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Introduction
Storytelling aspects are essential to creating digital products (Walton et al. 2018). Stories are supposed to deliver information, interpret problems and evoke emotions at the same time (Fischer et al. 2020). Storytelling is important and broadly applied in traditional marketing because stories can be easily remembered, affect customers’ empathy and effectively build up brand images implanting them in people’s mind (Pan and Chen, 2019). 
Findings
Storytelling is dopamine-creating as there is always something the audience is waiting for and expecting. Hormones like vasopressin, oxytocin, serotonin, dopamine and endorphins, some of them are called ‘the angels’ cocktail’ give people more focus, more motivation, more generosity and trust, and remember things in a better way (TedX Talks, 2024). Stories using these basic neurological key factors easily attach to people’s mind building up any brand of product or service.
Based on the above findings, an effective storytelling needs to be so realistic, attractive and touching that consumers want to have that product or service. The planned business, Zalan Kiss Photography Services (Facebook, 2024) using real life and well captured professional photographs to show the beauty of rare and unique moments of life events which can build up the business’ brand. 
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https://youtu.be/kjRjXxqjXu8
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The Questionnaire, created by Microsoft Forms application (Forms Office, 2024), contains 13 questions about customers’ photography service needs and preferences. It comes as the following:
Keeping Memories: Survey for Photography Services
Capture the moment and keep memories! Our photography studio provides beautiful pictures and quality services to keep memories about special moments, events or products for customers. These questions will help us to gain a better understanding of our customer's photography needs and preferences, so we can tailor our services according to them and enhance your overall experience with us.
1. What is your age group?
2. What is your gender?
3. Have you ever used photography services?
4. If not, would you consider using it?
5. What photography services are you interested in (Check all that apply)
6. If you are interested in other special event photography or have business purposes, please specify here.
7. What would you primarily use a photography service for?
8. How often do you typically require photography services?
9. What is the most important factor when choosing a photographer?
10. What is your preferred method for viewing and selecting your photos?
11. What is your budget range for photography services?
12. Would you be interested in any additional products or services? (Check all that apply)
13. What is your preferred method of communication of the photographer?
Twenty-five questionnaire responses have been retrieved by now. 
[bookmark: _Toc171115421]Questions 1 and 2
Questions about age and gender cover the demographic segmentation of potential customers. The most representative age group in the questionnaire (9 out of the 25) is between 45̶ 54 which equals to the middle-aged adult group. 60% of respondents are female.
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These questions target the previous experiences of customers if they are familiar to photography services at all. Good news to a new business that 76% of respondents have already used photography services in their life. Those who have not used it before, said that would consider using it. No-one replied with “no” which is an encouraging result again for a launching enterprise venture.
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This section targets what kind of photography people are interested in. Most of the respondents are interested in Portraits especially in family or baby photo sessions, Birthday and Wedding photography which the business is taking into consideration in its service offers. 
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[bookmark: _Hlk171074951]The questionnaire collected four answers for further special event photography topics people would be interested in. These are Cover art for music as a business use, Holiday photography, Baby and anniversary photo sessions, and Family photography as the table shows below. These results correspond well to the business profile as Zalan Kiss Photography mainly offers Portrait (family, couple and maternity/newborn/baby photography) and Event photography such as birthday, hen doo or stag parties and anniversaries). 
	ID
	Name
	Responses

	1
	anonymous
	Cover Art for music

	2
	anonymous
	Holiday

	3
	anonymous
	Baby Photos :), anniversary

	4
	anonymous
	Simple family photography
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Questioning the aim of photo usage shows that 56% of respondents usually use photos for personal needs. Other popular use is sharing photos on social media (20%) and giving professional photos or photo sessions as a gift (16%). People require photography services several times a year (7 out of the 25) or just the opposite, rarely (7/25). The research has found that professional photography services are a kind of service which people do not use every day but several or few times throughout a year or only for a one-time event like a wedding and christening. Therefore, the business must expand the market, do marketing activities and advertise not just locally in Swansea but also in a wider region in South Wales to get enough customers for making profit. 
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According to results on question 9 the most important aspect of choosing a photographer is the quality (12 out of 25) and the style of photographs (8 out of 25) compared to availability, customer service, turnaround time or online presence (0 out of 25). The photographer in this business is talented and has seven years' experience. During this period, he made thousands of photographs and had contact with many people leaving the service with great photography experience and good feedback. His pictures have high quality and good captured as the video shows in Task 2 (YouTube, 2024) and all the customers were made happy and satisfied by the style of the photos which is consistent again with the findings of the survey what expectations consumers have.
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In general, online gallery is the most preferred option after in-person meetings or having an USB drive for selecting photos. These findings can be put to good use when creating a website for the business, that is including an online gallery is crucial to meet customers’ preferences as well as in providing a good customer service. 
Method of communication with the photographer is widely distributed. Most people prefer phone calls (28%) but making contact through email (24%), in-person meetings (20%), text messages (15%) or social media (13%) is also popular. These results make a business aware of providing a wide range of way for communication. 
[image: A pie chart with different colored circles

Description automatically generated] [image: A pie chart with numbers and a black background

Description automatically generated]
[bookmark: _Hlk171075755][bookmark: _Toc171115427]Question 11
Generally, for portraits or small events, the available budget for personal use is between £100-£200 or less as the diagrams show below.
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[bookmark: _Toc171115428]Question 12
Customers would be interested in additional product and services such as digital files, photo books and albums, prints or canvases or framing services which are good ideas for further development of the business.
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