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Executive summary 
For a business to succeed in today’s business climate it must capitalize on digital marketing. This report will talk about the strategies Mcrsport would benefit from implementing. Firstly, e-mail marketing is a good way to communicate with existing sponsors and update them about the team’s performance. Social media has changed the marketing landscape and Mcrsport should use it to run highly targeted campaigns to gain brand awareness and potential sponsorship. Additionally, social media can increase Mcrsport’s fanbase, this will lead to more exposure for their sponsors thus adding to the amount sponsors can benefit from working with the team. Furthermore, Mcrsport need to maximise their SEO by increasing the amount of content they are putting on the website and use Google analytics to review the marketing strategy. However, the data can be inaccurate because bots can interfere with geographical distribution of the data but for a SME such as Mcrsport they can focus on a smaller geographical radius because that is where their potential sponsors and fans are located
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1 Introduction 
Digital marketing has become increasingly important in today’s business environment. Small and medium sized enterprises (SME) must understand the movement of marketing that puts a greater emphasis on building trust with customers and providing information about the product rather than traditional selling tactics. This has been driven by social media which has allowed businesses to run highly targeted marketing campaigns that mean they are more cost effective because they can be tailored to a specific audience. Search engine optimisation (SEO) should be a key factor in Mcrsport’s marketing campaign. Content is important to push your website up the result page, additionally it shows you are knowledgeable about your chosen field. Your website must also be mobile friendly to adapt to a change in consumer behaviour and maximise your SEO.

2 Digital marketing strategies 
The increase in digital shopping and marketing strategies has meant that it is increasingly important to have good reviews about your company. (Smith, 2011) “One way to increase product awareness, build a reputation, or gain customers is to have Millennials write online reviews” This not only increases the visibility of your business but will increase the conversion rate. This is because people buy from places they trust and having good reviews and testimonials from customers will persuade new consumers to make a purchase. Mcrsport should be also be aware that having testimonials from current sponsors talking about what the benefits of sponsoring Mcrsport are and how this effects their business, will inspire trust in potential sponsors, increasing the chances of signing them.
However, a negative review on social media can have a drastic impact on how a business is perceived “On platforms like Facebook, someone can leave a negative review on your page and share their negative experience” (Selders, 2019). Mcrsport need to care for its sponsors so they do not get a negative name for themselves, especially with corporate relationships that are based on trust. 
Furthermore, once you have got a consumers’s e-mail it is a good way to build trust and brand knowledge as stated by (Simmons) “E-mail can be used for various marketing communication purposes: sharing information about products and services; promoting them; building brand relationships; guiding customers to web sites” This platform is useful for moving existing customers up the loyalty ladder, this is because it can be a highly targeted message that is built around the data you have collected, thus making them repeat purchasers because they know and like your brand. Mcrsport can use this e-mail to share a newsletter with sponsors and supporters about race results and progress they are making on updates on the car, this will increase sponsorship value because it will increase their publicity.
However, corporate e-mails are often categorised as spam which means that very few of its recipients will read its content.  This can lead to some the marketing budget not being utilized if the strategy isn’t working, which is why it is important to have a hyperlink in the e-mail so you can measure the interaction. (Vasudevan, 2010)   



3 Social media marketing and content
The marketing environment has been reshaped by social media which has put more emphasis on engaging with customers. “social media marketing is related to relationship making, where the firms need shift from “trying to sell” to “making connections” with customers” (Gordhamer, 2009). Businesses are investing time to build relationships because it increases brand awareness which results in more sales. This would be beneficial to Mcrsport as they can build strong relationships with sponsors, by creating content showing how their equipment and support helps them win races, thus increasing the sponsors sales and making the look like a sound investment.
Furthermore, when advertising on social media you can create highly targeted adverts and select the audience “by the amount of education or income. Also targeting options include age, location, gender, job title and much more” (Lee, 2018). The growth of social media platforms have meant that there is a vast amount of data available about users and potential customers. This has meant businesses can choose specific audiences that will be exposed to their adverts, making it a more successful and a cheaper campaign to run. Mcrsport can use social media to run campaigns targeting engineering businessowners that might be interested in sponsoring race teams.
Social media has increased the amount of knowledge a consumer can get before they purchase a product as stated by Kirti and Karahan (2010), as “70 percent of consumers have used social media websites like social networking sites and blogs as much as firm websites to take product or brand information”. In a business to business (B2B) setting, Mcrsport need to use social media to showcase their research and development to build trust and brand awareness to gain more sponsorship.
However, social media is a time consuming operation if it is to be done well as indicated by Nadaraja and Yazdanifard (2016) as “somebody has to be responsible to monitor each network, respond to comments, answer questions and post product information the customer deems valuable”. For a small company such as Mcrsport it is critical that they invest in social media because they can advertise themselves to create engagement with their sponsors to show that their support is having an impact on race results thus increasing the likely hood of them putting more money into the team. 
Another strategy Mcrsport could use in their marketing campaign is content marketing which is defined by the Content Marketing Insitue (2020) as “a strategic marketing approach focused on creating and distributing valuable, relevant, and consistent content to attract and retain a clearly defined audience”. Mcrsport needs to be posting regular updates about the car and race results as well as engineering research that will interest their sponsors and their target audience. Moreover, a steady flow of content can help push websites up search engines result page which will encourage brand awareness that may result in more sponsorship.
Mcrsport marketing aims is to increase sponsorship which is gained through B2B which means their strategy will differ from a business to customer strategy as stated by Habibi Al (2015), “in terms of social media, B2B marketers are likely to use webinars, blogs and platforms such as LinkedIn rather than Pinterest and Instagram”.  The strategy can incorporate posts about research into aerodynamics and engine tuning to show that they are a competitive and trusted team for prospective sponsors. Despite this, it relies on the business having a large following on these platforms which Mcrsport doesn’t have as yet, therefore this strategy will be a part of creating their brand awareness.

However, content marketing should be considered as an investment as described by Chole (2020) as “SEO and content marketing are both long-term strategies (and) it could be months before you see tangible results”. Content marketing needs constant measuring to see if it is having an effect on customer engagement. Mcrsport is a small company and only has one person running the marketing which means the amount of content they can produce is limited.

4 Impact of mobile 
The rise of mobile technology has meant companies can now pay for advertising that focuses on the location of customers. “Google’s newest Local campaigns features are further developments in the greater promise of location-based ad targeting in an increasingly more mobile world” (Ting, 2019). This means that small businesses that would otherwise appear low in the results can be seen on the map section of the search page. The impact of smart phones has improved the success of SMEs because they are becoming more visible on Google through location-based searches and getting more business as a result. 
Furthermore, the rise in mobile phone use has meant that people are increasing surfing the web on the go which means websites must be compatible with all devices. This can be a factor in SEO as expressed by Johnston (2020) as they explain that “companies without a mobile-friendly website(s) risk losing valuable exposure on Google Inc.'s (GOOG) web search queries because Google changed its algorithm so that more mobile-friendly websites have priority”. Although Mcrsports primary audience are business investors who use desktops, it is important to be mobile friendly to be considered as a professional company and maximise SEO.

5 Website and SEO
Additionally, how intuitive the website is to use is important because it allows users to get the information they want quickly as written by Fan and Tsai (2010), explaining “navigation design is the complete and accurate planning of the website structure to enhance convenience for users and allows them to quickly find needed information”. In regard to Mcrsport’s website, they need it to be straight forward to find the information they need to persuade people to invest in the team. This information could include race results, technology development, cost of sponsorship or engineering research.
Google analytics is an invaluable tool for marketers as it collects data about how customers interact with the website. “This includes visitor and page value, traffic volumes, top referrers, time on site and depth on site to conversion rates, page stickiness, visitor latency, frequency, revenue, and geographic distribution to name a few” (Clifton, Sterne, 2012). This will allow Mcrsport to analyse how their website is being used and make changes to the marketing strategy. Furthermore, when they know which pages are the most popular, they can better place call to action buttons to increase visibility and conversion rates. However, analysing traffic volumes can be misleading because bots are continuously surfing the web and it can be difficult to filter them from your analysis. Moreover, the same issue can occur with geographic distribution because bots in America and Russia can interfere with how valid the data is, however for a small company such as Mcrsport the majority of their target audience is UK based sponsors and fans so they can ignore global results. However, Mcrsport’s website currently does not have a cookie policy so they can’t collect any data of its users. This means they are going to have to write a policy which is a long process as it needs somebody with the relevant data protection knowledge to create it.  
Furthermore, “your conversion rate is the percentage of visitors to your website or landing page that convert” (Andrus,2020). This statistic will allow Mcrsport to see which marketing strategy is gaining more sponsor forms being completed and by knowing this they can capitalize and streamline their campaign to be more cost effective. 
Another way Mcrsport can improve their SEO strategy is to backlink to their sponsors website. A backlink can be invaluable for SEO because it shows Google that your content is trusted by another companies. Furthermore, to potential sponsors viewing this, it will provide confidence that they will receive the recognition and exposure if they were to sponsor the team (Agrawal, 2020).

Conclusion 
Social media is important for every business, although Mcrsport should invest in LinkedIn more than Facebook because they are primarily marketing B2B as they need financial support to race.  The increase of mobile phone technology has meant it is vital that websites are mobile friendly even if their website is not currently experiencing a lot of traffic from mobile devices, as it is important for SEO that your website can facilitate mobile phones. One of the best ways you can see how your website is being used is Google Analytics. It will allow Mcrsport to examine information such as traffic volumes, landing sites and conversion rates which helps them to understand their customer and what marketing strategy works for them. However, the data is not always a true representation of the real world because the bounce rate will include people that just came on to the website to get a contact number.
To summarise, it will be beneficial for Mcrsport to use digital marketing because it will help increase their fanbase and attract more sponsorship which means they will be able to race more competitively. It is worthwhile for Mcrsport to concentrate on producing content because it will showcase their knowledge which will expose the team to more potential sponsors and fans alike. Moreover, a continuous stream of content will help with their SEO whilst creating an engaging social media presence.
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