Corporate Responsibility
Corporate responsibility is concerned with the sustainability of an organisation’s ethics over the long term. At its core, corporate responsibility seeks to add value to an organisation's activities by ensuring they have a positive impact on society, the environment and the economy.
Corporate responsibility will continue moving up the business agenda in response to growing demands for transparency and business sustainability. CR strategies allow organisations to take the initiative in business ethics, although they should be seen as a way of complementing on building legislation, not pre-empting it. 
 People management practices are key to business ethics. This and other areas of CR are where HR professionals have a central role to play in getting by-in across the organisations in relation to good practice. It is only then that CR will be fully integrated into business strategy. 
Areas of CR
Community – how the organisation’s activities affect the general public +/-
[bookmark: _GoBack]Employees of labour - the rights and well-being of employees & other workers in the value chain
Environment – recycling, carbon footprint
Market place – fair trading, corporate taxes, anti-bribery

CR has become increasingly apparent over recent years due to environmental disasters, poor labour standards and reckless lending.
As a result businesses are witnessing increased demands from statutory bodies detailing information about their standards. At the same time the loss of trust in business means a genuine focus on CR is crucial for restoring confidence.

