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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The Hollywood Bowl website loads quickly and smoothly, having the homepage appear within just a few seconds. Everything, like the texts and pictures pop up straight away without any lag so there aren’t any major issues with loading. Whether you’re on a computer or phone, the website is fast and easy to use, which is great for first time visitors also leaving a good first impression.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The website contains multiple subpages which include bowling locations, events and parties, food and drinks, offers/deals and bookings. The clear menu at the top of the page makes it easier to locate what you’re looking for. By using dropdown menus, users can easily find specific details, like local bowling centres, which helps prospective customers engage with the website without confusion,


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Absolutely, customers can make a booking directly through the website. With a clearly visible booking system, customers can select their location, date, time and the number of players. The simplicity of the bookings process reduces the possibility of mistakes/errors, making it more convenient and it overall encourages the customers to book online. 


	Question 1d - What improvements could be made to the usability of the website?


	Answer: One improvement for usability would be adding a live chat feature where the customers quick/simple questions may be answered. Despite the website being easy to navigate, instant support could improve the overall experience. Furthermore, 


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: With its modern layout, clear branding and engaging visuals, the Hollywood Bowl Uk presents a visually appealing website. On a computer, the website shows more detailed content and bigger images. However, on a phone the layout of the web adapts quite well, content is stacked vertically so it’s easier the menus are simplified, ensuring the website is still visitor friendly and visually consistent.

	Question 2b -  How does the website use imagery, video and colour? 


	Answer: The website uses high quality images and videos to effectively display content such as food, bowling lanes and group activities. The bright colours including red, blue and white reflect the brands identity and creates an energetic, fun atmosphere. The visual content attracts attention without it being overwhelming, highlighting the fun and social experience Hollywood Bowl offers.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: Although the website uses contact forms and FAQs for customer support rather than featuring an online live chat tool. While these resources are helpful, adding a live chat function could improve customer satisfaction by providing them with immediate answers to questions about bookings, prices and availability.


	Question 2d – How effective are the social media links on the website?


	Answer: The Hollywood Bowl Uk website provided easily accessible social media links that connect users to platforms such as Instagram and Facebook. These links promote the brand and enable customers to view updates, offers and user generated content, increasing engagement and building trust through an active online presence.

	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: Hollywood Bowl Uk makes its services easy to find with organised menus and pages. Customer can quickly see information on bowling, parties, food, drinks, and special deals. The website having clear headings, images and short descriptions help users quickly understand what is available, making the services accessible for both new and returning customers.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: customer reviews for Hollywood Bowl Uk are available on external websites such as googles reviews and trust pilot, which are linked or mentioned. These reviews appear as they’re regularly updated, showing recent customer experiences. Displaying real feedback boosts credibility and helps potential customers make informed decisions before booking.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The service at Hollywood Bowl Uk is presented as high quality through professional imagery, clear branding, and detailed information on facilities and experiences. The website promotes modern bowling lanes, diverse food options and group activities, suggesting a dependable and enjoyable service. I recommend Hollywood Bowl Uk because of its easy booking, entertainment choices and good reputation.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: The website provides prices that may differ based on location, time and promotions. This flexible pricing reflects the quality and range of services available. By avoiding fixed prices online, the company can tailor costs to fit customers needs and motivate users to discover various deals and booking possibilities.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Bowling 

	
	2. Activity 

	
	3. arcade

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: yes, it does as it’s the number one bowling company in the UK


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: 
Yes because everyone rather goes online to check information and to make bookings. Without websites this wouldn’t be possible, websites make things easily accessible, and majority of young people use the internet for practically everything. The Hollywood bowl uk website is effective in promoting its business through its appealing website design and its encouragement to make purchases and bookings. Its easy to navigate and simple to use, it is able to communicate its services which is helpful for customers, an example of this is clear call to action such as “book now” which helps users towards making a purchase and improve their overall journey

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: live chat feed, which companies have introduced to their websites, this can ensure 24/7 customer service, and it allows customers to feel like the company cares about their concerns. This can also limit their call lines which would in turn save them money so it would improve their budgeting. Not only that it is much easier for the customer to contact support as it would be right there in front of them. I would suggest that pricing should be more visible from an earlier stage so the customer can know what their booking and how much they’ll spend, customers will go through the process of booking, when time comes to pay they are not satisfied with the price.
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