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Chapter 1 Introduction

1.1 Research Background
The term "staycation" is a combination of "stay" and "vacation", which refers to a vacation in one's own country or region, usually including visits to local attractions. In Hong Kong and Macau, "staycation" usually refers to residents staying in their city for a short period of time or traveling to a neighboring city for a leisure vacation without crossing borders. "Staycation packages" are bundled packages provided by hotels or travel agencies, including accommodation, food and beverage products and other services (such as spa treatments, sightseeing tours or other recreational activities) at a fixed price (IokTeng Esther Kou et al., 2024). 

Staycation packages have evolved from a pandemic-era emergency measure to one of the strategic tools for Hong Kong and Macau hotels to cope with the ongoing seasonality and shifting inbound tourism behaviors. Seasonality remains a fundamental challenge, with occupancy rates fluctuating wildly between peak seasons that occupancy rates of 82 – 90% in 2024 (e.g. festive holidays, such as Chinese New Year, May Day, National Day, and Christmas Day and summer holiday) and off-seasons that occupancy rates of 40-55% in 2024 (e.g. monsoon months and weekday), leading to significant negative impact on hotels’ occupancy rate, revenues as well as operational costs. 

The importance of staycation packages has surged, particularly due to the COVID-19 pandemic, which imposed severe restrictions on international travel. With borders closed, the hospitality industry in Hong Kong and Macau, which traditionally relied heavily on international and Mainland Chinese tourists, faced unprecedented challenges. Staycations 
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emerged as a lifeline, providing a safe and convenient alternative for residents seeking leisure and relaxation. Even as travel restrictions are eased, staycations continue to be popular due to their cost-effectiveness, time efficiency, and the opportunity to rediscover local attractions. For the hospitality sector, staycation packages have become one of the revenue generators, helping to maintain occupancy rates and sustain operations during uncertain times. Moreover, they offer a platform for innovation in service design, allowing hotels to experiment with themed experiences and tailored offerings.

1.2 Research Motivations
The shift toward staycations has brought both opportunities and challenges to the hotel industries in Hong Kong and Macau. Before the pandemic, the two cities were among the world's top tourist destinations, with Hong Kong attracting more than 65 million tourists in 2018 and Macau attracting nearly 40 million tourists in 2019. Due to their reliance on mainland Chinese and international tourists, the sudden drop in tourist numbers during the pandemic had a devastating impact. The hotel industry's shift to the domestic market is a necessary survival strategy. However, as tourism recovers, understanding the preferences of residents will be crucial to maintaining the momentum of staycations.   The motivations for this study are as follows:

· Lack of customized products: many staycation packages are designed based on assumptions rather than empirical data on local preferences. This can lead to mismatched products that fail to appeal to the target market.
· Intense competition: Hong Kong and Macau are home to many luxury hotels and resorts. To stand out, hotels must effectively offer differentiated packages.
· Changing consumer behavior: the pandemic has shifted consumer priorities, placing greater emphasis on health and safety, unique experiences, and value for money. Understanding these changes is critical.
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· Regional dynamics: although geographically close, Hong Kong and Macau offer distinct experiences. Hong Kong is known for its urban vibrancy, shopping, and dining, 
· while Macau is known for its casinos, resorts, and cultural heritage. How these differences affect staycation choices remains underexplored.

Addressing these issues through research can help the hotel industry optimize its staycation offerings and remain competitive.

1.3 [bookmark: _Hlk201485552]Research Objectives
This study aims to identify the key factors influencing Hong Kong residents' preferences for staycation packages in Hong Kong and Macau, determine the relative importance of various package attributes, such as price, accommodation and service quality, included facilities and amenities, and brand loyalty in the decision-making process, and further analyze the impact of demographic variables (e.g., age, income, family structure) and psychographic variables (e.g., travel motivation, previous experience) on accommodation choices. Ultimately, the research seeks to provide practical recommendations to hotel service providers in both Hong Kong and Macau for designing attractive staycation packages aligned with local preferences.

1.4 [bookmark: _Hlk201487779]Research Questions
The research will be guided by the following questions:

· What key factors influence Hong Kong residents’ preferences when selecting staycation packages in Hong Kong and Macau?
· How do specific package attributes (e.g., price, room/service quality, facilities/amenities and brand loyalty) relatively influence the decision-making process for staycation bookings?
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· To what extent do demographic characteristics (age, income, family structure) and psychographic characteristics (travel motivations, experience) influence preferences for accommodation types and experiences?
· What practical strategies can hotels in Hong Kong and Macau adopt to design staycation packages that cater to local preferences?

1.5 Value/Contribution of Research
This research will bring significant value to multiple stakeholders:

· Hospitality Industry: hotels, resorts and travel agencies in Hong Kong and Macau will benefit from insights into local preferences, allowing them to design more attractive staycation packages.  This will result in increased bookings, higher customer satisfaction, and enhanced loyalty.
· Tourism Boards: The Hong Kong Tourism Board (HKTB) and the Macau Government Tourism Office (MGTO) can utilize the findings to develop targeted marketing campaigns that promote staycations and thus boost domestic tourism.
· Academic Community: The study will contribute to the literature on staycation behavior, particularly in the context of Asian cities, and extend theories related to consumer preferences in hospitality and tourism industries.
· Consumers: Ultimately, Hong Kong residents will benefit from staycation packages that better suit their preferences, resulting in a more satisfying leisure experience.
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Chapter 2 Literature Review

2.1 Research Focus Areas
This chapter synthesizes empirical research on the factors driving staycation purchase decisions, focusing on four independent variables (price, room/service quality, facilities/amenities, and brand loyalty) and their impact on purchase intention (dependent variable). This research is based entirely on cited peer-reviewed studies and is set in the high-density urban markets of Hong Kong and Macau.

2.2 Independent Variable (Price)
Price is a key factor in choosing a staycation package, with empirical research revealing complex trade-offs between cost sensitivity and perceived value. Studies confirm that price significantly influences booking behavior, but its impact follows non-linear patterns: consumers accept 20–30% price premiums for bundled amenities enhancing experiential value (Zhang et al., 2021). During economic downturns, price becomes the primary decision driver (Yang et al., 2012), though static discounts prove less effective than dynamic pricing strategies for stimulating low-season demand (Sánchez-Martín et al., 2023). This dynamic is particularly pronounced in Hong Kong, where residents exhibit ‘smart value-seeking’ behavior: they reject room-only rates (Liu et al., 2021) yet pay premiums for packages offering exclusive experiences due to heightened sensitivity to experiential scarcity (Chen and Fu, 2024). This necessitates strategic amenity bundling over price-based competition.
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2.3 Independent Variable (Room and Service Quality)
Room and service quality are key drivers of purchase intent, consistently outperforming tangible attributes in post-stay evaluations.  Personalized service, particularly  recognition of repeated guests, significantly enhances satisfaction and loyalty by fostering emotional connections and perceived exclusivity (Liu et al., 2024).  Conversely, cleanliness and room comfort function as non-negotiable hygiene factors; any failure in these areas triggers immediate rejection regardless of price incentives, as they represent foundational expectations that must be met to avoid guest dissatisfaction (Ali et al., 2025; Kucukusta et al., 2019). In high-density urban markets like Hong Kong, space optimization through smart room layouts (e.g., convertible furniture, vertical storage) has a 2.3 times higher impact on satisfaction compared to low-density markets, directly addressing residents' high sensitivity to space constraints (Huang et al., 2025; Moon et al., 2024).

2.4 Independent Variable (Facilities and Amenities)
Facilities and amenities are strategic differentiators in the hotel industry, and their effectiveness depends on whether they match the target market preferences and experience values. Research shows that family-centric facilities can meet the core needs of parent-child travelers and significantly increase customer loyalty and repeat stays, although the impact varies by cultural background (Liu et al., 2025).   Bundling experiential products outperforms utilitarian products in driving consumer choice, and service bundling demonstrates measurable advantages in purchase intention by enhancing perceived value (Kim and Han, 2022).  Market-specific dynamics further moderate the effectiveness of amenities; in integrated resorts such as Macau, amenities near casinos primarily attract niche gambling groups while creating potential opportunity costs for broader market penetration (Liu & Mattila, 2017).  The combined results suggest that the optimal amenity mix must balance experience bundling, demographic targeting, and geography to maximize competitive advantage.
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2.5 Independent Variable (Brand Loyalty)
Brand loyalty plays a strategic stabilizer role in the hotel industry, significantly reducing price sensitivity and creating a resilient revenue stream during market turbulence. Empirical research confirms that loyalty program members have a significantly higher lifetime value than non-members and are more tolerant of service failures, while tiered programs in particular show strong retention benefits (McCall and Voorhees, 2009).  In the luxury sector, this loyalty dynamic is amplified by status-seeking behavior, with consumers willing to pay a high premium for brands that confer social status and reinforce their identity, particularly among local customers seeking a sense of belonging (Zaibaf, Taherikia and Fakharian, 2013).   Additionally, culturally based rewards programs can significantly increase sign-up rates, as region-specific experiences can create an emotional connection that goes beyond a transactional relationship (Rather and Hollebeek, 2019).  Collectively, these mechanisms establish brand loyalty as a multidimensional competitive asset, embedding hotel service providers within consumers’ social and cultural frameworks.

2.6 Summary and Formulation of Hypotheses
The literature review showed that four variables (V1 Price, V2 Room/Service Quality, V3 Facilities/Amenities, and V4 Brand Loyalty) are factors that influence staycation preferences.  We adopt a 4-1 framework: Four independent variables (V1-V4) directly affecting the dependent variable (Purchase Intention). The demographic variables (e.g. age, gender, education, occupation and income) will act as moderators to regulate the relationships between the independent and dependent variables. 
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Hypotheses:
H1: Price has a significant positive effect on Hong Kong residents' purchase intention for staycation packages.
H2: Room/Service Quality has a significant positive effect on purchase intention. 
H3: Facilities/Amenities have a significant positive effect on purchase intention.
H4: Brand Loyalty has a significant positive effect on purchase intention.
H5: Demographic variables moderate the relationships between independent and dependent variables

Chapter 3 Research Methodology

3.1 Research Method
This research will use a quantitative, survey-based method to identify the relationships between independent and dependent variables outlined in the conceptual model.   This method is chosen because it enables the collection of data from a large sample for statistical analysis and hypothesis testing. The survey will be conducted online to ensure efficiency and coverage.
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3.2 Conceptual Framework
The conceptual framework (as described in Section 2.6) is visually represented below:
[image: 一張含有 文字, 螢幕擷取畫面, 圖表, 行 的圖片

AI 產生的內容可能不正確。]
3.3 Research Hypotheses
The hypotheses (H1-H5) are as stated in Section 2.6.

3.4 Research Design
· Questionnaire Design
· Screening Questions: to ensure respondents are Hong Kong residents aged 18 or above and have taken or are planning to take a staycation.
· Past Staycation Experience: questions about previous staycations (e.g., frequency, destination, satisfaction).
· Preferences for Staycation Attributes: this section will use a 5-point Likert Scale (1=Strongly Disagree to 5=Strongly Agree) to measure the importance of various package attributes 
· Demographics: age, gender, education, occupation and income
· Population
· The target population is Hong Kong residents aged 18 and above who have taken or are planning to take a staycation in Hong Kong or Macau.
11

3.5 Data Analysis Methods
The study will employ a comprehensive analytical approach to examine the relationships between variables. First, reliability and validity assessments will be conducted using Cronbach's Alpha to evaluate the internal consistency of each construct, alongside factor analysis employing principal component analysis with varimax rotation to verify the factor structure and establish convergent and discriminant validity. Second, descriptive statistics including frequencies, percentages, means, and standard deviations will be calculated to summarize the dataset characteristics and variable distributions. For inferential analysis, multiple regression will be utilized to test the main effects of independent variables on customer preferences, while hierarchical regression will perform moderation analysis to examine how demographic variables influence these relationships. Finally, independent samples t-tests and ANOVA will systematically compare preferences between Hong Kong and Macau tourism packages and across different demographic segments. This tiered analytical strategy ensures both robust measurement validation and thorough examination of hypothesized relationships within the research framework.
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