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Marketing Information System 
Introduction
MIS is also known as the Marketing Information System. It is developed to promote decision making of marketing. MIS is a method of management that collects information about people, instruments, and different methods or plans. Firstly it is supposed to collect the information of public, or methods, and recent trends in market then it analyzes the information, store and interprets the data, and at the end, information is sent to the related marketing managers for efficient decision making  (Harmon, 2011). It is also known as a system in which information of marketing is evaluated and examined. Internal and external information of the organization is collected in the marketing information system. In short, managers make decisions related to marketing on the basis of gathered and evaluated information or data. As marketing is all about keeping customers InTouch to the brand, MIS is also used to for having a communicational connection with buyers for the purpose of marketing. 
MIS of any organization is based on four components. These components can be modified according to the manager requirement. Marketing Information System components are Marketing Intelligence System, the whole system of Marketing Research, Marketing Decision Support System, and Internal Records. MIS works accurately when all components work in accordance with each other for collecting, analyzing, and interpreting the data for efficient decision making in marketing. 


Relation to the Company
Four Season Resort Hualālai is the chosen organization for analysis of MIS. This Hotel was established in 1895 in Kailua, USA. It has ten branches in different parts of America. Over 10,000 employees are currently working in their different branches. This organization has reached the level where competition is very high, and the need for MIS has increased. Tourism and Hotels especially need MIS because of tackling competition and increasing the customer line. Hotel industry of the USA is getting modified with the passage of time as the needs, wants, and demands of the customers are changing rapidly. That is why hotel managers use MIS to analyze customer behavior, likes, and dislikes. MIS gives the facility of storing the data of customers for a long time to create a strong relationship with them. MIS is very useful for managers of marketing to study the changes which continuously arise in the market and customers line. For the sake of keeping customers in touch and strong relationship, Four Season Resort Hualālai is using MIS. 
Discussion
Use of MIS for Marketing, Information gathering and Communication by, Four Season Resort Hualālai hotel 
High-quality services of Four Season Resort Hualālai make it superior and favorite of its customer all around America and visitors from the whole world. To assure that whole management and other factors are working in accordance, MIS of this organization keep a strict check on the competitor’s analysis. Four Season Resort Hualālai is using the marketing information system to gather information about its customers, evaluation of their data, and communicating with them. The market for this business is full of competitors, so Four Season Resort Hualālai us using almost all the components of MIS for gaining the competitive edge in the market. 
As collecting information is the first component of MIS, Marketing managers of this organization consider the internal informational record as the strongest source for getting information. This record is based on the information of customers, previous trends, previous market situations, and dealing tactics. Marketing managers get data from previous sales, promotions, and offers given to the customer by the hotel in previous years. Two-year based marketing planning is judged, evaluated, and modified by using previous records. This hotel cannot compromise on any factor which is related to the quality and customer relation. To eradicate any factor of mistake or mishap, management of this hotel is committed to check the success of the advertising campaign gradually. For instance, this hotel abolished giving free pickup and dropping services to its customers last year. Marketing managers have identified that this year, 7% of their customers have changed their perception of the hotel. Almost 4% of the perceptions are now negative because they are not as happy as the organization abolished the free service. A number of customers that come to the hotel directly from the airport are disappointed. This information was gathered from the saved record. In this year, this offer is restored as it was declining the customer ratios. Marketing managers get this data from the cloud storage, which is used by this organization to keep the data safe and secure without any fear of getting it to lose  (Wilson, 2019). Cloud storage is also a part of MIS in which a lot of data can be stored in the alphabetical order and other patterns. 
Marketing intelligence is the second component of the Marketing information system. This component includes data about emerging trends in the analysis of competitors and market conditions. International journals of hospitality management, tourism, and other emerging trends of this industry are used to gather information. All of them are perfect secondary sources for this organization from which the market trends can be identified in a shorter period of time. Although the decision making of the marketing management of this team is not based on these sources, other primary sources are also used. 
Using MIS is the duty of marketing managers to identify factors like trends of the industry, market, and competitors. After gathering data from primary and secondary data, the marketing management team of this organization develop a strategy to tackle the hurdles in the future. Simply, MIS is based on the development of a system which can be used in the future for the sake of tackling problems and keeping customers in touch. For example, last year at Christmas, tourists’ ratios were high in the United States. Most of the tourists were Chinese. After gathering the data of this suddenly increased ratio of tourism, marketing managers started a campaign of marketing in which they were telling tourists that this hotel is best to stay and they have Chinese buffet too. Due to the implementation of this strategy, ratios of customer’s footfall and hiring rooms raised to 11%. This was the result of a perfect marketing strategy at the right time, and the organization earned more profit as compared to the competitors (Leddy, 2013). 
The third component of MIS, which is used by this organization, is marketing research. This is a kind of research and development. Using this factor organization search about the different problem due to which the hotel is getting affected in a different way. This is not only to find the factors, but the development of the solution in the form of strategy is also its part. For example, three years ago, a delegation from Canada came to the US and stayed seven days in this hotel. At that time, the facility of feedback was not given to them, although their phone numbers and e-mail addresses were noted. According to the magazine, marketing managers identified that same delegation came to the US again but did not stay in Four Season Resort Hualālai hotel. Marketing manager emailed one of the members of the delegation and asked about their previous experience. He said, customer services were not at the level they were expecting (Sazhin, 2014). On the same hand, some member of the hotel staff did not pay full attention to the delegation. This marketing research finds a solution in which the whole staff of the hotel was given with the training about serving. Secondly, they were also taught that customer is the first priority. 
The last component of MIS, which is excessively used by this hotel, is a software named “Moz.” This software is considered a tool which gathers and then manipulates the data in categorized form. Management of this hotel used this software for categorizing and assembling the data of customers like names, emails, contact number, ID number, and address. Lastly, the organization uses this information for communicating with its customers about rewards and promotions in the future. 
Evaluation and the Effectiveness of the MIS
MOZ software is considered secure and safe as compared to other software in the market. This organization uses this software to gather, collect, and securing data for a long time. The local public cannot have access to it. The only organization can use data gathered in this software. As it is corporate level organization, it uses cloud storage, which is connected to Moz and have no security issues (Mishra, Kendhe, & Bhalerao, 2015). It is the result of MIS that ratings of Four Season Resort Hualālai have reached up to 4.79 from 4.1.
Conclusion
Discussion can be concluded as MIS has become the need for any organization that wants to remain in the market. Particularly for the hotel industry, gathering, evaluating, and storing data is the best way to develop marketing strategies. Discussion can be concluded as it is the reason that proper use of MIS in all procedures, Four Season Resort Hualālai has become of the best hotel in the state of Hawaii.
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