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Introduction
The General data protection regulation (GDPR) is the new piece of legislation introduced by the European Union which the United Kingdom government have agreed to comply with. It is designed to harmonize the data protection laws throughout the whole of the European Union. It is a piece of legislation which puts rules on companies that collect and store data on European Union customers. Goddard (2017) splits the data protection principles into six points “Fairness and lawfulness; purpose and limitation; data minimisation; accuracy; storage limitation; and integrity and confidentially”.
What is the GDPR?
GDPR makes it so for data to be collected on participants they must actively agree to it (Edwards, 2017). This means Dragon office supplies (Dos) will need to gain authorisation of participants in order to compile data on them. Milton (2018) states companies must be able to act when the consent is withdrawn; meaning if Dos have data on a person they must be able to remove said data. Introducing the idea of the right to be forgotten (Kolah and Foss, 2015); where data subjects can remove their consent at any time (Figarella, 2017). A feature GDPR brings is that data participants have the right to receive data that is being processed on them so companies such as Dos must have an active data management system to be able to fulfil these requests (Sobolewski et al., 2017).  GDPR makes it so business have to disclose how data is being used (Wall, 2017). Jackson (2017) develops the idea that the GDPR means businesses must have an action plan for data breaches, this would be to help to comply with the new ruling in the GDPR where, upon data breaches the data protection agencies must be notified within seventy two hours (Tantleff, 2017).The GDPR also brings the idea of fines where for not complying with these rules business could see a fine of €20 million or 4% of world annual world turnover (Zerlang, 2017).
The changing landscape
Zerlang (2017) states a changing landscape of data in business, as businesses must proactively mitigate damage. Vanberg (2018) propounds the hypothesis that costs soar for small to medium enterprises such as Dos. Founded upon Christensen et al. (2013) research which approximates costs to be between €3,000 and €7,200 dependent on variables such as Industry. Despite this, it remains imperative that Dos conform to the regulation as otherwise, they will have to pay the fine of up to €20 million (Zerlang 2017)
Dos are probably going to be processing fewer data points as the GDPR makes it difficult to collect unstructured and semi-structured data  such as YouTube videos or photos (Marr, 2015), as they need to find the content creator and ask for their permission which would be laborious and perhaps a waste of resources. Creating a knock-on effect on Dos having less knowledge about their market. As they are able to process less data so are  unable to develop as much information as they potentially could have before the GDPR was introduced, meaning fewer data points being transmuted into knowledge (appendix 1). The implication being there is overall less wisdom as there are fewer data points to process. This will influence decision making in the business as less information, means executives have less informed knowledge when making decisions about the business and market possibly culminating to inferior decisions being made in the future.
Mitchell (2016) makes the point that due to new data portability customers will be able to transfer the data from one business to another. In a state where considerably less value is offered from collecting data, for a business such as Dos. But offers the opportunity for businesses to create value through the use of that data rather than the collection of the data. Signifying that businesses such as Dos should focus less on collecting data, but more on creating value with data. Potentially through the use of an intensive and comprehensive Customer relations management system (CRM) (Parker 2017). Creating significant long term value for a business such as Dos because as Klimanov and Frolkina (2015) discuss by having a CRM system customer loyalty often increases. CRM systems create value in a multitude of ways, one possible way it could create value for Dos is by helping to generate market intelligence. This could be used to greater understand the customer’s expectations making it easier for Dos to meet them (Liu et al, 2013); this often leads to a lowering of customer dissatisfaction thus making it less likely that a customer would leave.
Conclusion
GDPR brings a lot of change to how companies must collect and store their data, this is due to newly improved rulings to try and harmonize data protection laws across European Union countries. The new rulings offer greater protection for the customer by mandating that it is compulsory for permission of participants to be needed in the collection of data. But also know what data is being processed on them, how it is being used, and the right for it to be removed. Lastly, they must have an informed knowledge of any data breaches forcing businesses to be more transparent with their data. Leading to business often having less data to process, meaning businesses must offer greater value to their customers through how they use data. By investing in a CRM system businesses such as Dos can make sure they meet the expectations of the GDPR. Despite being superfluous to GDPR stipulations it ensures they are able to offer considerable value, therefor leading to fewer customers being lost in the long-run and considerable long-run gain in profits as they will also be fully complying with the GDPR so do not need to worry about fines. Outweighing the short-term costs of operating in such a manner.
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