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	Student Number
	 
	Student Name
	Marcus audain

	

	Website Chosen 
	Cooking academy 

	Insert hyperlink to website
	

	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer:  The website shows strong loading performance without delays. Pages move smoothy and the elements load without an issue. Fast loading speeds enhance users access information quickly.this is very useful and user friendly. With minial wating time even when using your phone so it is perfect for learning how to cook on the go with a good experience and reduces the chance of users leaving the site. Which I think is positive thing.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The cooking academy features a good variety of subpages covering a lot of different areas. it even covers course categories and schedules. this a good example of a well structured layout which helps users look around the website more easily. Also Helpful to access key information efficiently making the browsing a lot more straight forward. With very clear headings to separate the sections which is easy to understand and easy on the eye.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: yes they can! They make it very clear and easy to find when trying to acess the booking section. Were u leave your contact details for example your name email address you can even pick the nature of your enquiry and also leave them a message which I find realy effective so u can explain exactly what u have in mind for your enquiry. Top marks for that in my point of view.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: the “ask me a question now” chat bot that lingers on the right side of the page flickers a lot which could be off putting for some people .  also the gift voucher section at the top could be abit more inviting and in your face to attract more customers. This can sometimes make people miss out on opportunities that the cooking academy have to offer. 


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer; the cooking academy when your on your phone is the same as when your using a computer there no difference. The web site its self if very colurfull and inviting which will lead people to spend more time on the web site giving the bussniss more of a chance for people to engage in what they have to offer things being easy on the eye always attract customers 


	Question 2b -  How does the website use imagery, video and colour? 


	Answer:n yes they projects a lot of imagery not so much video but a good slide show method that makes the website stand out. They use a very good green and white setting to get it that healthy look effect. The images a very  sharp and clear to which is good thing makes the company look at a hight standard 


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: they use a very smart ai chat bot which is very helpful and effective to help people explain there enquiry a lot more easier and solve any issue they may have which make the users feel a lot more trusted and at ease which is what every busniess owner needs to make there company feel like im my prospective


	Question 2d – How effective are the social media links on the website?


	Answer: very fast and efficient ! this can widen the growth of the business  with different access of social media to get a clear idea and feel of how the bu operates. They also got multiple platforms such as facebook, youtube and even twitter which is a good thing when not every ones got facebook for example but might have a youtube or Instagram account instead. 


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: they used very clear and inviting imagery which helps the customers find the section they need to be in more easily they used a very clear font of choice that is very easy on the eye which is very important .


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: I found it hard to find the review section I had to type it in the search bar which isn’t that grate and then then it stil wasn’t clear weather its up to date or not 


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: this website/company looks very high end with prestige imagery and by the prices looks like a good place to train on how to cook. I would recommend my wife some of the cooking classes as it will benefit our family In the future and my family members for the nutritional coaching, wellness presentations and workshop event I think it would be a grate experience for everyone 


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: the prices have been made very clear to the customers the prices are very high but defiantly suits what they have to offer. Everything is very detailed and professional I believe myself that’s its at a high standard


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.high end cooking classes

	
	2.academy for cooking 

	
	3. cooking events

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: 
No they don’t 

	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: I most definitely think that websites are stil relent in the moden uk business at this given time its so use full to interact with clients/customers around the world.its gives them a platform for them to assess your prudoct/business its also very good for collection data for your brand so that u a build send leads and create a wide portfolio this is from getting their email ect .it also helps people read reviews before buying anything which I think will never die out and tis helps customers try new things more positively and make them feel more sure about there choices they have made. Centralised information is very important in this moden day business society this is something to reflect on and keep up to date with and the access to websites makes this possible build trust and gives a good prospective of what they expect from the courses


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: 
A useful improvement would be to upgrade the mobile optimisation as smartphones are used by many users . work on improving the speed and focus on the layout to suit the smack screens so everything is very clear and easy to use. Another recommendation to improve the cooking academy would be to upgrade with the interaction with the users such as making short video pre views of cooking class’s and students passing there which will give users a clearer understanding and will help with engagement 
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