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How did you find this source?
I found this article online when I was looking for information about how businesses use social media for promotion. I searched using words like social media, small businesses and promotion. I wanted to use an academic article because I think the information is more reliable than a normal website.
Why did you choose this source?
II selected this article because it is about my topic and shows how small businesses can use social media to promote themselves. The article discusses the importance of social media for advertising, attracting customers and supporting business performance.
I also chose it because the subject connects with what I learned in my previous reading task. In that task, I learned that social media can help small businesses become more popular and reach new customers. This article helped me understand the topic better and gave me more information about it.
Is it relevant to the topic?
Yes, I think this source is relevant because it talks directly about social media and businesses. My topic is about the use of social media to promote businesses, and the article specifically investigates social media as a promotional tool for SMEs.
According to Amoah and Jibril (2021), social media can be an important promotional tool for small and medium-sized businesses.
The article shows that businesses can use social media for marketing and communication with customers. It also talks about how social media can help businesses attract customers and improve their results.
For these reasons, the article gives information that is directly connected to my chosen topic.
The study by Amoah and Jibril (2021) also helped me understand the relationship between social media promotion and business performance.
Is this a useful article?
Yes, I think this is a useful article because It gives useful information based on research, not only someone’s opinion..
It helps me understand that social media can be more than a platform for entertainment and communication. Businesses can use social media as part of their marketing activities to advertise products or services, communicate with customers and support business growth.
The article is particularly useful because it looks at small and medium-sized enterprises, which may have fewer resources for traditional advertising. For small businesses, social media can be a good and cheaper way to reach more customers..
Is this an academic source?
Yes, this is an academic source. The article is written in an academic style and presents research into the use of social media by businesses.
The authors explain what they researched, how they collected the information and what they found. The article also uses previous academic research and references to support its discussion.
For this reason, I think it is a good source to use for my university work.
When was it published? Is it recent enough? Why?
The article was published in 2021.
I think 2021 is recent enough for this task because social media was already widely used by businesses.The article looks at issues that are still relevant to businesses, such as online advertising, customer attraction and the use of digital marketing tools.
However, social media changes quickly, so more recent research could also be useful when studying specific platforms or new trends. For this task, I believe The article still gives useful information about how businesses use social media.
Author Credibility – Who are the authors? What are their qualifications or expertise?
The article was written by John Amoah and Abdul Bashiru Jibril.
The authors have academic backgrounds in areas connected to business, management and marketing. This is relevant because the article investigates social media marketing and the development of small and medium-sized enterprises.
I think the authors are suitable for this article because their work is connected to business and marketing.
Reliability – Is the source reliable? Why?
I think this source is reliable because it is an academic article and the authors explain how they did their research.
The researchers used questionnaires to collect information and then analysed the results. This is important because This means the results are based on information they collected and not just their own opinions.
The article also refers to previous academic literature and explains its research methods and findingsThis made the article easier for me to trust because I could see how the research was completed.
However, I also understand that one academic article cannot represent every type of business or every country. However, the study only looks at a particular group of businesses, so the results may not be the same for every business.
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