why alt text is important.
In 2016, a conference was held in Thailand, and web accessibility was discussed. The WCAG guidelines were a big part of this conference. The Web Content Accessibility Guidelines (WCAG) are developed by the Web Accessibility Initiative (WAI) and cover a wide range of guidelines for making web content more accessible. 
In this conference, the Thai version of the WCAG guidelines was discussed, however the different versions of these guidelines remain mainly the same.
The key points of them are:
· Text alternatives for non-text content, such as simple language (alt text), speech or large print should be made available.
· Alternatives to time-based media such as text should be made available.
· The foreground of the website should be distinguishable from the background – e.g. users should be able to distinguish background images from text and images in the foreground.
· The website should be keyboard accessible, and users should be able to navigate using a keyboard.
· Users should have enough time to read and access the content on a webpage – For example, slideshows should not run too fast.
· Content should be able to be read easily and understood easily. (3)
4.3. [bookmark: _Toc29240766]Search Engine Optimisation (SEO)
SEO stands for Search Engine Optimization, which is the practice of increasing the quantity and quality of traffic to your website through organic search engine results. (4)
SEO comes in two different categories – on-page and off-page. These are self-explanatory, with on-page being things that are adjusted in the page’s code, such as the website structure, and off-page being things that may be done outside of the structure of the website.
On-page SEO includes elements such as content, titles, URLs, headings, links, tags and the overall structure of the webpage.
Off-page SEO includes elements that are influenced by readers and visitors of a website. These are not in control of the publisher but may influence search rankings and boost traffic. These are things such as social networking, forums, media sharing and discussion boards/comments.
A study found that SEO is a long-term strategy to being traffic to a website due to the ranking on search engines being higher. Even though there is no guaranteed result that optimisation will go as planned, it is important that the right on-and-off-page techniques are used when creating a website.
It is also very important that the website created is unique and interesting, and that the URL is user friendly, the titles and headings are relevant and descriptive, and that the website interface loads quickly. These are all imperative to having good on-page SEO.  (5)
4.4. [bookmark: _Toc29240767]Usability of my website
The website that I have created is fully functional and works as intended to, and while basic, would likely be suitable to use as an official website for the club. It caters for the target age which is 18-24 years old, as I have ensured that the website is clutter free and displays the required information without ‘waffling on’.
[bookmark: _GoBack]The website looks fairly professional, and it has a sensible colour scheme with the club colours and a simple black text on a white background for the rest of it, making it readable. 
The information on the webpage is kept concise, and I have tried to keep text to a minimum. I have also only included relevant images in order to keep a short page length.
The website abides to the ‘Three click rule’ as mentioned above, as no pages take more than two clicks to navigate to.
In the future, I may change the images on the website and create bespoke images for the website, so it looks more professional. I would also adjust the size of the images, so they are all the same.
As well as this, I may include more information on the website, as while I do not want to use too much text, some more may be needed.
I was also considering an Events page which highlights the events coming up at the club. This may be something I could look to add in the future, as it would not be difficult to.
4.5. [bookmark: _Toc29240768]On-page SEO
I have used meta tags on the website to give search engines some tags that the website relates to. As well as this, I have used relevant headings on all pages, and I have ensured that all content is relevant to the website topic. This ensures that the website should be optimised for search engines as well as possible.
Additionally, the website loads quickly, and the structure of the webpage has been built using rows and columns, which should make the website more SEO-friendly. 
4.6. [bookmark: _Toc29240769]Accessibility of my website
In this section, I will be looking at and evaluating my website against the WCAG guidelines. There are four main parts to the guidelines. These are:
· Perceivable
· Operable
· Understandable
· Robust
Perceivable - My website provides text alternatives for the images on the website by using alt text for images. This allows a text description of images so software such as screen readers can use it. There is no time-based media on the website, so therefore there is no alternative. Content can be presented in different ways on different devices, if the website is being viewed on a smaller screen. The background is easily differentiated from the foreground using different text colours, as I have used black on white in the main part, and white on black in the footer.
Operable – The website should be fully functional from a keyboard using the Tab key. There are no time limits on any content meaning that the website adheres to this point. There is no flashing imagery so seizures can not be caused, and the website is easily navigated, and active tabs are highlighted to show users where they are.
Understandable – Text content is concise and understandable, and fully relevant to the website. The form used on the website has validation, ensuring that errors are picked up and users do not make mistakes filling it in.
Robust – The website is built using rows and columns, ensuring that software such as screen readers should be able to read the website correctly. (6)
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About Club Oxygen

Who we are

Our doors opened in 2011 to bring a new twist to the underground dance scene in Swansea. With our resident DJs as well as our
Warehouse events, we have established ourselves as one of the best and most loved clubs that Swansea has to offer.

Famous acts

Through the years, we have had many big names performing not only at the club, but under the Warehouse brand. We have had people
such as Calvin Harris, Weiss and Mark Knight, to name a few perform at our venue.
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Credits

All images on this page and website are used with credit to the Fusion Mercantile Group, who own the Warehouse Global brand.
All images can be found online at
The main Club Oxygen website can be found at

Fixr logo is courtesy of Fixr, the ticketing provider for CLub Oxygen. They can be found at
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</p>
</div>
</div>
</div>
</footer>

<script src="https://code.jquery.com/jquery-3.3.1.slim.min.js" integrity="sha384-
q81/X+965Dz00rT7abK413StQIAGVERVzpbzo5smXKp4YfRVH+8abtTE1Pi6jizo" crossorigin="anonymous"></script>

<script src="https://cdnjs.cloudflare.com/ajax/1libs/popper.js/1.14.7/umd/popper.min.js" integrity="sha384-
U02eT@CpHqdSIQ6hIty5KVphtPhzWjOW01c1HTMGa3IDZwrnQq4sF86dIHNDZzOW1" crossorigin="anonymous"></script>

<script src="assets/bootstrap/js/bootstrap.min.js"></script>
</body>

</html>

The document validates according to the specified schema(s).

Source
1. <!DOCTYPE html>
2. <html lang="en">
3. <head>[E]
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The W3C CSS Validation Service
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Jump to:  Warnings (9) Validated CSS

W3C CSS Validator results for TextArea (CSS level 3 + SVG)
This document validates as CSS level 3 + SVG !

To show your readers that you've taken the care to create an interoperable Web page, you may display this icon on any page that validates. Here is the XHTML you
could use to add this icon to your Web page:
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Get your FREE ticket via FIXR and get in free before 2am
throughout the month of January!
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